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Your 
shirts are 
your 
showcase 





There’s a new way to make sure 
he puts your shirts on every morning! 


Huron, makers of VELVET RAINBOW .. . the standard 
by which the industry has long judged all starching 
. . how offers you a new and amazingly convenient 
way to turn out top-quality shirt work every time 
HURON INSTANT STARCH! 


With H. I. S. cooking is a thing of the past. Shirts 
and other work can be starched directly in the 
wheel with results comparable only to those delivered 
by famous VELVET RAINBOW cooked starch. 


H. I. S. is economical, too. At the recommended 


usage of one pound to every 100 shirts, you can 
finish five shirts for about one penny of cost. 


HURON INSTANT STARCH comes packed with full use 
directions in both 100-lb. and 225-lb. drums—has 
been proved by extensive testing in commercial 
plants the country over. 


Order your supply from your jobber today. You'll 
get and keep more of HIS shirts, THEIR family 
bundles, with convenient H. I. S. 


HURON INSTANT STARCH 


HURON MILLING DIVISION 
Virginia Cellulose Department 
HERCULES POWDER COMPANY 


Wilmington 99, Delaware 


Sales Offices: 380 Madison Avenue, New York 17, New York; 332 South Michigan 
Avenue, Chicago 4, Illinois; 120 Montgomery Street, San Francisco 4, California. 





COT TONBLOSSOM 
press pads and covers 


The Cottonblossom Line is always 
the best! More than 3000 styles and 
sizes for every known press . . . to 
meet every laundry or dry cleaner’s 
need for 


Cut Flannels 
Knitted Press Pads 
Cotton and Nylon Press Covers 
Skirted Nylon Covers 
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Meet Harry Cohen 


During the past 
few months there 
have been several 
articles carried in 
our pages bearing 
the byline of Harry 
Cohen. Although 
he needs no intro- 
duction to many of 
you, we should like 
to take this oppor- 
tunity to introduce 
him formally as a 
relative of our editorial family. 

No newcomer to the industry, Mr. 
Cohen has been in one phase of the busi- 
ness or another for the past 35 years. He 
was at one time plant manager of one of 
the largest linen supply companies in the 
country and is equally well versed in the 
operation of family plants, industrial and 
diaper laundries, etc. A few years back 
he served as a consultant to the War 
Department and more recently he was 
engaged in training sales personnel for a 
leading soap company. 

Although Harry prides himself on being 
a “shirtsleeve” consultant, he is just as 
much at home in a “white collar” when 
the occasion demands it. This stems from 
the fact that he was a teacher in the pub- 
lic school system and a former faculty 
member of the College of the City of 
New York. He has lectured at Cornell, 
Columbia and other universities on sub- 
jects relative to laundry management. 

Harry’s contributions to our publica- 
tion have dealt with linen selection, con- 
servation, and last month the necessity 
of incentive systems. In this issue he tries 
a novel story-telling approach to a prob- 
lem gleaned from his casebook of actual 
experiences. In a sense, he becomes a sort 
of Ellery Queen of the Laundry Industry 
as he tracks down the culprit in “The 
Case of the Fickle Stain.” We found the 
article not only entertaining but informa- 
tive, as well. We hope you will find it 
equally so.— Henry Mozdzer 





REPRINT SERVICE FOR OUR 
READERS—Please write promptly 
if you want reprints of any articles 
appearing in this issue. Cost is $13 
per 100, one side of a single sheet: 
$21 per 100, two sides of a single 
sheet. Additional 100’s at $1.70, one 
side; $1.90, two sides. Minimum or- 
der is 100 reprints. For reprints in 
color or reprinted spreads or fold- 
ers, please write for prices and addi- 
tional information. All prices F.O.B. 
Lancaster, Pa. 


Address the Editor: 
STARCHROOM LAUNDRY JOURNAL 
305 East 45th Street, 

New York 17, N. Y. 
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GIBRALTAR 


“SELF SERVICE’ rwi Paps 
and DATEX” DACRON COVERS 


¢ for beautiful ironing 
for fast drying 
e for economy 


° easy to put on and take off . 


* Gibraltar “Self Service’ FWI pads are the ideal combination 


For all FW ironers of Nylon and Cotton. When used with ““Datex’’ Dacron Duck 
GIBRALTAR “DATEX” ae oe + . 
Dacron Duck Covers Covers, you get finishing quality: just like in the “good old 
are still breaking all days”—and they only have to be put'on twice a year. 
records 


Their smooth surface pro- 


— 
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Their toughness adds life ) ne hear ee Oe 
to any padding; they're , > = : 8 
pre-shrunk, too. (’’Gibral- _ aS fa 
rola p4-io MOM @1U [el celali-t-e MR cols Sw COM ————— = = 


18 weeks, they'll last twice LEAD CLOTH 
form folate m 











F / . 7, ° 
GIBRALTAR FWI TAPES actory assembled and sewn, “Self Service’ Assemblies 


the most widely used 


come with simple instructions, ready to install. Attach by the 
tapes in the industry 


Run for months before re method you prefer, when you prefer; no service man required. 
relfeLalate Fame h ellie] ol (Ma lalm Ole le 


ron or Nylon. Free samples See your jobber for descriptive literature and prices, or write 
on request: specify number _ 
of rollers on ironer Wwe Th alate Mile] <-Mmuilexel-1 Malti) ol-melmlccll-imelilemal lel melmacl lee 


GIBRALTAR FABRICS, inc. 
254 36th STREET, BROOKLYN 32, N. Y. 
GIBRALTAR PRODUCTS ARE THE FINEST IN INDUSTRIAL TEXTILES 


Nylon Nets (woven and knitted)e Dacron Nets e Grommet Grip Nets e’Datex” Dacron Duck FWI Covers 
FWI Covers and Padse FWI Tapes and Cordse Shroud Lines e’’Resintex” Press Cloths and Covers 
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Now iow has the anewer 


ause 
er eu can choose 
just the size you need 


No need to compromise on size with 
Laundrite. This wide range of sizes 
is just one reason you get more efh- 
ciency from your washer investment. 
Laundrites wash faster, reverse faster, 
too, — give you more production per 
dollar. For supplementing smaller 
washers and larger units, too, — for 
processing fugitives and tinting, — 


In addi- 


tion, they’re naturals for family 


Laundrites are the answer. 


bundles, and special 
jobs like shag rugs and 
bedspreads. For gen- 
eral information or 
data on a specific 
model, check and mail 


coupon today. 


60 


Capacity up to 65 Ibs. dry wt 


Thoy 


LAUNDRY MACHINERY 
American Siow ole Metals, Inc. 
EAST MOLINE, ILLINOIS 


*'World's oldest builders of power laundry equipment'* 


AO 


Capacity 40-45 Ibs. dry wt. 


D5 


85 


Capacity up to 90 Ibs. dry wt. 


N EW! “Trend Set- 


ters” folder illustrates, 
describes full line of 
LAUNDRITE washers, 
tells how owners are us- 
ing them to increase 


laundry efficiency. > 
Pe] 
SS 





Capacity 25 Ibs. dry wt. 
(Stainless steel model available) 


Be ae MAIL COUPON TODAY!="™ 


TROY LAUNDRY MACHINERY, Dept.31J-557 
Division of American Machine and Metals, Inc. 
East Moline, Illinois 

Please send literature on the Laundrite 

() Complete Line [) 25-pound Washer 
[-] 60-pound Washer [] 85-pound Washer 


(] 40-pound Washer 
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to every washing need... 











Here’s unloading at its best — fast because 
it’s simple. The Troy unloading shelf, 
(which is standard at no extra charge) 
guides work directly into the extractor 
baskets, so no accessory apron devices are 
needed in this operation. 

It’s simple to operate, too— and fully 
protected by electrical interlocks for com- 
plete safety. Long service life is assured 
through such features as the stainless steel 


Throw 


LAUNDRY MACHINERY 


Division of 


American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 


*"World's oldest builders of power laundry equipment'’ 


May 15, 1957 


plate front, sturdy rear X-brace and an 
ingenious new take-up feature on the 
quiet, efficient chain drive. 

Like Troy washers with fixed or remov- 
able “Slyde-Out” shelves, Troy unloading 
washers are available with or without 
automatic controls. Sizes include: 42” x 
54”, 42” x 84” and 42” x 96” — proof 
again that the only name you need to 


know in washers is TROY! 


NEW! Bulletin gives 


valuable information on 
construction, features, di- 
mensions and specifications. 


peceaaee MAIL COUPON TODAY! © mmm me 


East Moline, Illinois 


TROY Unloading Washers. 


TROY LAUNDRY MACHINERY, Dept. SLJ-557 
Division of American Machine and Metals, Inc. 


Without obligation, please send bulletin YW-42-57 describing 
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Josam Shock Absorber 


A new device to eliminate 
water hammer has been pro- 
duced by Josam Manufacturing 
Co. These water hammer 
shocks occur whenever a flow of 
water is suddenly stopped be- 
cause of a valve being closed. 
If allowed to continue water 
hammer can eventually shake 
pipe hangers loose, weaken con- 
nections and damage _ valve 
mechanisms. 

The new shock absorber 
which is quickly installed in the 
pipe line has an expandable 
tube which stretches to absorb 
the pressure shocks. The shell 
around the tube is preloaded 
at the factory with nitrogen to 
the point where the nitrogen 
pressure equals the specified 
static water pressure in the line. 

According to the maker, the 
Series 1480-DP Shock Absorber 
completely eliminates water 
hammer and prevents any dam- 
age. Further information can 
be secured by writing Josam 
Manufacturing Company, Dept. 
DP-54, Michigan City, Ind. 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











Two New 
Whitehouse Products 
“Dexbest,” an all-Dacron flat- 
work ironer cover material, has 
been developed by Whitehouse 
Nylon Products. This heavy- 
weight Dacron duck cover fea- 
tures a high thread count that 
makes possible a finer finish. 
According to the firm, maximum 
balance of wear is achieved 
through a special construction 
factor. Dexbest covers are avail- 
able in cut pieces for standard 
chest-type ironers only. 
Whitehouse has also  an- 
nounced the introduction of its 
new nylon Challenger net with 
balanced wear points. To ac- 
quaint laundry operators with 
the new product, the Challenger 
net will be sent, without obliga- 
tion, upon request to Jack Os- 
borne, Sales Manager, White- 
house Nylon Products, 360 
Furman St., Brooklyn 1, N. Y. 


Cissell Steam-Air Finisher 


egies ne oe ei 


A new Cissell Form Finisher 
with lever-actuated controls for 
the nylon form and adjustable 
air control has been introduced. 

This new unit provides sim- 
ple levers for adjusting the ny- 
lon form. Position markings for 
the levers enable the operator 
to reset them to suit any gar- 
ment, 

The air control, conveniently 
located at the front of the ma- 
chine, permits the operator to 
select varying degrees of air 
pressure. The company reports 
that chamois and_ suede-lined 
garments can be safely finished. 


There are no foot pedals on 
this machine. A time switch 
controls both air and steam cy- 
cles. The finisher steams, dries 
and cuts off automatically. 

For full details write to W. 
M. Cissell Manufacturing Co., 
Inc., 831 S. First St., Louisville, 
Ky. 


“One-Shot” Rinsing Formula 


A 38-minute cold-water rins- 
ing formula has been developed 
by Wyandotte Chemicals. The 
formula uses 23 to 26 ounces of 
supplies, including bleach, per 
100 pounds of work. Advan- 
tages claimed by Wyandotte 
for this method include cost 
control, reduced labor time, re- 
duced tensile-strength loss and 
improved whiteness. 

Where automatic equipment 
is available, no additional atten- 
tion is necessary, once the wash- 
man has charged the machines, 
until the sour operation. All sup- 
plies, including bleach, are ad- 
ded in “One-Shot.” Wyandotte 
states that the time-saving meth- 
od is made possible through the 
use of the firm’s dry bleach- 
Halox. 

More information about One- 
Shot cold water rinsing formula 
is available from Wyandotte 
Chemicals Corporation, J. B. 
Ford Division, Wyandotte, 
Mich. 


New Wash Formula Offered 


A new condensed washing 
formula has been developed by 
Beach Soap Company. The for- 
mula employs a new product 
described as a “wash accelera- 
tor” that stabilizes soap-dirt 
emulsions against dilution with- 
out adding more soap. Called 
Phosrite, this agent helps speed 
the washing operation by sus- 
pending the dirt and preventing 
redeposition during the wash. 
It also regenerates soap by con- 
verting insoluble lime soaps into 
useful active soap, Beach claims. 

As a washing agent itself, 
Phosrite scrubs out many of the 
strongest soil stains, according 
to the maker. The result is a 
seven-step, 41-minute formula 
which Beach states produces 
uniformly excellent washes and 
makes it possible to wash two 
more loads per wheel per day. 

Complete information on this 
new formula is contained in an 
illustrated booklet, “A New Way 


To Wash,” available without 
charge from the Beach Soap 
Company, 125 Lawrence St., 
Lawrence, Mass. 


Boiler Cleaning Booklet 


The Spencer Turbine Co., 
486 Park Ave., Hartford, Conn., 
has issued a four-page bulletin 
describing its vacuum cleaning 
equipment for boiler cleaning. 
The bulletin covers use of both 
stationary and portable equip- 
ment, and it points up the fuel 
savings made possible by regu- 
lar cleaning. Time-savings and 
dust-free convenience of clean- 
ing boiler tubes, stack base and 
breaching with the vacuum are 
also highlighted. Included are 
illustrations and_ specifications 
on Spencer vacuum producers, 
soot separators and vacuum 
tools. 

Write direct to the firm for a 


copy. 


Troy Adds New Washers 


Troy Division of American 
Machine and Metals, Inc., East 
Moline, Ill., has expanded its 
regular washer lines with 18 
unloading models. The ma- 
chines are now available in dry 
weight capacities from 225 to 
400 pounds, with 42-inch cyl- 
inders from 54 to 96 inches in 
length. Each can be supplied 
with fully automatic, semi-auto- 
matic or manual controls on op- 
eration and addition of supplies. 

Special construction features 
of the unloading models include 
separate motors for cylinder lift 
and drive, heavy cross members 
at rear of frame, an unusual 
take-up feature on the drive 
mechanism and electrical inter- 
locks for complete safety of op- 
eration. 

Detailed descriptions and spe- 
cifications of Troy unloading 
washers are given in an attrac- 
tive four-page brochure, YW- 
42-57, available on request from 
the manufacturer. 


New Steam-Trap Catalog 
Yarnall-Waring Company has 
released Bulletin T-1746 which 
describes the new Yarway Series 
40 Impulse Steam Trap, de- 
Continued on page 88 
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For real BIG Savings 
Nothing Equals this 


HYDRAXTOR 


Model + HIGHER 


100% = OPERATING 
AUTOMATIC a —Rayaheameni 
OPERATION —_ | ~ a 
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FASTER & 


COMPLETELY “ ‘ 4 Mem BETTER 


SELF 7 q EXTRACTION 
CONTAINED : f 


* This NEW Method of Extraction 
Outperforms Any Centrifugal Type 


Pays for itself! Higher production... Lower initial cost... 
Lowest labor costs... Lowest power and operation costs 
...9ave on water...Save on linens... No foundations o 
bolting... Vibrationless, Noiseless. , 








Starchroom Edttorial 


Are Laundrymen Really Logical? 


Every laundryowner in the country knows that the house- 
wife just doesn’t recognize a good bet when she sees one. Why, 
if the woman of the house would only consider the few little 
items like supply costs, electricity, depreciation, down pay- 
ments, the cost of installation and her own labor as smart busi- 
nessmen do, she would surely see that the professional laundry 
can do the family wash much more economically and better 
than she can. 

Well, it’s easy to brush off our failure to convince her on the 
grounds that women aren't very logical, anyway. But, at times, 
there’s reason to wonder if the laundryowner himself doesn’t 
have a few blind spots when it comes to being logical. 

As a case in point, we find it hard to believe that many busi- 
nessmen would pass up the opportunity to share in the benefits 
of a $10,000 project if it would only cost them $150 to get into it. 

We refer to the fully animated series of 10 TV commercials 
that the American Institute of Laundering is ready to offer its 
members at cost as soon as commitment is received from 100 of 
them. The series consists of cartoonlike commercials varying in 
length to fit 10-, 20- and 60-second time spots. The plantowner 
or local association gets these by paying $100 which covers 
actual production costs. The extra $50 tab is pay for art work 
to personalize the set by tailoring plant identification into the 
film. It goes without saying that these prices are darn hard to 
beat. (One source gave us a price of $75 per second or $3,500 
per minute if we wanted to have our own film made. ) To date, 
only 67 members and associations have reserved the series. 

While we realize that not all plants use TV as an advertising 
medium, in glancing through the names on the reservation list 
we noted that some good-size plants whose owners cried the 
loudest for the AIL to get on the ball and do something are 
strangely absent. But we aren't out to grind that axe. 

What disturbs us is that this plan as well as others—be they 
local, regional or national—that are designed to promote the 
good of the industry and that are bent on telling the housewife 
that we can do it better and at reasonable cost just seem to fall 
on deaf ears. But the desire for a national advertising campaign 
still never seems to die. 

We have a national organization that reaches almost every 
town in the country big enough to support a laundry. The dis- 
tribution of material through this central agency is, relatively 
speaking, merely a matter of mechanics. The only real stum- 
bling block is to get the plantowners to request and use it. 
And that’s where logic seems to bog down. Instead of assuming 
a positive attitude to find ways to make a plan work, most plant- 
owners are inclined to rationalize and dig up reasons why it 
won't work. 

Now, what were we saying about housewives? 
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SHIRT-BIN UNITS 
for Any Lot System 











TWO 10-BIN TYPES ' ' 20-BiIN 
La A A ihe 
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three bins wide five bins wide \ from 13" above floor... to 37" above floor Nae from 13" above floor... to 37" above floor 


Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can do the sorting—faster, better, more economically, and give 
you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker-wrapper 
without in-between handling that causes losses and breaks down quality. 
With a@ Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 
your folders sort as they go—without loss of folding production, with 
fewer sorting errors—and cut hours per day from bundle-processing time. 
Users report lower claims, improved quality, faster service, with reduced 
labor cost. Savings amount to over $1,000 yearly for each shirt unit! 


Sea 


MODELS TO MEET EVERY NEED | 


ee FOR SHIRTS ONLY (BINS 10” — For Shirts & Wearing Apparet 
SHE FOLDS... | WIDE, 15° HIGH, 18” DEEP) = (BINS 13°’ WIDE x 15° x 18” 





10-Bin Unit 
B29-10101 
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TOR SORTS AS 
hee — THEN READY FOR —— 10-Bin Unit, Model B29-10108 10-Bin Unit, Model B29-10138 





AR re 
BUNDLES ~ —— 10-Bin Unit, Model B29-10101 10-Bin Unit, Model B29-10131 

sy Se 15-Bin Unit, Model B29-15101 15-Bin Unit, Model B29-15131 
20-Bin Unit, Model B29-20101 20-Bin Unit, Model B29-20131 


— ‘Sha. ORDER NOW FROM YOUR JOBBER 
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BISHOP DAVID FREEMAN CO. 




















COIN-OPERATED LAUNDRY ROUNDUP 


Eprror’s Note: Coin-operated laundry machines 
are not new. Many apartment house dwellers 
have used them for years. But in the past few 
years their popularity has been rekindled by some 
interesting merchandising ideas. Retail outlets 
equipped with coin-metered washers and driers 
now stress 24-hour convenience and unattended 
service to the public at large. And the number of 
such outlets has slowly but steadily increased 
until now there are possibly 300 of these in the 
country. 

They are currently most prevalent in California, 
Texas and Illinois, around such cities as Los An- 


geles, Houston, Dallas and Chicago. But they 
are springing up in other cities, large and small, 
from coast to coast. 

The renewed emphasis on “self-service” is 
rather interesting in view of the fact that this fea- 
ture has all but died out in the “original” self- 
service outlets which mushroomed across the 
country after the close of the last World War. But 
experience seems to prove that the desire is still 
there. 

For the most part, the coin-operated laundry ap- 
peals to people who are interested in investing 
their money in a business which does not require 





PART I: DEALER’S DESCRIPTION—Los Angeles, California 


“Put one in the desert... a town will spring up” 


By LOU BELLEW 


COIN-OPERATED self-service Jaun- 
dries have made impressive strides in 
Southern California in the past year. 
As near as can be determined there 
are, at the moment, between 75 and 
80 such operations in the Los Angeles 
area. 

Without fanfare and apparently un- 
noticed by operators of conventional 
laundries, there has come into being 
a growing number of such stores, In 
the eyes of the promoters of the coin- 
operated, self-service laundries, the 
around-the-clock availability to the 
housewife of a wash-and-dry service 
is already noticeably affecting the sale 


of home washing and drying equip- 
ment. 

According to one West Coast fran- 
chised distributor (name on request) 
his idea of selling a “package” laundry 
operation based on _ coin-operated 
equipment has been a main reason for 
the rapid growth of self-service in the 
area. 

Under the new plan this distributor 
now places less emphasis on selling 
coin-metered equipment to established 
quick-service-plant operators who now 
have attendants aiding the customers, 
and gives more attention to selling a 
complete package store, all ready for 
business, to a monied clientele seeking 
investments, 


As a result investors from all walks 
of life are coin-operated-laundry own- 
ers, One local bank owns five at the 
present and two more are being set 
up. Many investors own from five to 
ten stores, and are apparently quite 
satisfied with the returns thus far. 
Only four stores are mamma-and-papa 
operations. 

Store buyers are given no kind of 
schooling, no instructions other than 
to stay completely away from the 
stores except to empty the coin boxes 
and clean up. Most prefer to hire part- 
time help to make the collections and 
take care of the housekeeping duties. 

Profits are difficult to pinpoint, since 

Continued on page 14 


Typical coin-meter self-service laundries in Los Angeles area have great appeal to five-and-dime trade. Most are located near shopping centers 
or busy business houses and are sold as package deals 
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their presence or constant attention. But a num- 
ber of professional laundrymen regard them as a 
medium for attracting non-laundry users with the 
hope of some day upgrading them to regular 
laundry services. (It is reported that there are 
some 60 such outlets in Houston, Texas, of which 
23 are said to be owned by professional laundry- 
owners.) For one reason and another, established 
quick-service establishments are slow at convert- 
ing to unattended service. 

Generally speaking, the attraction of 24-hour 
service seems to be taken for granted. And there 
are few statistics available to indicate the extent 
of usage between sundown and sunrise. But it 
would seem that this convenience would receive 
greatest acceptance in large towns where people 


are inclined to stay up later. Or around industrial 
towns or military bases where people may be 
working two or three shifts. 

Because of the very nature of the clientele 
that would be attracted to economy prices, others 
believe that the plants must be located in low-rent 
areas to attract the greatest number of people 
and to keep costs at a minimum. 

Some operators have also noted that house- 
wives, as a rule, are inclined to be fairly regular 
and similar in their washday habits. As a result, 
there are peak hours when machine capacity is 
at a premium as well as times when the equipment 
is standing idle. 

All agree that if it gets the laundry out of the 
home in sufficient volume, it’s worth the effort. 








PART Ii: LAUNDRYOWNER’S EXPERIENCE — Michigan City. Indiana 


“Did twice as well as expected .. .’ 


By HARRY YEATES 


YOUR REPUTATION can work for 
you as a valuable sales tool if the 
right merchandising and advertising 
techniques are applied. That’s the ex- 
perience of Ceci] Jannsen, Eastport 
Laundry, Michigan City, Indiana, 
who recently opened a coin-operated 
laundry in the rear of a new drive-in 
branch office. 

For many years the name Eastport 
Laundry has been synonymous with 
quality laundry service to countless 
families in the community. Confident 
of this fact, Mr. Jannsen decided to 
woo the vast market of non-laundry 
users by offering them the kind of 


convenient and economical service 
they couldn’t get elsewhere. 

To prove to himself that there was 
a real demand for this service, Mr, 
Jannsen traveled across the country 
and called on numerous coin-meter 
laundries operated by vendors who 
have had no previous experience in 
the professional laundry business. He 
returned a month later more confident 
than ever that he could capitalize on 
the name of his plant and make a 
success of a coin-operated laundry. 


Choosing the location 


The parent plant is located on the 
main east-west street only a few 


9 


blocks from the downtown section of 
the city. Mr. Jannsen wanted to open 
a combination drive-in call office and 
laundry on the second most important 
thoroughfare running north-south 
through the city. 

After searching several months he 
rented a building on a corner lot for- 
merly occupied by a quick-service op- 
erator who wanted “out.” The proper- 
ty fit his specifications to a tee for 
several reasons: 

1. The heavy flow of automobile 
traffic past this point, to and from the 
residential areas, justified the expendi- 
ture of setting up a drive-in spot. 

2. A gas station on the opposite 

Continued on page 18 


Left: Front view shows Eastport Laundry's facilities for walk-in and drive-through service customers. Right: Rear view shows third entrance 


for self-service laundry customers and parking area 
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COIN-OPERATED LAUNDRY ROUNDUP—Continued from previous page 


PART Ill: VENDOR’S VIEW POINT— Oklahoma City, Oklahoma 


“If machines run half a day. ..can make a profit” 


By HARRY YEATES 


WITHOUT EXPERIENCE, D. T. 
Terrell, owner of the Round-the- 
Clock Laundries in Oklahoma City, 
Oklahoma, boosted gross laundry sales 
to $1,500 a month by the end of his 
first year in business. 

He attributes the success of his 
venture to four things: 


. Good location. 
. Adequate parking facilities. 

3. Low investment costs. 

4. The convenience of having the 
plants open 24 hours a day. 


] 


Mr. Terrell opened his first coin- 
operated unattended laundry in Au- 
gust 1955. The site was just four 
blocks from a shopping center and 
within a stone’s throw of a housing de- 
velopment where no laundering facil- 
ities were available. There were also 
a number of boarding houses in the 
area, which made the convenience 
of service attractive to the transient 
trade, 

The building, measuring 15 by 60 
feet, is situated on the main highway 
which feeds the shopping center, The 
parking lot can accommodate 10 cars 
and large illuminated window signs 
call attention to the fact that the laun- 
dry is open 24 hours a day, seven days 
a week, 

The plant houses sixteen 9-pound 
washers and four 18-pound-capacity 
driers, These cost approximately $200 
and $400 apiece respectively, Other 
equipment includes a hot-water stor- 
age tank and a water softener. 

The plant is unattended but wall 
posters give operating instructions 
which are simple and easy to follow. 
The minimum charge for a washer 
load of clothes is 15 cents. Customers 
who want to dry the load may use 
the drier which is set up to operate 
on deposit of 25 cents on the coin- 
meter slot. 

In the event that there is a me- 
chanical failure or the customer some- 
how loses the money put in the ma- 
chines, the customer has recourse. 
Preprinted complaint cards are kept 
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Simple instructions make attendant unnecessary. Most round-the-clock customers prefer to 
bring their own washing supplies. Equipment ratio of washers to driers is 4 to 1 in one plant; 
3 to 1 in second. Opened six months, new outlet averages nearly $1,000 per month 


handy. All the customer has to do is 
fill one out and drop it into a com- 
plaint box which is attached to the 
wall next to the instruction charts. 

When this happens, the manage- 
ment makes a refund by mail. Accord- 
ing to Mr. Terrell, only two such com- 
plaints have been made in the course 
of a year. 


Comfort while waiting 


In addition to the equipment, the 
plant has tables and chairs which the 
customers may use while waiting for 
soiled work to be completed. The 
plant also has cigarette and candy ma- 
chines which were installed on a lease 
arrangement, These units contribute 
about $50 a month in extra income. 

Mr. Terrell opened his second store 
six months ago. It, too, is located near 
a shopping center and is set up in 
much the same way, except that it’s 
twice the size of the former. 

The second plant has 25 washers 
and eight driers. Without any great 
hullabaloo or promotion, volume here 
has already reached almost $1,000 a 
month. 

In the past, the management has 
announced its openings by mailing out 
about 5,000 cards to addresses in the 


immediate neighborhood. The list is 
compiled from a city directory and 
the response amounts to about 10 per- 
cent, No other advertising is used after 
that. 

Low operating expenses have been 
an advantage in this type of operation. 
Utilities run approximately 15 per- 
cent of gross income. 

The janitor, rent, insurance against 
vandalism and depreciation of equip- 
ment run to about $1,000 a month 
for the two plants. This includes the 
services of a watchman who checks 
the locations during the night. 

Mr. Terrell handles all the mainte- 
nance of equipment that needs to be 
done. He keeps a reserve machine in 
the rear of each store and simply 
switches the units when extensive re- 
pairs are necessary. Most of the re- 
pairs can be made on the premises. 

Mr. Terrell notes that almost 90 
percent of his customers prefer to 
bring their own washing supplies. The 
rest buy from the plant’s coin-oper- 
ated vending machines, 

While no survey has been made to 
determine the extent to which equip- 
ment is used after sundown, Mr. Ter- 
rell observes that he will make a profit 
if the machines are running only 50 
percent of a 24-hour day. O10 
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IF YOU USE 9 TUMBLERS 
GET THE OUTPUT OF TWELVE-DAILY! 


Laundries buying the {gq LINT COLLECTOR 


are getting this increased “profit-power” 
with up to 30% more output and profit! 


If you seek better methods to cut operating costs—in- 
crease tumbler production per day, or per week—cer- 
tainly you should investigate the solid advantages of 
an E/C Lint Collector. For, without effective lint trapping 
you run increased risk of fire hazards, and serious 
‘*down-time’”’ losses. Why put up with it when you 
can easily install an E/C and knock these problems out 
. cold! 


Right now 74 commercial and institutional laundry 
managers have taken a fresh look at their lint problem. 
Then acted. They bought E/C’s engineered for their tum- 
blers and capacities. They depend on its performance 
as a big help to increase production up to 30%. 


You ask the questions. We'll give complete facts. 
Show where this real performer fits into your plant, 
and makes itself indispensable. Contact us now for an 
E/C Representative or distributor to discuss your require- 
ments. You'll get attentive, prompt action. 

For more information: Contact any of the 


LEADING Laundry Machinery Manufacturers 
(our Representatives). 














EXHAUST LINE 





* THE E/C LINT COLLECTOR 
WILL ELIMINATE YOUR FIRE HAZARD ce 
AND CUT ‘“DOWN-TIME’’ LOSSES, TOO! eu a 








12 Page booklet available by ge ae = 
rr ° 


letterhead request on E/C Loading Hoppers— 


Specialized Laundry Equipment Lint Collectors and 
Circulating Soap Systems 


Write EASTERN 


876 VAN HOUTEN AVE. CLIFTON, NEW JERSEY 











Manufacturers of: Circulating Soap Systems-Loading Hoppers 
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DEALER’S DESCRIPTION 


Continued from page 10 


no store owner is willing to become a 
part of any sort of “rags to riches” 
epic. In fact, one experiences the 
greatest difficulty in even contacting 
an owner except by a note dropped 
into a box used for reporting failure of 
a meter box to acknowledge insertion 
of a coin by a customer. 

A buyer of this package can select 
his own property, or if he prefers, 
this distributor will select a location 
for him and set it up complete to the 
last detail ready for operation, for a 
total of $16,000. One half-page ad in 
the local newspaper announcing the 
opening is included, and 5,000 color- 
ful handbills are distributed to spread 
word of the event in the locality. 

For an additional $110, a sign kit 
is offered which includes every type of 
sign needed for proper operation of 
the equipment, big opening-day signs 
for the windows and outside sign, all 
on durable all-weather prestwood. 
Even decals for prices on each piece 
of equipment and decal numbers for 
each piece are part of the kit. In other 
words, a package is all set to operate 
from the moment the doors are 
opened with nothing additional 
needed on the part of the buyer. 

Equipment in each store includes 
a hot-water system, with a 300-gallon 
hot-water storage tank served by two 
booster heaters, capable of heating 
500 gallons of hot water per hour, and 
all occupying 32 square feet of space. 
Twelve hundred square feet of floor 
space is the minimum required for a 
store, preferably 60 by 20 feet of 
frontage, Either thirty 9-pound open- 
end washers and five small electri- 
cally-heated tumblers . . . or five tum- 
blers with ten 16-pound open-end and 
ten 9-pound open-end washers are 
provided, according to choice. 


Inclusive package 


For a monthly fee of $40 a store 
receives twice-a-week maintenance 
service on this particular distributor’s 
equipment. This includes emergency 
night calls, too, Insurance through the 
distributor is offered at $18 per month, 
covering fire, theft, burglary, vandal- 
ism and business interruption, since 
the distributor handles his own paper. 

Each store has two coin changers. 
One gives two nickels for a dime or 
five for a quarter, Another gives any 
selected combination in change for a 
50-cent piece. So far less than 1 per- 
cent loss has resulted from coin-box 
robbery or vandalism. 

Prices to customers run 25 cents for 
the use of a 16-pound washer fitted 
with a coin meter to take 25-cent 
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Poster kits in California include complete set of professionally painted signs to cover every 
situation—cost $110. Insurance and maintenance packages are also available 


coins, Fifteen cents is the cost to oper- 
ate the 9-pound washers, payable in 5 
cent pieces through the coin meter. A 
5-cent piece inserted into the coin 
meter on a drying tumbler allows the 
customer a 5-minute drying time for 
her wash. The coin meters are pur- 
chased from a New York firm for all 
equipment. 

As an idea of the success of the 
package sales campaign it is worth 
mentioning that for the first full year 
of the firm’s operation under the fran- 
chise, gross sales amounted to slightly 
over $100,000, According to the West 
Coast distributor the package plan in- 
stituted as recently as September of 
1956 has so far enabled the firm to 
gross between $80,000 and $90,000 
each month so far in 1957. Gross sales 
are expected to reach nearly $1,000,- 
000 by year’s end. 

Since September 1956, this distrib- 
utor has installed 42 such package 
laundries and is setting up 12 more 
at present, Estimates as to the cost of 
operating one of the coin-operated 
laundries are based on a monthly vol- 
ume of $1,600. From his past experi- 
ence with the operations the distrib- 
utor feels expenses, including rent, 
insurance, utilities, maintenance and 
housekeeping, should run no more 
than $400 per month. Most $16,000 
installations, to his knowledge, show a 
profit of around $800 per month on 
this kind of volume. 

None of these coin-operated laundry 
installations bears the owner’s names, 
since most owners apparently are con- 
tent to remain anonymous, So far, ac- 
cording to the distributor, no West 


Coast launderers have shown any in- 
terest in this type of operation when 
approached. As a result, investors in 
this field are far removed from the 
laundry business, interested only in 
securing suitable returns on their in- 
vestment, unhampered by any dreams 
of providing a “needed service” to a 
grateful public. 

Most sales of coin-metered equip- 
ment in the past have been made to 
people of modest means who desired 
to go into the washing business to 
keep busy in their declining years, or 
through desire to be in business for 
themselves. This was selling the hard 
way. For one thing, the distributor 
felt it took just as long to sell a 
mamma-and-papa combination on a 
coin-metered laundry and a lot harder 
to arrange for payment than to sell to 
someone with ample cash reserves. 
The complete package deal idea was 
born out of the necessity of offering 
an open-and-shut proposition to hard- 
eyed business men with ample funds 
to invest. 

It is this distributor’s opinion that 
package selling of coin-operated laun- 
dries is strictly a West Coast innova- 
tion, and is not practiced in any other 
part of the United States. 

Unattended coin-operated stores are 
catching on in Southern California, 
with customers seemingly quite happy 
to drop their money in the meters. 
They can overload the equipment to 
their heart’s content and rest assured 
no custodian will take them to task for 
it. That may well be part of the at- 
traction of the coin-operated laundry; 


who knows? OO 
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STOP COSTLY LOSS CLAIMS 
with fast, efficient U N [- M A C 


. .. the Industry's Most Versatile Equipment 






80% of loss claims result from misplaced re-runs. 
UNI-MAC is ideal auxiliary equipment for fast, efficient 
laundering of these “problem children” and small lots of 
fugitives, socks and silks. With UNI-MAC you process 
these items quickly and economically, return them to the 
main bundle and end short deliveries. You keep customer 
satisfaction and eliminate costly loss claims. 











UNI-MAC TWIN ll And with the versatile UNI-MAC you can offer profitable 
HEAVY DUTY COMMERC UNI-MAC Fluf-Fold service . . . a budget bundle that will 
WASHER-EXTRACTOR lead to increased volume in shirts and drycleaning. 







tj” Anyone can operate. 


Washes and extracts up © 1201 WWE MAC PROVES ITSELF AT B & V CLEANERS 





per hour. 


{4 Washes bundles individually. No 
marking, detailed sorting, classifica- 
tion or netting. Eliminates customer 
loss-claims. 













iit, 93% = Larry Bontempo, operator 
--¥  of B & V Cleaners, Moun- 
tain Lakes, N. J., smiles be- 
cause he is happy with his 
efficient UNI-MAC TWIN. 
He easily washes and ex- 
tracts 100 shirts an hour. 







j# Exclusive Jetspray-ball assures thor- 
ough rinsing. 





Drycleaning volume has in- 
creased steadily since offer- 
ing customers this quality 
shirt service. 





1# Bock direct drive extractor—pat- 
ented brake, automatic stop. No foot 
pedal. 










UNI-MAC puts 10 sq. ft. of non- 
productive floor space to profitable 










| The UNI-MAC Company 


| 1917 S. Federal Highway—S-57—fort Lauderdale, Florida 







| Gentlemen: 





| We're interested in Savings and Extra Profits. Tell us 


b UNI-MAC. 
WRITE TODAY (he gal 


GET ALL THE FACTS 9 |corss 


| city. ee 
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Attract woolen blanket business your way! Let your cus- 
tomers know how inexpensively you can protect their 
blankets against moths before they're put away for 
the summer. 


Dependable Pennsalt erustocipe®, employed in a spe- 
cial treating bath, helps woolens repel moths all season 
long—in fact, till the next washing. 

ERUSTOCIDE is the same fine Pennsalt sour you use 
regularly for color-setting, for acid-washing fugitives, and 
for producing fluffy, sweet-smelling, easy-ironing flatwork. 


Put ERUSTOCIDE on this extra job of bringing new woolen 
blanket business to your plant. Here’s how Pennsalt helps 
you tell the world: 


@ “Rusty the Moth” buttons for your drivers’ lapels, to 
build customer curiosity 





@ Small pocket displays for driver use, showing actual 
patches of ERUSTOCIDE-treated and untreated blankets, 
dramatically proving ERUSTOCIDE’s power in moth 
repellency 


® Bundle inserts and counter displays 








\ Newspaper ad mats 





ASK THE PENNSALT LAUNDRY DISTRIBUTOR how you can 
use this hard-working promotion kit for increased blanket 
business. Or write Laundry & Dry Cleaning Dept. 441, 
Pennsalt Chemicals Corp., Three Penn Center, Phila- 


delphia 2, Pa. 





PENSAL® silicated alkaline detergents PERCHLORON® high-test calcium hypochlorite bleach 


ERUSTICATOR® spot remover 
PENPRIM* sizing 


POWER-PAK* charged-system detergent Pe n n sa It 


ERUSTO® laundry sours ERUSTO-CETIC® wet-cleaning sour Ch e | 
and many other products developed through Pennsalt’s wide experience in textile processing. emica S 


*POWER-PAK AND PENPRIM ARE TRADE MARKS OF PENNSALT CHEMICAL CORP. 
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One girl waits on motorists, walk-in customers and self-service users in need of assistance. Laundry is shut off from store at night 


LAUNDRYOWNER’S EXPERIENCE 


Continued from page 11 


corner attracted customers all night 
long, so that the idea of staying open 
24 hours a day already had a certain 
amount of acceptance in the neighbor- 
hood. 

3. A bowling alley adjacent to the 
property drew business from men and 
women who were potential customers 
for a self-service laundry during the 
evening hours. 

4. A city park directly across the 
street provided excellent playground 
facilities for children. Parents could 
be using the coin-meter laundry while 
their children played across the way. 


Revamping the building 


A partition was constructed to sepa- 
rate the building into a call office and 
a laundry, A carport was added and 
large plate-glass doors and windows 
were installed. Gravel was used in con- 
structing a drive-through along the 
side of the building and a parking 
lot in the rear. Railroad ties divide the 
parking lot from the drive-through 
area. This makes it easier for automo- 
biles to exit through the rear after 
leaving bundles with the carhop. 

White stripes were sprayed on the 
gravel to indicate a parking pattern 
for six automobiles, Parking space for 
three additional cars is provided along 
the opposite side of the building from 
the drive-through area. This is in front 
of the entrance to the coin-meter 
laundry. 

The building was painted white 
with contrasting navy-blue accents on 
the carport. This matches the color 
scheme at the main plant and the 
route trucks. A large illuminated sign 
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with removable letters was installed 
on top of the building using the same 
plant colors. Spotlights were erected 
in the parking area. 


Test run and open house 


The combination call-office and 
coin-operated laundry opened on 
March 1. Several days before they 
were ready for business door-to-door 
distribution of 3,000 circulars was 
made announcing the opening. They 
called attention to the prices set at 
20 cents a load for the washers and 
10 cents for the use of each drier. The 
advertisement was hung on the front 
doorknob of each home within a ra- 
dius of one mile of the new store. 
With the assistance of the sales man- 
ager, Robert Riechel, and personnel 
from the main plant, this task was 
completed in eight hours. Cost of 
the doorknob hangers ran around $60 
excluding the cost of distribution. 

On the first two days of the opening 
the plantowner and several employees 
from the main plant were in the new 
laundry to greet people who stopped 
by. 

Each customer coming in with a 
laundry bundle was given a dime. 
The money was given regardless of 
how much or how little the customer 
brought. 

Working on the theory that educa- 
tion and training can be helpful in 
this type of operation Mr, Jannsen 
personally showed people how to op- 
erate the change-making machines, 
how to put the money in the washers, 
how to regulate the machines, etc. In 
most cases he did the work and proc- 
essed the bundle for each customer. 
He also distributed dimes for soft 
drinks, coffee, candy bars and ciga- 


rettes from dispensing machines 
which were installed before the auto- 
matic laundry opened. 

Several hundred persons attended 
the preliminary opening. On the first 
day the plantowner distributed $23.40 
to promote customer goodwill. The 
second day he spent $34.50 worth of 
coins, Since there had been no news- 
paper advertising everyone who at- 
tended the trial run came, it was as- 
sumed, because of the door-to-door 
circular promotion. According to the 
plantowner, repeat business from the 
same customers during the second 
week was most encouraging. 


Grand opening 


The official opening celebration was 
held during the third week, On Fri- 
day evening a full-page advertise- 
ment was placed in the local news- 
paper by members of various trade 
groups who participated in reconstruc- 
tion and equipping of the building. 
The plantowner didn’t pay a cent for 
this publicity. 

In the same issue of the newspaper 
was carried a full-page advertisement 
announcing that the branch would be 
open to visitors Saturday and Sunday. 
And a 50 percent discount on all shirts 
and drycleaning was offered if brought 
on Saturday. The advertisement also 
announced that everyone who regis- 
tered in the branch office would be 
eligible for cash awards to be made 
during the following month. 

Over 300 red roses were distrib- 
uted to women who brought dryclean- 
ing and laundry to the call office on 
Saturday. The next day (St. Patrick’s 
Day) provided a perfect opportun- 
ity for the plantowner to offer a green 
carnation to all comers. No mention 
was made of bringing drycleaning or 
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POLLY PRIM’S PREFERENCE - “Keeping Neat and Trim with Polly Prim” is a familiar phrase among customers 
of the Polly Prim Laundries in Milwaukee. With two plants and 40 trucks, Polly Prim is considered one of the finest laundries 
in its area. For several years, it has used Prosperity Apron Duck and has kept accurate records of the results. In every instance, 
Polly Prim found that Prosperity provided greater efficiency and longevity than experienced with any other apron brand. 


This is another example of how fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY 
Mates The fount \/ernon Vins, inc. TURNER HALSEY 
Big Difference * ae 


In Industrial A LEADER IN INDUSTRIAL TEXTILES 


Fabrics ® 
Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago * Atlanta * Baltimore + Boston * Los Angeles 


Always look for this purple stripe in all PROSPERITY* and ORIOLE* fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stonehaven, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio ¢ C. C. CHEMICAL CO., Sunnyside, L. 1. © JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. © JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.—CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


*Trademark Mount Vernon Mills, Inc. 
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laundry in on Sunday, But the re- 
sponse was terrific. In fact, dryclean- 
ing volume during the two-day cele- 
bration went to well over $1,800. 

Several thousand people went 
through the branch office and laundry 
during the week end. Two employees 
from the main plant were on hand to 
greet customers as they entered the 
drive-through and invited them to 
inspect the coin-meter laundry. 

The plantowner spent this time in- 
structing visitors in the use of the 
equipment. He also showed people the 
water softener in the basement and 
explained how it helps produce a bet- 
ter job of washing. This gave him an 
excellent chance to show why profes- 
sional laundry service was better than 
home washing without water-soften- 
ing equipment. 


What advertising accomplished 


The plantowner wanted primarily 
to identify the old, established laundry 
name with the new branch, So he con- 
centrated initial promotion on the fact 
that Eastport Laundry had opened a 
new call office with drive-in facilities 
and carhop service at a new location 
in the city. Newspaper advertising in- 
cluded publicity about a self-service, 
coin-operated laundry adjacent to 


Eastport Laundry’s new branch office. 


Once this had been accomplished 
he concentrated on a heavy tie-in cam- 
paign with the coin-metered laundry. 
After he was sure that there was no 
opposition to service, he proceeded to 
advertise the new service and identify 
it as an addition to the main plant. 

As advertising increased in the new 
location, call office volume at the main 
plant went up to beat last year’s fig- 
ure for the same period. 

In the beginning there was no iden- 
tifying sign of any type indicating 
the relationship between the coin-op- 
erated laundry and the Eastport Laun- 
dry. But later a large sign was in- 
stalled along the back of the building 
facing the parking lot. 

From now. on the display sign on 
the front of the building will be used 
for specific promotions in the self- 
service laundry. Shirt service, dry- 
cleaning and specials on family bun- 
dle work at the parent plant will be 
advertised in the branch. 


Costs and equipment 


Mr. Jannsen installed twelve 9- 
pound washers and three 18-pound 
gas driers in the new laundry. Plus a 
change-making machine, a soap-dis- 
pensing machine and other vending 
machines for customer conveniences. 
Approximately 50 percent of the cus- 
tomers bring their own soap, bleach 
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Gross receipts (first month of operation) in new location 


Coin-meter laundry 





Ist 
2nd 
3rd 
4th 


these items carry a 35 percent profit. 





* The two-day special at a 50 percent discount from regular price. 


These figures do not include receipts from soft drinks, coffee or cigarette machine. But 


— Branch Office — 
Drycleaning Laundry 
99.64 39.82 
92.98 47.78 
920.53* 101.47* 
208.28 71.68 








and blueing although these products 
are provided in the dispensers. 

A 30,000-gallon-capacity water soft- 
ener and a 700-gallon hot-water tank 
were installed in the basement. Cost 
of installation, including the washers, 
driers, water heater, tank and _ soft- 
ener, ran around $10,000. Sewerage 
facilities and electrical outlets were al- 
ready connected when the building 
was rented. An additional $9,000 was 
spent to redesign the building, pro- 
vide parking facilities, construct the 
carport and erect the new signs. 


Hours 


The drive-in branch is open from 
7:00 a.m. to 6:00 p.m. six days a 
week. The coin-meter laundry is open 
24 hours a day including Sunday, and, 
of course, is unattended when the 
branch front office is closed. 

Results to date indicate that 60 per- 
cent of the volume is accounted for in 
the evening and 40 percent during the 
day. Male customers account for 35 
percent of the volume. As yet no tabu- 
lation has been made of the number 
of customers using the laundry from 
midnight till dawn. 

If a customer enters the laundry 
and wishes assistance she merely 
pushes the buzzer on the wall, The 
counter girl comes to the door to help 
her with the washers. When someone 
enters or leaves the store a bell on 
the door alerts the counter girl. When 
an automobile comes in contact with 
a rubber hose stretched across the 
drive-in area a bell rings and informs 
the counter girl that someone is wait- 
ing outside. 


Getting attention 


The location is well illuminated dur- 
ing the evening hours. Late at night 
the front sign is darkened and atten- 
tion is directed to the store at the 
rear of the lot. Lights remain on the 
parking area throughout the night. 

Recently the plantowner called the 
telephone company and_ requested 
that a pay phone booth be installed 
on his corner. He even went so far 
as to ask that it be placed on his prop- 


erty next to the drive-in carport. The 
booth is wired so that it stays lit all 
night. The plantowner pays the ex- 
pense. He’s now working with the 
postal authorities to have a mailbox 
installed on the corner. Bus service is 
available in front of the call office. 
The more activity present the better 
the chance of patronage. 


To main plant 


The plant maintains shuttle service 
three times a day to the new drive-in 
branch, This route is handled by the 
wholesale route salesman who makes 
the trip in between his regular calls. 

The coin-operated laundry has had 
a positive effect on getting drycleaning 
and family laundry bundles from peo- 
ple who never sent work to the plant 
before. There has been a noticeable in- 
crease in the number of shag rugs and 
blankets dropped off at the new 
branch outlet. 

When a customer brings a family 
bundle into the branch and doesn’t 
wish to process it herself the counter 
girl places the bundle in the washer 
when she has a spare moment. In this 
case she uses dimes that have been 
dipped in red paint. This way the 
amount won't be added to the total 
receipts of sales in the store. The bill 
is charged through to the main plant 
at prevailing prices and she writes a 
regular bill. 

On bundles up to 9 pounds the 
counter girl charges double what the 
machine would take and charges it 
off as profit for the main plant. Other- 
wise, the regular price is charged. 


Future plans 


If business continues to grow as 
rapidly as it has, the plantowner plans 
on adding two more carhops for the 
branch office and eight more washers 
in the laundry. He believes that the 
average profit from 20 washers could 
be 55 percent of the gross figuring that 
overhead is spread over 24 hours per 
day. In addition, the rent can be 
charged proportionately to the laun- 
dry and the branch office. Insurance 
rates can also be divided. 0 
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You need InkGo to 





do a thorough stain 


removal 


It’s the answer to dozens 
of spot and stain problems 





No laundryman today can afford to do a 
“half-way” job of removing stains. Especially 
when InkGo makes it so easy to give cus- 
tomers the completely stain-free laundering 
they want. InkGo is Wilson's unique perman- 
ganate-base oxidizing agent—the safe, time- 
tested stain remover that works when no 
other treatment does...the product that takes 
out the difficult “last half” of partially re- 
moved stains. You can use InkGo as a spotter 
on small stains, in a bath for large ones. Either 
way you'll find it a valuable aid in eliminat- 
ing many troublesome stain problems. 


Order a bottle of InkGo from your jobber 
...get handy dispenser free 


A. L. WILSON CHEMICAL CO., Kearny, N. J. 
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Check this partial list of 
Stains that InkGo removes 
e) 


are our only business” 
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Soil work is brought in by flat-bed conveyor in foreground and then hung on appropriate lift conveyor. Towel and sheets and pillowcase 
lifts are at left. Regular work is hung on third lift just out of sight at right 


Linen Supply conventioneers find 


No Legmen Wanted in This Plant 


How conveyors make the giant, multilevel 


Pennsylvania Laundry a close-knit operation 


By HENRY MOZDZER 








One of the highlights of the re- 
cent Linen Supply convention was 


the plant tour through the Penn- . 


sylvania Laundry Company in Phil- 
adelphia, Pennsylvania. 

It is believed to be one of the 
largest and most efficient plants in 
the nation. Its buildings take up 
an entire city block. It employs 
500 persons and has a fleet of 122 
motor vehicles. During the average 
40-hour run this plant processes 
250 tons of laundry a week. 

The Pennsylvania Laundry Com- 
pany serves large commercial ac- 
counts and provides all wash and 
press work service for the Penn- 


sylvania Linen Rental Service, 
the Pennsylvania Overall Rental 
Service, the Humpty - Dumpty 
Diaper Service, and ship laundry 
services. 

It also serves other plants in the 
integrated system in Atlantic City, 
Harrisburg, York, Reading, as well 
as branch linen supply and laun- 
dry operations in these and other 
cities of Pennsylvania, New Jersey 
and Delaware. While these are 
separately administered, central- 
ized general management makes 
possible coordinated planning, 
scheduling and control of services 
and records. 








THE CONVEYOR SYSTEM at the 
Pennsylvania Laundry Company is not 
the only unusual feature of this mod- 
ern linen supply plant, but it is one of 
the most impressive. 

Every opportunity was taken to re- 
duce nonproductive manual effort be- 
tween work stations to a minimum. 
Some of the conveyors are unusual; 
others are not. But all serve to tie this 
sprawling multilevel plant into a close- 
knit and highly efficient operation. 
Certainly more efficient than it had 
been four years ago before the con- 
veyors were installed. 

The linen rental service makes up 
between 80 and 90 percent of the 
plant’s work volume. Here’s the way 

Continued on page 26 
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ANEW WAY TO WASH! 


© CUDE with © prime SOHP 


. . . the scientifically built, complete soap which does beautiful work. 


eCCRUB with GDosrite 


. . . the newly developed wash accelerator which teams up with PRIME SOHP carried 
over from the SUDS, and SCRUBS out deeply imbedded soil. 


© BLEACH with 


. . . the highly concentrated dry bleach with double action stain removal. 


Write today for your free 16 page booklet, “A New 
Way to Wash.” Find out how to wash better, 
increase washroom capacity and save money. 





Beach Soap Company: Lawrence, Mass. 


129th Year of Continuous Progress in Manufacturing Fine Laundry Products 
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Automation can cut costs for you 


American Cascade—Unloading Washers, Automatic Controls 


High production! Labor-saving! Economy! 


Like the laundries shown here, you can enjoy the benefits of automation now 
with American Cascade Unloading Washers equipped with Cascade 
Full-Automatic Controls. 


Set the formula plate. Fill supply compartments of Control. Push the “start” 
button and walk away! When the washing cycle is completed, touch another 
button and the hundreds of pounds of washed work will tumble automatically 
into waiting Notrux Extractor containers. 


Why wait any longer? Automation is as close as your nearby American Man 
from the Factory. Contact him for complete details, or write for 


Catalogs AB 334-422 and AB 134-322. 


Production is up 50%, water, steam and supply costs 
reduced $110.00 per month at Gates Towel and 
Linen Supply Co., San Diego, Calif. Labor turnover 
is no longer a problem, and one less operator is 
required to handle the high-production Cascade 
Unloading Washers with Automatic Controls. 


Half of former floor space is needed for washroom 
since Model Paris Laundry, Bloomington, III., 
switched to modern, labor-saving Cascade Unload- 
ing Washers with Automatic Controls. Washroom 
costs are down 25%, with 15% saving on supplies 
and water, 5% on power, one less operator needed. 


The American Laundry Machinery Company, Cincinnati 12, Ohio 





‘Much easier to break in and hold help,”’ with 
these automatically controlled Cascade Unloading 
Washers, is report from Pilgrim Laundry, Chicago, 
Illinois. Besides improving washing quality, the 
mechanized washroom has reduced costs through 
savings in labor, supplies, water, steam, power and 
floor space. It also requires less maintenance. 


**Investment will be amortized by savings in supplies 
and nets alone” reports management of North Chi- 
cago Laundry, Chicago, Ill. Installation of Cascade 
Unloading Washers with Automatic Controls im- 
proved quality of work, reduced overall costs through 
savings in labor, water, steam, power and floor space. 


320 man-hours were saved every week when Excelsior 
Leader Laundry, St. Louis, Mo., installed these auto- 
matically controlled Cascade Unloading Washers. 
This modern equipment also cut supply costs 50%, 
saved 1760 sq. ft. of floor space. 


Over $3,000.00 annual savings in washroom labor 
resulted, and Cascade Unloading Washers with 
Automatic Controls eliminated all overtime at 
Hartford Apron and Towel Supply, Hartford, Conn. 
Production also increased 9%. 


O 


You can expect more from ‘eat —jg fer- ia | 








Continued from page 22 
it goes through the plant: The soiled 
work is brought in at one end of the 
plant and completed work is picked 
up at the other . . . straight-line work- 
flow. 

The soiled work is unloaded from 
the truck directly on to a flat-bed con- 
veyor. The work has already been 
presorted by the driver. All barber 
towels go into blue denim bags. Sheets 
and pillowcases go into other bags 
which are identified by red, white or 
blue tags depending on the stop 
(motel, hotel, hospital, etc.). The reg- 
ular work (consisting of table linen, 
dish towels, aprons) goes into bags 
which have none of the above desig- 
nating signs. 

The conveyor carries the bags 
through a wall into the soil room 
proper which is sealed off from the 
unloading dock. As the bags arrive 
they are placed onto one of three 
chain lifts depending on classification. 
The chain lifts move the bags to over- 
head rails controlled by air-operated 
switches for storage. When they are 
ready to be processed the supervisor 
releases a switch which allows the 
bags to roll down the overhead rails 
to the soil counters. 

The soil counters pull a rope at the 
bottom of each bag which opens it and 
dumps the contents onto their work 
tables. 

On retail routes the soil is counted 
by the driver at the time of pickup 
and this is the basis of delivery the 
following week, Garments are identi- 
fied by route, day and customer. Most 
are served once a week. 

Wholesale route customers are 
served more than once a week, The 
soil is counted in the plant and the 
garments are identified by route and 
customer but not by day. Some ac- 
counts are carried on standing order. 

On sheets and pillowcases as well as 
barber towels the work is simply 
counted and sorted and put into 
trucks—to be taken to the washroom. 

The regular work, however, re- 
quires more handling because of the 
variety of items. To simplify this task, 
Pennsylvania Laundry has installed a 
segregating flat-bed conveyor having 
three levels and five belts. It can be 
worked from either side and it flows 
two ways. 

The top conveyor carries dish 
towels, The second and third carry 
napkins of different styles (in this case 
corded napkins go on one belt and 
block napkins on another). Each 
classification falls off the conveyor 
into a truck. 

The fourth conveyor is for starch- 
work—shirts, pants, frocks, etc, These 
are reclassified at the end of the con- 
veyor for the convenience of the fu- 
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Triple-deck conveyor is used to separate regular work into five classifications, can be worked 
from either side. Pennsylvania's linen rental service is operated on a modified bundle system 


ture pressing. The fifth conveyor is 
for remaining flatwork aprons, 
towels, etc. This classification is also 
reclassified again so that like items 
are washed together. 

All work going to the wash area is 
weighed and washed in load lots. The 
washing equipment consists of eight 
54-by-108-inch self-dumping washers; 
two 60-by-96-inch Y-pocket wheels, 
and one 42-by-100-inch wheel with a 
450-pound capacity for odd lots. All 
supplies are automatically piped di- 


rectly to the washers from a central 
supply room. The work is then moved 
to either the 60-inch centrifugal ex- 
tractors or to two hydraulic units 
which squeeze a 160-200-pound load 
in 44% minutes. 

The work is conditioned in three 
200-pound-capacity combination oil- 


gas-fired tumblers. Or it is dried in one 
of the plant’s seven 42-inch tumblers. 
The flatwork is trucked to the flat 
floor in spring loaded hampers, the 
Continued on page 28 


Revolving door set in chute cuts down on objectionable draft that used to rush up from 


the floor below 
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p WHilthQUot 


These Whitehouse products are designed 
especially for the laundry industry—and 
they are ‘‘customized"’ to meet your exact 
requirements. 

We tailor Whitehouse cut covers and nylon 
“flanyl"’ pads to assure the finest “drape” and 
a perfect fit. This gives you long, long wear. 
And it makes possible better quality work with 
a smoother finish. 

These quality products are boxed and label- 
ed for handy storage. Adequate stocks permit 
speedy delivery when you need it. Insist on 
Whitehouse cut covers and ‘“‘flanyl” pads! 


Continued Leadership Through Constant Research 


NYLON PRODUCTS 


360 FURMAN STREET - BROOKLYN 1, N.Y. 
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Segregating conveyor in as- 
sembly carries work overhead 
to predetermined rail where 
hangered work drops off auto- 
matically and is stored 


Continued from page 26 
bottoms of which rise as work is taken 
from them. The flat department equip- 
ment includes eight 8-roll irons and 
one 12-roll. The latter is used for 
aprons, pillowcases and other heavy 
work. Two ironers are used for small 
pieces. Three are used for sheets only 
and are equipped with spreaders and 
folders. One other ironer equipped 
with a folder is used for table linen 
only, One ironer, having folders and 
stacker, is used for barber towels. The 
last ironer is used for continuous 
towels and small pieces. 

All finished flatwork is placed on 
a flat-bed conveyor which backs up 
the ironers and carries the work down 
three floor levels to the assembly room 
at the far end of the plant, This is the 
longest conveyor in the plant, running 
a full city block, It takes between 15 
and 18 minutes for a stack of finished 
linen to run the full distance. 

Once the work reaches the assembly 
department it is packaged for routes 
in bulk from lists prepared from 
punch cards. Invoices and statements 
for all accounts are prepared on punch 
cards with the exception of special 
deliveries which are hand-written. 

Retail charge accounts are billed 
monthly; wholesale charge accounts 
are invoiced and billed weekly with 
a summary and extension mailed 
monthly. 

All press work (shirts, frocks, coats, 
work pants, etc.) is sent to another 
department for wet inspection and 
mending. Pieces passing inspection 
are put on a flat conveyor which takes 
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them up one floor to distributors in 
the press department. (Items rejected 
are listed and orders for replacements 
are sent to the stockroom.) 

The work is then distributed by 
hampers to three combination-type 
coat and shirt units and a fourth unit 
is used for finishing industrial shirts. 

The balance of equipment on the 
press floor consists of 18 other units. 
Three bucks are hooked in tandem for 
the pressing of frocks and pants while 
two bucks and two mushroom presses 
are used for dresses and gowns. 

Finished garments leave the units 
on hangers and move by cable con- 
veyor past an inspector, transfer to a 
Dacron rope conveyor and go down to 
the assembly room. 

One of the interesting innovations 
in the press department is manage- 
ment’s solution to the problem of 
up-drafts experienced in moving hang- 
ered items between floors of depart- 
ments. 

To overcome these drafts, which 
would blow garments from the cable 
conveyor and create a nuisance to em- 
ployees working in the area, manage- 
ment installed a unique revolving-door 
arrangement that has _ successfully 
overcome this problem. And between 
1,400 and 1,500 pieces of finished 
work per hour are moved between 
floors in this manner. 

On reaching the assembly room the 
starch work is ready to be stored, To 
simplify this task, the company uses 
an automatic segregator which enables 
the operators to make 60 different 
sorts from their fixed station. 


Each hangered item is identified 
and pre-positioned on a carrier so that 
it will automatically slide off onto the 
correct storage rail as the carrier 
comes abreast of it. The rails on one 
side of the segregator hold work by 
routes, which the rails on the other 
side hold work by customer or type 
of merchandise. 


No need for subassembly 


The segregating conveyor elimi- 
nated the company’s subassembly de- 
partment where work used to be sepa- 
rated by groups of routes and then 
was reassembled into individual cus- 
tomer orders. It saves the work of 
some six or seven people. 

The work is stored on the rail until 
the order is ready to be made up. 
Management feels that this practice 
makes for better quality and that it 
simplifies inventory control since it is 
easier to check sizes and stock visually 
when the items are hung. 

Next to the assembly room is the 
stockroom where garments are made 
up for new customers, salvaged goods 
are replaced and garments taken out 
of stock for current customers. To 
keep track of individual orders the 
stockroom uses two marking machines 
with a heat-set permanent ink. 

Many changes have taken place at 
the Pennsylvania plant which make it 
impossible to measure the actual sav- 
ings that have accrued since the con- 
veyors were installed. Suffice it to say 
that the management would never 
consider being without them. (CM) 
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Opern-emnoLl 


the ONE washer 
for EVERY load 


Here’s a really versatile washer! Big enough for 50 pound loads 
. +. yet just as efficient when it comes to as little as 5 pounds! But 


that’s only part of the story. The Huebsch Washer, with its big CHOICE Huebsch Washers — 
“ . 3 ’ ¢ OF available in your choice 
37-inch drop and its reversing action, does a really outstanding of three types of con- 
laundering job, too...even on very soiled wash. It will pay trols: automatic, semi- 
! automatic or manual. 

to find out more about the Huebsch Washer. You'll be amazed Choose the model best 
at its ease of operation, simple maintenance... and the low CONTROLS suited for your needs! 


price. Ask your nearby Huebsch jobber . . . or write directly to 


HUEBSCH MANUFACTURING COMPANY 
3775 NORTH HOLTON STREET * ##MILWAUKEE 1, WISCONSIN 
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NSURPASSED SHIRT FINISHING 


with these TWO NEW MOST WANTED FEATURES 


ON THE 2 GIRL 3 PRESS 


te Mele 


SHIRT FINISHING UNIT BY 


UNIPRESS 


TWO NEW GEMS on the UNIPRESS Glide-O-Matic 2 girl, 3 press 
shirt unit give you more shirts per hour with the finest quality finish 
available anywhere. First is the UNIPRESS Model MSA One Lay 
Double Sleever which automatically measures each sleeve length for per- 
fect pressing every time. Second is the new yoke ironing feature of the 
BAS Cabinet Bosom and Body Press, which automatically presses the 
full yoke while operator is making lay on the bosom and body form. 
Add all the other outstanding UNIPRESS features and you have the 
© most advanced shirt finishing unit on the market today. Your choice 
of seven beautiful decorator colors. See your Unipress distributor or 
write today for complete information. Remember, UNIPRESS quays: 
LEADERSHIP PUTS YOU YEARS AHEAD. 1 


FOR FINER FINISHING FASTER IT’S... 
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Scale models of equipment lend realism to planning. Note details rendered in depicting sock form, exhaust stacks and various finishing units. 
Each piece is marked to indicate power requirements 


Scale Models Simplify Layout 


Miniatures give three-dimensional view for better planning 
By LOU BELLEW 


BETTER ARRANGEMENT of equip- 
ment during the planning stage of 
laying out a new plant is possible 
through use of scale models made of 
wood, Lee Wagner, assistant produc- 
tion manager of Southern Service 
Company at the main offices in Po- 
mona, California, has used his hobby 
of woodworking to good advantage. 
In his spare time Lee has used the 
power equipment of his home work- 
shop to fashion scale-model reproduc- 
tions of every piece of production 
equipment used in a laundry or dry- 
cleaning plant. Built in a scale of % 
inch to the foot in order to conform 
to \%-inch graph paper used in ar- 
ranging plant layouts, the little wood- 
en models are a far cry from the usual 
flat templates. 
The chief advantage of the three- 
dimensional models is in making the 
Another version of 3-D layout technique is used by East Coast hospital manager. He glues planner instantly aware of the height 


templates to blocks of wood scaled to appropriate height, silhouettes them with band saw. 


2) 
Washer height is indicated in ‘‘dump"’ position. Block templates are harder to lose on 


Continued on page 
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Continued from page 31 

of each piece of equipment and extra 
space needed for certain moving parts 
such as the head of a press, which 
is often not considered when using the 
conventional template. Height is a 
very important factor where dump 
washers are to be used in plants with 
low or beamed ceilings. 

Also, by being constantly aware of 
the various shapes of equipment, a 
planner can do a better job of estimat- 
ing space for truck-ways and arrange 
to leave sufficient room for efficient 
maintenance along walls or between 
pieces of equipment. A matter that is 
too often overlooked until the equip- 
ment is installed, 

Mr. Wagner estimates he can make a 
replica of a six-roll flatwork ironer in 
an hour and a wearing apparel unit in 
about 30 minutes with his power 
equipment. It is often possible to 
cut down the actual time by shap- 
ing a longer piece of wood in the same 
operation to provide material for sev- 
eral of the basic parts desired. For 
instance, in the case of the six-roll 
ironer the rolls started out as a flat 
piece of wood. The rounded tops of 
the rolls were shaped with the wood- 
working power equipment and then 
cut to the desired width for the model. 

Elaborate details, such as fragile 
little legs for tables, shelves for bins, 
fancy bases for presses and such, were 
deemed unnecessary, But the presses 
actually sport bucks and heads along 
with the head-activating arms of the 
frame. Small blocks of wood made 
to scale are used to indicate baskets, 
tables, bins and trucks, Even a sock 
form is a block of wood with small 
pieces of wire bent to the same angle 
as the regular sock forms. 

Tumblers show the exact shape of 
a conventional unit, even to a section 
of the tumbler exhaust stack which 
has to be considered in its proper 
placement, Extractors were amazingly 
realistic even to the point of being 
accompanied by removable baskets 

. . which need space, too. 

The next step will be the painting 
of the models in the actual colors used 
on the big equipment, and it should be 
something to see. Incidentally, the 
power needs are simplified for the 
planner since each little model is 
marked with its horsepower rating. 

As Lee Wagner puts it, it’s easier 
to move equipment on paper than 
after it’s installed in a plant. These 
models have been used over two years, 
including several remodeling jobs 
among the many Southern Service 
Company plants, as well as in one new 
big plant in Long Beach (which 
STARCHROOM LAUNDRY JOURNAL fea- 
tured some months ago). To date 
nothing has had to be moved. DOOD 
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Shirt Unit Shorteuts 


MERRY-GO-ROUND rig __ permits 
shirts to cool before folding at Troy 
Laundry & Drycleaners, Des Moines, 
Iowa. The rig was made from a cul- 
tivator wheel to which six poles 
were welded at 15-inch intervals. 
The poles are capped with galva- 
nized _ sheet-metal collars coated 
with a plastic material to keep them 
bright and clean. As the finisher re- 
moves a shirt from the press, she 
buttons it on to one of the holders. 
The folding operator turns the wheel 
with her right hand and takes the 


shirts in order as they come around. 

In studying the shirt folding op- 
eration, Troy management noted 
that the operator was obliged to 
stretch and reach for the folding 
blade which would flap back over 
the unit every time a shirt was re- 
moved. To keep the blade within 
reach management fitted the folding 
table with a one-inch metal bar 
bearing a $2 magnet at its tip. This 
keeps the blade from flapping back 
too far and holds the blade ready 
for the next folding.—Harry Yeates 
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RED EDGE KNITTED PADDING 


Available in the right Types and Styles 
for all your Finishing Equipment! 


STANDARD %” and %” 
FOR FLATWORK IRONERS: 4” and 5,” 
Styles in Rolls, or Cut and Bound Pads. 


FOR PRESSES: 5,” Style, Redi-cut and Bound 
Pads. Also available in Press Padding Rolls. 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound 
Pad Styles. 
Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders attached. 
Asbestos: Asbestos Binders attached. 

e 

All 3 Double Thick Cut and Bound Pads 
available WITHOUT Binders if desired. 
Single Thick Pads available in all 3 cotton- 
asbestos styles for Flatwork lroners using 
spring padding. 


BEST Salesman... 
Flatwork with 


RED EDGE 


. Knitted “Padding, 


“Perfection” Finish is your best salesman. It calls on 
every customer, extends a guarantee of complete satis- 
faction and places firsthand proof of highest quality 
work at every housewife’s fingertips. Moreover, this 
salesman calls again and again and quickly establishes 
your reputation among ALL the housewives of the 
community. That means MORE customers, MORE 
bundles, and more PROFITS for you! 

Your best assurance of “Perfection” Finish is RED 
EDGE Knitted Padding. Highly resilient, it forms a 
firm but springy cushion on your flatwork ironers and 
presses . . . treats flatwork, white shirts and sport shirts 
with utmost care, presses surely and cleanly without 
damage to buttons, seams or hems. And RED EDGE 
saves money for you because it saves dressing time 
in your plant, goes on and comes off ironers and 
presses quickly and with ease. Ask your Supply House 
for RED EDGE today! 


RED EDGE 


Knitted “Paddin 
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‘COMBINATION WASHER EXTRACTOR 


Following their policy of staying “in league with the future”, the makers of 
the Braun Unit Wash combination washer-extractor offer three giant steps 


toward bringing automation to the modern wash plant. 
1. It borrows from the past in mechanizing the scrubboard. 


2. It reaches into the future in combining wash, extraction and shake-out in one machine. 
3. It brings the sensational new technique, “critical point extraction,” to the washroom. 


To get a better wash job, you have to start of the partition. At the bottom of the revolution, 
with a better wash action — Braun assures the the load is squeezed against the cylinder wall, 


cleanest wash yet attain- 
able through a highly effi- 
cient “big drop, wet rub 
and squeeze action” that 
makes you realize why the 
wash action does the real 
work! In the wash action, 
thorough agitation is given 
every load. A non-perfo- 


where total saturation 
guarantees maximum pene- 
tration of all fibers. On the 
upswing, the load is loos- 
ened and dispersed evenly 
throughout the cylinder by 
the side rib. The cycle is 


‘repeated at 28 rpm, and 


reversed every 30 seconds. 


rated ribbed partition divides the cylinder, and The machine’s high speed extraction removes 
one-half the load is placed on each side. On each over 85% moisture. In only 8 minutes, the load 
revolution, the load is lifted to get the gentle is extracted and loosened, ready for fluffy drying 








impact of a big drop over the scrubboard surface or easy pressing. 
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These are YOUR savings... 


WATER, FUEL, SUPPLIES: Ordinary wash wheels 
need from 4 to 5 gals. of water to process 1 Ib. 
of dry wash. Braun Unit Wash requires about 2.2 
gals. The Unit Wash consumes less soap, alkali 
_and bleach, permitting cold water rinsing and a 
savings in fuel costs. 

SPACE: Unit Wash will fit into any corner of your 
plant; and, since it eliminates the mess and wet 
floors that restrict conventional equipment to a 
separate washroom area, Unit Wash can be put 
right in your finishing department. 

TIME: Work goes through in a hurry — turning out 
fully completed washes, extracted and ready for 
the dryer or ironer every 35 to 50 minutes. 


HERE ARE THE TEST-PROVEN RESULTS... 


extraction improves quality. Because dirt 
won't drain away, Braun extracts it at the 
CRITICAL POINT, after the “break” when 
90% of the dirt is suspended in the wash. 
This intermediate extraction cycle removes 
excess soil that in ordinary washers is. re- 
tained in the saturated load despite con- 
tinuous rinsing). 


Minimum tensile strength loss—(Braun's 
gentle effective wash action reduces need 
for acids and bleaches. - Extraction and 
shake-out in the same machine eliminates 
unnecessary pulling of wet loads. Both 
these factors diminish abrasive damage). 


Harmful bacteria destroyed—(high pen- 
etrating action increases the sanitizing 
power of detergents and fluorides). 








Braun Unit Wash is available in 35, 50, 
100 and 200 Ib. capacities, each equipped 
to give you your choice of automatic 
washing formulas. Formulas are made 
easier with Braun's automatic controls for 
handling everything from heavily soiled 
work to laundry slightly used. Illustrated 
here is the new 200 Ib. Unit Wash, show- 
ing new outboard bearing. 








LABOR: Braun Unit Wash cuts labor costs up to two- 
thirds. Only one man is needed to load the ma- 
chine, flip the switch and return in 35 to 50 minutes 
to unload. Compared to the old fashioned system, 
one man can outproduce two or three washmen, 
and still have time for other duties. 


MAINTENANCE: Designed with only one point 
in mind — to wash and extract laundry, and do it 
faster, better and cheaper — Braun Unit Wash is 
engineered for long life with extra-heavy materials, 
extra-fine components and extra careful con- 
struction. 


- 
G. A. Braun, Inc., Dept. 25 
461 E. Brighton Ave. 
Syracuse, N. Y. 


(_] Rush full details about automation 


for the washroom. 
[_] Have a representative call. 
Name... Title 
Company 
Address... 


Zone__..State________ 
461 E, Brighton Ave., Syracuse 5, N. Y. 
10 Duke St., Toronto 2, Ont., Canada 


May 15, 1957 





SCHEDULE CONTROL SHEET 
WASH ALLEY NO, _ 1 


DATE__Mar. 1, 1957 
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Markers’ production is checked every 20 minutes. Checking actual 
production revealed 50 percent variances from one hour to next 
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Revised schedule in washroom reduced running time to eight hours a 
day, enabled plant to use two fewer men in the department 


Scheduling=-It Can Be Done 


By RAYMOND F. KROLL, JR. 


Tribune Laundry, Philadelphia, Pennsylvania 


SCHEDULING is rather a simple 
matter, You all work on some sort of 
a schedule at your plants the same as 
we do at ours. However, prior to last 
summer we believed at Tribune that 
we had done a better than average job 
in handling the work through our 
plant. It sounds rather vain to put it 
that way but when someone, particu- 
larly an outsider, walks in and makes 
the statement that he can reduce costs 
by scheduling, I think we all tend to 
defend our position. 

That was the way it started. For 
weeks we argued the situation pro 
and con. Finally, after checking some 
of the references by a personal call, 
we decided to go through with the 
service. In a few short weeks we real- 
ized we didn’t know anything about 
scheduling, and we began to learn 
all over again. 

Our basis of scheduling was to 
process through the marking depart- 
ment each day the work brought in 


36 


the previous day. Then through past 
experience we worked to a lot point in 
every other department, permitting 
the backlog of work to exist that we 
knew we had to have. This had worked 
successfully, we thought, for the past 
several years. Our productive labor 
for the year 1955 was 27.2, 1956 was 
26.8 and for the year 1957 we believe 
we can hit slightly under 26 percent. 


Consistent production the aim 


The purpose of scheduling work in 
our plant was to obtain consistent pro- 
duction throughout the various de- 
partments which would serve as a ba- 
sis for projecting the work load 
through each of the various depart- 
ments, and thus in turn offer better 
control and lower costs, Our basis for 
obtaining consistent production was 
the installation of “sign out” proce- 
dures which were adapted to the spe- 
cific activity involved, whether it was 


marking, washing, shirt ironing or 
what have you. For the purpose of 
simplicity I am only going to talk 
about two activities, marking and flat 
washing. 

In referring to our records, which 
are patterned directly after AIL’s 
Form 16, we found that they were of 
only partial value. The production 
showed only what the individual av- 
eraged for a day or for a week’s run. 
Now we were faced with knowing the 
production of each individual for a 
period of time less than one hour. The 
next step was to determine what each 
marker could produce consistently 
each fraction of an hour throughout 
the entire day. We did this by obser- 
vation. 

Before any changes were made, the 
marking department consisted of eight 
markers and four service operators. 
They used the invisible marking sys- 
tem and had three conveyors at their 
disposal, The average work week was 
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SWIFT’S 


D> Ce! 


is a modern soap 


lexo combines a thorough wash job You can use Flexo in combination with 

expediency and efficiency of asoap Swift’s SOLAR liquid detergent for special 

can use throughout the wash. It’s a washing formulas. Together they improve 

~ modern soap that will give a proper pH _ the “break” or quick wetting, high deter- 

from start to finish to produce a sparkling gent action that will make dirty coveralls, 

load of bright whites... or doareal work even greasy wipers, respond to this thorough 
horse job on the toughest soils. washing action. 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


WHITE RIBBON (Chips or Powder) are SWIFT'S COLD WATER POWDER. Excel- 
neutral soaps, for those who prefer to _lent for soil removal from light colors, 
build their own formulas, made from _ fugitive colors, rayons, and woolens or 
the finest tallow and are particularly other low temperature washing. Pro- 
recommended for use in higher tem- vides good whiteness retention for back- 
perature washing. ground of imprinted fabrics. 


NL Steve Gowe Satetty 


rT & CC APANY, Soap De 





in the neighborhood of 38 hours for 
this department. 

After some trial and error, we es- 
tablished 20 minutes as the ideal time 
to record production for the markers 
and also record a lot. Look at the illus- 
tration titled “Marking Schedule Con- 
trol Sheet.” Note that work begins at 
7:30, and that the time intervals are 
20 minutes each. We have taken into 
consideration the 5-minute rest peri- 
ods at 10 o'clock in the morning and 
at 3 o'clock in the afternoon, Our 
lunch period is 45 minutes from 12:00 
to 12:45, 


Attendance check 


The other vertical columns are 
headed by the names of the markers 
with the numbers above their names 
indicating the number of bundles each 
girl is given every 20 minutes. The 
checks indicate that the girl received 
her quota at each specified time and 
the straight line indicates that she did 
not receive her quota. For example, at 
7:50 two girls, Ophelia and Rose, 
missed their sign-out block, When 
the supervisor checked back on them, 
he found that they had not been at 
their work places promptly at 7:30, 
and therefore could not make up the 
proper number of bundles in such a 
short period of time. At 1:05 Elinor, 
Ophelia and Odessa all missed their 
sign-outs because they had not re- 
turned to work promptly after lunch. 
Finally, at 4:10 Elinor missed her last 
sign-out because she had gotten a 
slight headache and was not able to 
produce at her regular rate. 

Many of these excuses are not un- 
heard of, I am sure. In fact, they are 
typical of why sign-outs are missed at 
our plant. However, such things as 
reporting late too often lead eventu- 
ally to loss of job. The sign-out pro- 
cedure coupled with the supervisor’s 
follow-up has helped to increase our 





Raymond F. Kroll, Jr., is a 
graduate from Penn State with a 
degree in industrial engineering. 

He served as an officer in the 
Quartermaster Corps during 
World War II and as president 
of the Pennsylvania Laundry- 
owners Association in 1954-55. 

Mr. Kroll represents the sec- 
ond generation in the laundry in- 
dustry and is vice-president and 
general manager at Tribune 
Laundry. He is married and the 
proud father of two children. 

This talk was presented at the 
Young Men’s Conference in At- 
lantic City, New Jersey. 











production merely by keeping the in- 
dividual on the job. 

By the end of such a work day of 
8 hours, 1,272 bundles would have 
been processed at a uniform rate. At 
an average of approximately 15 pieces 
per bundle, the girls would average 
for the day 342 pieces per operator 
per hour, Our girls at present are aver- 
aging from 325 to 338 pieces per op- 
erator per hour—room average. 

We now have seven markers in- 
stead of eight, working a total of about 
38 hours weekly, The eighth marker 
we formerly carried was actually an 
extra girl for the convenience of them 
all. She did the bundles that should 
have been done when they did not get 
to work on time or did not get back 
from lunch on time. 

For the same basic reason we found 
that we could get along very readily 
with one less service operator, which 
reduced this group to three. Total sav- 
ing was two operators. 


Benefits of sign-out 


The sign-out offered many advan- 
tages. For one, each girl had her own 
quota of work to do which was set 
well within her own capability and 
did not force her to produce more 
than she was able to do, Another ad- 
vantage was the ease of watching the 
progress of a new marker starting with 
perhaps only two bundles per sign- 
out. She eventually forced her own 
quota up until she reached her proper 
level. This is evident to the supervisor 
when he notes that she has more sign- 
out blocks checked out than the rest 
of the department. Perhaps most im- 
portant of all was the consistent pro- 
duction or flow of work we now had 
going to the washing department 
which enabled us to schedule it. 

Here the problem was both differ- 
ent and similar in many ways. In our 
plant, each washman and each extrac- 
tor had to have his and its own sched- 
ule. In the specific case of the flat 
washing department, we had five 
semi-automatic washers, By semi-auto- 
matic I mean that the supplies were 
added manually by the washman; 
everything else was done automati- 
cally. 

Before scheduling, this department 
normally operated nine hours every 
day and sometimes longer on a Fri- 
day, the last day of the week. We set 
up our schedule for an 8-hour day and 
assumed normal loads of 280 pounds 
per wheel. Normally the marking de- 
partment would process 32 flat lots 
per day which meant six and one half 
loads per washer per 8-hour day, With 
the addition of three special loads 
of flatwork commercial work, this 
brought the figure to seven loads per 


machine for each 8-hour working day. 

Refer now to the sheet headed 
“Schedule Control Sheet, Wash Alley 
No, 1.” The washwheels are num- 
bered from 1 to 5 and the vertical 
column beneath refers to the schedule 
for that particular washer. On the par- 
ticular day we are referring to, two 
washers started at 7:30—washers No. 
1 and No, 2, These two washers had 
work left in them from the previous 
day and washer No. 1 was finished at 
7:40; washer No. 2 was finished at 
7:50. Washer No. 3 also started off at 
7:30 but started with a fresh load and 
finished an hour later at 8:30, One 
hour is our washing cycle. 

Coming further down the vertical 
column of washer No. 3, you will note 
that the next lot coming in, lot 31, 
started off at 8:35, giving the wash- 
man and the extractor men a total of 
5 minutes to unload the washer and 
reload it. All pulling is done manually. 

In the washing department we did 
not consider any rest periods other 
than the lunch period. When the su- 
pervisor knows how many lots of flat 
he is going to have marked in that 
day, he must give the washman at 
least 35 minutes notice. 

For example, under washer No. 1 
down at lot 54. The time that lot 
started was 2:10, and it will be 35 
minutes before lot No. 54 will finish 
the bleaching operation. We like to 
have at least one rinse finished in ad- 
dition to the bleach for any lot before 
closing down for the day. Meanwhile 
by 2:40 another lot would have been 
started and the problem of stopping 
the washroom could be even more 
difficult and costly. Therefore, by giv- 
ing the washman 35 minutes notice 
and anticipating the marker’s end 
point, balance and order can be main- 
tained. 


Less time, employees 


Again referring back to lot ‘54, at 
which time the supervisor we will as- 
sume notified the washman that 2:45 
would be the end of the day, 28 lots 
of work would have been washed and 
washer No. 4 would be first washer 
load to be finished the following day. 
Therefore lot 52 would head the vert- 
cal column at the extreme left-hand 
side of the sheet, and washer No. 4 
would be in the first vertical column 
of washers. At the present time we 
seldom run more than eight hours in 
any one day in the entire washing de- 
partment, and we are using two less 
men in the department. 

At the present time our average 
hourly wage for the entire laundry 
plant ranges from $1.08 to $1.10 and 
for the last four weeks we averaged 
25.8 percent productive labor. OO 
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Here is a tailor-made Steiner Sales js STEINER SALES COMPANY 
program for you: 740 Rush Street, Chicago 11, Ill. 
1.A Steiner representative will call on you to super- } 

vise the training of your salesmen and plant personnel 


in the business of selling and processing continuous 
toweling. 


2. Steiner provides you with three different types of 
continuous towel cabinets fully guaranteed and 
backed up by Steiner precision engineering. 


3. Complete machinery and technical data on process- 4 Company 


ing continuous toweling. ' 
Address a 


te 
Please send me complete details on how | can get a bigger 4 
share of the CONTINUOUS CLOTH TOWEL MARKET! e 


Name 











promote continuous toweling. 


S enn SALES COMPANY 


740 Rush Street, Chicago 11, Ill. he me a ee ae SSS 


4. Selling aids and brochures to help your salesmen 
City Zone —— State 
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Texans Accent Management 


MORE THAN 400 Texas drycleaners 
and laundrymen heard pleas for a 
stepped-up program of research and 
human relations at the Golden Jubilee 
Convention of the Texas Laundry and 
Dry Cleaning Association, The meet- 
ing was held in Dallas March 26-28. 

Accent at this fiftieth convention of 
the association was on better manage- 
ment methods, prospects for the fu- 
ture and a program of research. 

“Our own paramount need,” said 
Orval A. Slater, president of Slater- 
White, Inc., San Antonio, “is for broad 
and sweeping research. It is my opin- 
ion that our industry research has 
been more the establishment and con- 
trol of minimum standards rather than 
the development of new methods and 
equipment to exploit these methods.” 

Charles C, Callaway, retiring presi- 
dent of the association, laid stress on 
the subject of human relations. 

Denys R, Slater, president of the 
Fishburn Cleaning & Laundry Co., 
Dallas, spoke in opposition to any ex- 
tended coverage of the Fair Labor 
Standards Act before Congress. 

Travis Elliott, a management con- 
sultant from Texarkana, Tex., made 
three appearances before the conven- 
tion, as much stress was laid on the 


problems of management. He dis- 
cussed the over-all problems of man- 
agement and called management 
“your weakest link.” He particularly 
mentioned the current shortage of 
competent executive personnel and 
the need for stepped-up labor-em- 
ployee relationships. 

Maurice Acers, a member of the 
Texas Employment Commission, 
talked on the subject “Your Fabulous 
Future”; Jim Low, of the National 
Association of Manufacturers, dis- 


cussed “After 50 Years! Now What?” 
and William J. Murray, Jr., a member 
of the Texas Railroad Commission, 
spoke on “The Middle East Crisis As 
It Affects Texas.” 

R. R. Willis, La Cava’s, Fort Worth, 
succeeds Charles C. Callaway, Na- 
tional Laundry, Temple, as president 
of the group. James F. Milholland, 
Zenith Cleaners and Launderers, was 
named first vice-president, and Shriner 
Harrison, Sunshine Laundry, San An- 
tonio, second vice-president. [0 


Texas officers, left to right: R. R. Willis, Charles C. Callaway, Shriner Harrison and James 


F. Milholland. 


All-Americans Favor Research 


THE HIGHLIGHT of the Ninth An- 
nual All-American Conference of 
Claude E. Lucas Associates’ clients 
was the decision to take positive ac- 
tion in the matter of establishing a 
research foundation. Its purpose will 
be to find ways to reduce the laun- 
dry industry’s production costs. 

Fifty-five members from the conti- 
nental United States, Hawaii and Can- 
ada were in attendance at the Hotel 
Del Coronado in Coronado, California, 
to participate in discussions of prob- 
lems concerning successful plant op- 
eration. 

The real bomb was tossed by Roy 
Calou, production manager of the 
Oakland Laundry, Oakland, Califor- 
nia, when he talked on the “Future 
Potential of the Textile Maintenance 
Industry” at the close of the confer- 
ence, With the aid of cardboard cut- 
outs Mr. Calou speculated on the pos- 
sibilities of setting up a conventional 
8-roll ironer, equipped with additional 
pieces of equipment so as to complete- 
ly process soiled sheets with only two 
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operators . . . at a productive labor 
cost of only 1.7 percent. 

Leo White followed with a sound 
film showing how other industries 
have performed production miracles 
with automation to cut productive 
labor costs. 

Spurred by the opinions expressed 
by Ray Calou and Leo White, the 
conference members were quick to 
offer immediate financial backing to 


the idea of the suggested research 
foundation, Raising of funds is, how- 
ever, to be delayed until certain or- 
ganization details of the plan are 
worked out under the guidance of 
Messrs. Calou and White. 

Business sessions got under way 
with Walter Reinhard of Oklahoma 
Operating Co., Oklahoma City, and 
Morris Sanders of Kent Dry Cleaners, 
Whitestone, New York, telling of their 


Looking ahead: Ray Calou, newly elected vice-chairman (right), shows how future plants 
may well be able to process flatwork with two operators feeding linen into a combination 
washer-extractor-conditioner. Work would continue through a spreader-feeder and on to iron 
equipped with folder-stacker and automatic packager. Claude E. Lucas assists at left 


STARCHROOM LAUNDRY JOURNAL 





® Large, clear, legible marks for accur- 


\ HY & 
acy and fast sorting 


ee e are more and more No marks visible to customer 


No damage to identified article 


well-informed laundry 


Each article permanently identified as 
customer's property 


plant owners installing 


Low operating-supply costs 


National’s Svstem of Mechanically fast for maximum mark- 
’ ¢ ing production 


Invisible Identification . . . No danger of losing identifying mark 
Plant symbol identifies your plant 
mark 


Mark on outside of folded piece—no 
mussing to locate mark 


WRITE US TODAY 
FOR COMPLETE DETAILS 


* 


THE 
MARKING MACHINE CO. 


4026 CHERRY ST. CINCINNATI 23, OHIO 


National Marking Machines & Conveyors are pre- 
ferred by better plants the world over. 
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Searching for ideas: All-American conferees giving opinions from floor received just as 
much attention as was accorded to assigned platform speakers 


experiences with packaging as a means 
of stimulating sales. 


General feeling on packaging was: 
When the cost can be passed on to 
the customer without increasing the 
selling price to the point of losing 
the customer . . . do it. If the cost of 
the packaging has to be taken out of 
the profits of the company . . . don’t 
do it. 

Harry Tubbs of Royal Laundry, 
Pasadena, California, related his ex- 
periences in reconverting his plant to 
prewar quality and service, plus faster 
settlement of claims, along with great- 
ly improved public relations. 

Alfred Rawlinson of New System 
Laundry, Portland, Oregon; Howard 
Abernathy of Ripley’s Inc., Topeka, 
Kansas, and Gene Milholland of Zen- 
ith Cleaners, Dallas, Texas, showed 
the advantages of planned advertising 
campaigns. Howard Abernathy even 
showed a novel old-time slide presen- 
tation which is currently getting much 
comment from various showings to 
civic groups in Topeka. 

Irving Saunders of Kent Dry Clean- 
ers, Whitestone, New York; Stuart 
Bart of Paul Service Stores, Montreal, 
Canada, and John Weaver of Pantori- 
um Laundry & Cleaning, Seattle, 
Washington, explored the value of 
premiums, coupons and gimmicks as 
sales builders. 


Some of the opinions on premiums 
expressed: Premiums good for spe- 
cial events and special purposes—if 
not abused. Work well as an expres- 
sion of goodwill. Best for launching 
a new product or service. 

Good portion of the advertising dol- 
lar is needed to advertise the prem- 
ium used, in addition to its cost. 

Leadership through use of coupons 
or premiums is difficult to attain—and 
often more difficult to maintain. 

Premiums for the home or for per- 
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sonal use get best results; for men 
and children, the least response. 

Interest seems to taper off after a 
time . . . possibly because the fresh- 
ness of the idea has worn off. If used, 
launderer is warned to be sure he has 
arranged for return privilege regard- 
ing unused premiums. 

Practice once started may be hard 
to drop. Grocers and others with 
more profit margin can more easily 
absorb the cost of stamps, or pass on 
cost to customers . . . tougher for 
launderer or drycleaner to do this. 

Consensus of group: “Not Good.” 

Don Daniels of Daniels Cleaners, 
Kansas City, Kansas, and Marshall 
Steel of Marshall Steel Dry Cleaners, 
Oakland, California, spoke on “Price 
Merchandising.” Timing is most im- 
portant, with discounts small enough 
not to imply a low quality of work- 
manship. Weekly specials get results 
from regular customers. Make specials 
apply to a pair of similar items, rather 
than one item. 

Advertising of specials is not cheap- 
ening the business, Ladies’ stores all 
advertise in this manner and are high- 
ly regarded . . . and they get results 
with specials. 

Object of price merchandising is to 
stimulate public interest in your plant. 


New officers include, left to right: Charles 
Swift of Marshall & Swift, Inc., Mason City, 
lowa, secretary; Al Santucci, Jr., Peerless 
Laundry, San Francisco, chairman. Mrs. Jack 
Elberling, Peerless Laundry, San Francisco, 
continues as treasurer 


If all plants in town do price merchan- 
dising it simply stirs interest for every 
plant . . . which happens when a num- 
ber of clothing stores do it. Price is 
not important . . . it’s interest attract- 
ed by your price ad. 

Cost of advertising ought not to run 
more than 25 percent of your increase 
in volume. 

Week-end specials on drycleaning 
work well . . . week-end specials on 
laundry are inconclusive since laundry 
work is difficult to “glamorize.” 


“Building Sales Through Additional 
Services” was covered by Ed Miller 
of Spic and Span, Milwaukee, Wiscon- 
sin, and Chuck Swift of Marshall & 
Swift, Inc., Mason City, Iowa. 

Bundle inserts saying “Thank you 
for trying our laundry service” seemed 
well received. Spic & Span’s purchase 
of a laundry now permits providing 
drycleaning customers with shirt, 
sheets and slip service. In the mean- 
time he is advertising piece prices 
rather than the local pound prices 
used in his town. Aim is to increase 
volume through additional sidelines, 
without increasing routes and stores. 

Chuck Swift told how his firm had 
taken up the slack of dwindling fam- 
ily laundry volume by instituting a 
linen supply service on its present 
country routes at little extra cost. 


“The Value of Activated Units’’ was 
discussed by a group made up of Ro- 
land Dansby, American Laundry, 
Bryan, Texas; Howard Abernathy of 
Ripley’s, Inc., Topeka, Kansas; Rich- 
ard Newman, Sparkle Cleaners & 
Laundry, Bakersfield, California; 
R. F. J. Williams, Jr., Oklahoma Op- 
erating Co., Oklahoma City, Okla- 
homa; Dave Wallace, Progress Laun- 
dry, Dallas, Texas, and Jack Hersey, 
Home Service Co., Tacoma, Wash- 
ington. 

According to this panel there is no 
such thing as a “pro” side to this sub- 
ject. The only panelist who cham- 
pioned the activated units was 
“Stubby” Newman whose thriving op- 
eration in Bakersfield started out as an 
activated unit. It was quickly pointed 
out, however, that his plant rapidly 
grew into a conventional laundry and 
drycleaning plant and could not be 
regarded as an activated plant. 

The lower cost of processing a 
given volume of work through a par- 
ent plant, compared to the greater 
production cost of processing the same 
volume through a number of activated 
units, seemed to be the best argument 
against activated units. 


Shopping centers were agreed to be 
among the best locations for branch 
stores in big cities. Preferably near a 
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“Put in ALL the 





supplies at once?’ 








"Vas, even the bleach, when you use Halox! Now 

put all your washing and bleaching supplies in the break 

SKORTEX at one time with these Wyandotte products—and get 
% mS beautiful, clean, sparkling clothes, too! 


(synthetic Soap): Stop unnecessary legwork! No additional supplies are 
. needed from break-suds to sour. And Wyandotte’s revo- 
lutionary new method reduces formula time and labor 

hours, while it gives better control of supplies. 


Point is, this new one-shot formula is going to help 
you a lot! We’ve tested it, proved it in the field: It 
improves whiteness, reduces tensile-strength loss, and 
lets you rinse in cold water! 


So! When your Wyandotte representative comes bird- 
dogging around, tell him you want to control costs and 
save time, too. Ask him about this stupendous new 
formula. Wyandotte Chemicals Corporation, Wyandotte, 
Mich. Also Los Nietos, Calif. Offices in principal cities. 


WYANDOTTE PRODUCTS 
MAKE WASHING EASIER 


ARLAC* ~— Promoted with CMC, this highly active alkaline 
detergent and soap builder assures you increased detergency 
and soil suspension, plus high whiteness retention. Allows cold- 
water rinsing. 


SKORTEX* — This CMC-promoted synthetic detergent com- 
pletely replaces soap, gives maximum soil suspension; cuts fuel 
costs, too, because it also allows you to rinse in cold water. 


HALOX* — Wyandotte’s dry bleach has an effective, built-in 
safety factor that means longer life for linens; has excellent 
stain-removal action; greatly reduces tensile-strength loss. 

*Reg. U.S, Pat. Off. 
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major food store getting the bulk of 
the local business. Neighborhood 
stores with good business from resi- 
dents of the area were also rated tops. 

Greatest drawing power seemed to 
be the matter of customer conven- 
ience, Since the customer must make 
two trips to complete a drycleaning 
transaction (one to drop off the gar- 
ment and another to pick it up) it re- 
quires a location near a business house 
of a type requiring everyday shopping 
by the housewife, such as a food store. 
This is far better than the type of 
shopping center made up of major 
department stores and appliance stores 
which get only occasional visits from 
the housewife. 


Many larger cities find rival chain 
cleaners’ stores from six to seven 
blocks apart and as much as two miles 
apart in sparsely settled areas in order 
to prosper. Very important is the need 
for keeping abreast of population 
movement. 

Another idea was to get as close as 
possible to the parking area in a 
shopping center to make it handy for 
the customer to carry in her soiled 
bundle. 

Somewhere along here Lou Bellew 
of STARCHROOM LAUNDRY JOURNAL 
was inserted into the program for his 
usual learned discourse on laundry 
matters. 


All in all this Ninth Annual AIl- 


American Conference was a refreshing 
and stimulating experience for this re- 
porter who was attending for the first 
time. Certainly no better cross-section 
of the country’s progressive launderers 
and drycleaners could be found to 
listen to as they openly discussed their 
problems. 

Claude Lucas displayed an unusual 
talent for summarizing each session’s 
discussions, thereby leaving no doubt 
in anyone’s mind as to what had been 
said on each subject. To further insure 
against possible misunderstanding, a 
showing of hands was called for to 
indicate majority opinion on the best 
solution to each matter under discus- 
sion. —Lou Bellew 


Selling Sparks Diaper Institute Meeting 


A BRAINSTORMING assault — the 
new method of creating group ideas 
—was applied on diaper service sell- 
ing and production during the second 
annual convention of The Diaper 
Service Institute of America in De- 
troit, Michigan, on April 7-10. More 
than 200 plantowners attended meet- 
ings at the Sheraton-Cadillac Hotel 
and visited exhibits of new products 
and equipment now on the market. 

Delegates were introduced to the 
group thinking technique during a 
round-table discussion on_ selling. 
Questions such as “What can we do 
to our diapers to make them more 
salable” and “How can we reach the 
father to make him believe he must 
provide diaper service for his wife” 
were posed by group leaders. 

After Dr. Joseph C, Sherrill, chief 
of evaluations and applications, Soap 


Division, Armour and Co., presented 
science-fiction facts on future devel- 
opments in diaper service production, 
plantowners again discussed solutions 
to various production problems via 
group thinking. 

On Monday Jack Lennox, sales 
manager, Michigan Bell Telephone 
Co., presented some interesting tips 
on telephone selling. Mr. Lennox said 
that the object of telephone solicita- 
tions must be: (1) get an appeal; (2) 
create desire for service; (3) ask 
questions that will result in a positive 
answer, The effectiveness of a tele- 
phone conversation depends on the 
amount of enthusiasm exerted in the 
human voice, 

One of the nation’s top door-to-door 
salesmen, Wallace E. Campbell, vice- 
president, Fuller Brush Co., compared 
factors that influenced the success of 


Top: Brainstorming sessions drew unusual and stimulating responses from members. Lower 
picture: DSIA officers, left to right: Bernard Kessler, president; Dan M. Edwards, vice-presi- 
dent; Herbert S. Diamond, treasurer; F. Norbert Cannon, Washington, D. C., secretary 
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his company with diaper service solici- 
tors and route salesmen. He stressed 
the importance of selling women bet- 
ter quality and service. This is one 
sure way to guarantee repeat business. 

Ways and means to sell more busi- 
ness to the ever-increasing market 
was the theme of a talk by Thelma 
Beresin, Public Relations Society of 
America, After outlining many forces 
that influence public opinion she ex- 
plained in detail how promotion on a 
national level can help increase diaper 
service sales over a long-range period. 
Future promotional plans at the local 
level were discussed by plantowner 
Warren Lau, Chicago, Illinois. 

A cost comparison clinic was held 
during the last business meeting. 
Plantowners were divided into groups 
according to size of their operation 
for a step-by-step discussion of pro- 
duction. 

During the convention the ladies 
visited the assemply plant of the Ford 
Motor Company and attended a fash- 
ion show in the hotel. The annual ban- 
quet followed by dancing in the eve- 
ning was the entertainment highlight 
of the convention. 

Two new directors were elected: 
M. G. Morgan, High Point, N. C., 
and Harry Nelson, Gary, Ind, Other 
members of the board include: David 
S. Abrams, Seattle, Wash.; Henry Aus- 
lander, Detroit, Mich.; Robert Birer, 
Staten Island, N. Y.; William R. Culli- 
son and Ruben Felman, Pittsburgh, 
Pa.; Jerome A. Goldurs, Cleveland, 
Ohio; Carson P, Leatherwood, Dallas, 
Tex.; Robert Mandel, Richmond Hills, 
N. Y.; E. J. Skully, Detroit, Mich.; 
Edward H. Weinburg, Chicago, III. 

—Harry Yeates 
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Model 11 Flatwork Ironers avail- 
able gas, steam or electric heated, 
60”, 85”, 100” or 110” length. 
Available front return only or 
front and rear return. 


mucha MOST COMPLETE LINE 


OF GAS, STEAM or ELECTRIC HEATED 





Whether you need to do 100 
Ibs. or 2500 Ibs. of Flatwork 
a day, there is a CHICAGO 
FLATWORK IRONER for you! 


Model 16 Flatwork Ironers avail- 
able gas, steam or electric heated, 
60’, 85, 100”, or 110” length. 
Available front return only or 
front and rear return. 











Model 24 Flatwork Troners avail- 
able gas or steam heated, 100’, 
110”, or 120” length. Available 
front. return ‘only or front and 
rear return. 


Tae aeeaaes | 
2212 NORTH PULASKI ROAD a CHICAGO 39, ILLINOIS 


FLATWORK IRONERS ¢ WASHERS ° EXTRACTORS e¢ DRYERS 
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When a little means a lot... good ideas, gadgets 
and gimmicks culled from plants East and West 


Ideas Make a Small Plant Big in California 


ATTENTION TO DETAIL in plan- 
ning the layout of a laundry with a 
65-foot frontage and a depth of 55 
feet permits Victor Laundry in Berke- 
ley, California, to process in excess of 
$3,000 volume each week, according 
to owner Victor Akers. 

Mr. Akers started in business back 
in 1944 doing bachelor bundles for 
the personnel of the U. S. Maritime 
Service Training School for Officers. 
In 1950 he designed and built the 
present 65-by-55-foot plant. He oper- 


By LOU BELLEW 


ates with a total of 17 employees, 
which includes one driver and the 
plant janitor. There are no routes; 
work comes from 27 agencies and over 
the counter at the plant. Primarily a 
bachelor laundry, 60 percent of the 
volume is in pants and shirts, 


Pants drying cabinet 


It was while engaged in processing 
the great numbers of wash pants from 
the Maritime School in 1944 that Vic- 


tor came up with a gadget idea for 
speeding the finishing operation on 
pants without buying more finishing 
equipment, then hard to get. The idea 
was a drying cabinet made on the 
order of an old curtain-drying cabinet. 

Made of marine plywood (to thwart 
warping), the homemade affairs were 
8 feet deep, 8 feet high and 8 feet 
long, with five pull-out racks of hori- 
zontal wooden bars. Each rack slid out 
on an overhead pipe through the use 
of simple trolley wheels at the top of 





And Keep Sales on the Rise in New York 


By RICHARD VINOCUR 


A RESOURCEFUL MANAGEMENT 
can often produce small innovations 
that make for a smoother operation 
and increased sales. 

Wilke Laundry Co. Inc. of Albany, 
New York, is just that type of opera- 
tion. Though the plant is one of the 
biggest in a city of about 150,000, 
it is not extremely large by metropoli- 
tan standards. Opened in 1895 the 
plant now employs 78 persons. 

Let’s take a look and see what 
makes Wilke’s a solid and smooth-op- 
erating laundry. The plant itself is not 
unusual as plants go. It is located on 
two floors with the marking and wash- 
ing departments on the first floor, the 
offices, finishing department and as- 
sembly on the second floor. 

But owner Karl Wilke has devel- 
oped and adopted several aids that 
have made the operation more efficient. 


Shirt bin problem 


Wilke Laundry had ordered several 
shirt bins that measured about 3 feet 
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in depth. When finished shirts were 
stored in the bins, the collars of shirts 
on the bottom of the pile became 
crushed and had to be redone. To solve 
this problem Mr. Wilke inserted a 
shelf about midway in the bin, To 


keep the shelf out of the way when 
not in use, he screwed a magnet to 
the back of the bin and metal plate 
to the shelf. The shelf would stay out 
of the way until needed. 

Having solved this problem satis- 


Shelf was inserted in shirt bins to prevent crushed collars. Small magnetic plate at top of bin 


(note arrow) holds shelf up when not in use 
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Novel ideas help Victor > 
Laundry do $3,000 weekly vol- 
ume in jam-packed plant cover- 
ing only 3,575 square feet 


each end of the racks. The interiors 
of the cabinets were lined with quar- 
ter-inch hard-asbestos sheets. 

Instead of the nearly 3 minutes dry- 
ing time necessary in the press, it was 
now possible to send the pants to the 
finishers after a shortened extractor 
run, to be placed in the presses only 
long enough to get them shaped. After 
this they were hung over a sort of 
wooden turnstile rack and transported 
to the drying cabinet in lots, where 
they dried in 20 to 25 minutes. 

The result, according to Mr. Akers, 
was 30 to 40 pants per operator hour, 
as against the previous 12 to 16 per 
operator per hour. In addition, pants 
were free of the usual heavy wrinkles 
and shine caused by press drying. 


Route-truck shelving 


At one time the plant was serving 
71 agencies, which meant a 95-mile- 
Continued on page 50 
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factorily, management is now consid- 
ering another idea that will do away 
with it. That’s the real sign of pro- 
gressive management. 

The latest innovation is to add an 
apparatus to produce the new lay- 
down crushproof shirt collar. This, 
Mr. Wilke feels, should be a big boost 
for shirt laundering. According to him 
it will do away with collar forms, 
shirt boards and bands. Each shirt will 
be packaged individually in a poly- 
ethelene bag. 

Of course, this innovation calls for 
educational promotion. Plans are be- 


Small red-and-white sticker on bundle has 
almost doubled blanket volume 
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ing made to educate the customers 
about the new collar through bundle 
inserts, newspapers and radio. 


Blanket boost 


Not all problems arise in produc- 
tion. Some type of gimmick was need- 
ed to increase blanket volume. One 
idea used by the plant has almost 
doubled its blanket volume. A small 
sticker was used on shirt bundles, 
bundle inserts, and the same copy in 
newspaper advertising. Printed with 
red letters on a white background, its 
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message was simple but effective. The 
sticker reads, “A moth would starve 
to death on a blanket laundered by 
Wilke’s.” 

To keep route salesmen selling, 
Wilke’s uses the American Institute 
of Laundering totem pole idea to keep 
its men on their toes. A large poster 
is placed near the garage for all route- 
men to see. In the form of an arrow 
the sign lists the routemen and how 
they stand on the sales totem pole as 
compared to their fellow route sales- 
men. 

Continued on page 52 
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Large poster and blackboard keep tabs on sales records of Wilke routemen. Totem pole ar- 
rangement shows four men above last year's figures 
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"| have given New Ad-Dri Bleach a thorough test and 
am convinced of its superiority over liquid bleach. 
Formerly | thought dry bleaches were not safe, but ! 
have used New Ad-Dri Bleach on more than $10,000 
worth of home laundry and find it to be completely 
safe to use. In addition, our experience has proven that 
New Ad-Dri Bleach turns out high quality work. 

I particularly like the consistency of strength and the 
ease of handling New Ad-Dri Bleach.” 


Mr. J. M. Mitcham, Superintendent 
Stoddard Cleaners, Inc. 
Atlanta, Georgia 


“We like New Ad-Dri Bleach in our plant. 
It’s so convenient to use, and it’s a good 
stain remover, too.” 


Mr. Marvin James, Jr. 
Istrouma Fabric Cleaners 
Baton Rouge, Louisiana 


“There’s no mixing or messing with bleach 
preparations. | just put New Ad-Dri Bleach in 
my regular bleach operation in dry form, 
that’s all.” 


Mr. Edward Croak, Manager 
Selmier Peerless Towel and Linen Service 
St. Lovis, Missouri 


“It’s really simple to use New Ad-Dri Bleach. 
We just fill the Dri-Ader measuring cup 
to the proper mark and add it dry to our 
regular bleach operation.” 


Mr. Cecil C. Collins, Superintendent 
Oak Park Cleaners and Laundry, Inc. 
Tampa, Florida 
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AD-DRI. 
Bleach 


AND THAT'S ALL THERE IS TO IT! 


Here’s the modern, convenient product designed to eliminate 
the spillage and breakage, the time-consuming bother, 

the guesswork and errors of “‘do-it-yourself”’ bleach 
solutions—New Ad-Dri Bleach. 


It’s as easy to use as putting in the soap. All you do is to 
add New Ad-Dri to the wheel at the beginning of your 
normal bleach operation. 


New Ad-Dri does the rest! Turns out wash after wash with 
extra stain removal, maximum whiteness retention and 
minimum tensile strength loss. 
Buy New Ad-Dri Bleach now and get controlled bleaching 
with no waste of bleach power. With New Ad-Dri, you’ll see 
the difference for yourself at once—the right bleach, the 

New Ad-Dri Bleach is packed in 100-Ib. right amount, the right strength! Order from your 

Leverpak drums. Each drum contains a laundry supply house or write directly to us. 


convenient Dri-Ader measuring cup. 
MATHIESON CHEMICALS 


OLIN MATHIESON CHEMICAL CORPORATION 
Ad-Dri® is a trademark INDUSTRIAL CHEMICALS DIVISION - BALTIMORE 3, MD. 
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CALIFORNIA 
Continued from page 47 


per-day trip for the driver servicing 
these accounts. Shelves in the big 
walk-in truck were a big factor in 
easing the driver’s work, but the full 
import was not apparent until another 
truck of the same type without shelves 
was used one day . . . deliveries took 
half again as much time. 


Versatile buss bars 


Buss-bar wiring in the present plant 
originally cost nearly twice that of an 
ordinary job, but already has saved 
the difference in the ease with which 
equipment moves can be made. Heavy 
enough bars went into the original 
installation to take any kind of load 
and so far no motor has gone bad from 
low voltage. One of the nicest things 
is that safety inspectors don’t bother 
about any changes that are made now. 


Wide-open front, ample off-the-street parking space and catchy slogan attract comments and 
customers to this California plant 


All cellophane bundles 


One of the few plants to wrap an 
entire bundle in cellophane, Mr. Akers 
finds it costs an extra 18 percent over 
the cost of paper, but it makes a beau- 
tiful package and is good advertising. 
Comparing cellophane with paper, 
Mr. Akers estimates one roll of cello- 
phane will wrap as many bundles as 
four rolls of paper on the basis of 
1,700 yards to a 10-inch roll of cello- 
phane to between 400 and 450 yards 
in a 10-inch roll of paper. Thirty-two- 
inch-wide cellophane is used to wrap 
flat and combination bundles, 24-inch 
for shirts and small bundles, while 
20-inch is used for two- and three- 
shirt orders. | Continued on page 52 


Turnstile rack made of 2-by-4 crosspiece of wood mounted to upright pipe is used to trans- 
port wet pants to drying cabinet after shaping on press 





Sloping wooden shelves along side of truck 

' cut delivery time to plant's 71 agencies al- 

Homemade drying cabinet is credited with producing 30 to 40 pants per operator hour most in half because of greater convenience 
while eliminating heavy wrinkles and shine to driver 
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The new C/L Stainless Steel Washer is so rugged, so superbly engineered, that it simply 
won’t break down! On the six points which most frequently cause trouble on ordinary 
washers, our guarantee insures you against maintenance problems 6n C/L Washers: 


THE C/L EVERTITE CYLINDER DOOR LOCK 
The cylinder door lock that won’t loosen under 
the heaviest pounding! Absolutely foolproof! 
THE C/L SEALOMATIC TRUNNION SEAL 
Leakproof . . . corrosion proof! Gives you full 
life of trunnion bearings. 

THE C/L ONE PIECE STEEL TRUNNION 
Cast in one piece of solid alloy steel . . . elimi- 
nates permanently the danger of loosened 
or broken trunnions. 

THE C/L RIGID FRAME 

Unique cradle suspension gives you prac- 
tically noiseless, vibration free 


operation! Completely rigid! 

THE C/L COMPRO-SEAL SHELL DOOR ASSEMBLY 
A really splash-proof shell door assembly 

even when cylinder is rotating at high 


water levels! 

THE C/L STAINLESS STEEL CYLINDER 
Sturdy, simple, arc-welded through- 

out of extra heavy stainless 

steel! Pinch proof and 

foolproof doors! 





THE INDUSTRY’S ONLY 


-YEAR GUARANTEE ! 


Write, wire, phone today for complete details on the fabu- 
lous C/L Washer and the unprecedented 5-Year Guarantee. 


CUMMINGS-LANDAU 


Laundry Machinery Co., Inc. 
305-17 Ten Eyck Street, Brooklyn 6, N. Y. HYacinth 7-1616 
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Buss-bar electrical setup enables plantowner to make changes in 


equipment easily and safely 


CALIFORNIA 


Continued from page 50 


Horseshoe stations 

Two U-shaped distributing stations 
sit side by side against one wall. Each 
has 50 bins. This allows each of the 
distributors to process 50 bundle lots 
at the same time. 

The arrangement of the wrapping 
tables at these stations is unusual, 
since they are mounted on swivel 
casters and each is hinged at one end 
to its respective sorting-bin structure. 
The hinge keeps each table in position 
so it won't be pushed out into every- 
one’s way when not in use. Primarily it 
allows the table to fit snugly across 
the opening at the front of each dis- 
tributing station and save space in the 


Wrapout tables mounted on swivel casters are hinged to distribution 


rack (right). Bundles are cellophane-wrapped. Note three size rolls 


plant. The casters make it easy for the 
operators to swing the tables out so 
they can get in and out of their work- 
ing area with ease. 

Sheets are first assembled and 
“squared” in the proper bins, then 
pillow slips, towels, bedspreads, hanks, 
and then shirts. These are all wrapped 
out as one bundle. The wrapping 
tables hold three widths of cellophane 
rolls at one end. Four-by-eight-foot 
sections of plywood inside on the floor 
of each unit serve as fatigue mats for 
the operators. 

Everything is arranged for the con- 
venience of the operators who distrib- 
ute to the bins, check out and wrap an 
average of six 50-bundle lots per day. 
(Have handled eight such lots per 
day.) This, according to Mr, Akers, 


compared to the same two girls’ maxi- 
mum production of four 50-bundle 
lots per day in another plant. 

According to latest available figures 
Victor's 17 employees are handling 
over $3,000 volume in a 5%4-day 
week, with farmed-out drycleaning 
accounting for less than 10 percent of 
the total. Over-the-counter amounts to 
about $750 each week, and the re- 
mainder comes from 27 agencies serv- 
iced by one truck. 

Constant attention to detail keeps 
the wheels turning at this plant. Just 
how much attention the operation re- 
ceives from owner Victor Akers is in- 
dicated by the size of his private 
office. The dimensions are 7 by 6 feet 

. . just room enough to make out 


the daily record sheet. [0 





NEW YORK 


Continued from page 47 


To the right of the poster is a black- 
board with a record of route sales 
compared to the same period last year. 
Each year is divided into 13 periods, 
one for each four weeks, The com- 
plete setup shows who is doing the 
best job as well as who is doing the 
poorest. Each man’s sales for the cur- 
rent four weeks is divided by his sales 
for the comparable four weeks of the 
previous year to determine his per- 
centage of growth. These percentages 
are ranked from top to bottom on the 
chart and there is always a high man 
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and a low man on the totem pole. The 
importance is placed on each man’s 
ranking and not on his percentage. He 
vies against his own record rather than 
against those of others. 


Opportunity for all 


The system starts new every four 
weeks to give each man a chance to 
improve his standing. Those routemen 
who are consistently at the top of the 
pole receive dividends in the form of 
cash prizes for their efforts at the end 
of the year. 

By adopting this system Wilke’s 
can keep closer tabs on its routemen 


as well as spur them on to better sales 
records. No man likes to see himself 
at the bottom of the totem pole. 

Another of Wilke’s methods for 
keeping routemen up to par is to clip 
articles concerning sales from trade 
papers and post them on a bulletin 
board near the garage. STARCHROOM 
LAUNDRY JOURNAL’s article “They 
Like To Sell” (March 1957) is cur- 
rently posted and informs Wilke’s men 
of the work and methods of other 
route salesmen. 

Wilke’s believes that there is always 
a solution to any problem and a little 
imagination can often provide the an- 
swer. LID 
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Trade Mark* 


EXCLUSIVE! 


The Profit-Making New 
“Sleeping Collar” 


Trade Mark* 


SHAPER 


Here is a service that will increase 

your business, your production, your 

profits! The “Sleeping Collar” shaper produces 
superbly finished collars with no curl-up as they 
leave the machine . . . no curl-up when they are 
stored . . . no curl-up when they are worn! It 
saves 50% of your storage space for finished 
shirts . . .50% of box space for each packaged lot! 


SEND COUPON TODAY! 


For full information on the Prosperity Cabinet 


ENJOY THE Unit and “Sleeping Collar” Shaper! 
COMFORT and 
CONVENIENCE THE PROSPERITY CO. 


125 Marcellus Street 
Syracuse 1, N. Y. 





e 
Sales Kit 
Please let me have additional information on the Prosperity Cabinet 


Contains counter Unit with the “Sleeping Collar” feature. 
cards, window 
streamers, bundle 
stuffers, ad mat. 
Comes with each Name 
complete unit to aid 
you in selling your 
new “Sleeping c 
Collar” service to P 
your retail customers! 
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Information exchanges helped French delegation correlate what they had seen during two- 
week visit here. Harry Cohen, laundry consultant (back to camera), conducts session 


Visiting Frenchmen Tell Us: 
Our Problems Are Much Alike 


By GERALD WHITMAN 


WHETHER IT’S PARIS or Pitts- 
burgh, Avignon or Altoona, laundry- 
men the world over seem to share 
common problems that transcend in- 
ternational boundaries. This was made 
evident when we interviewed a group 
of French laundrymen at the tag end 
of their two-week whirlwind visit 
here last month. 

The Gallic plantowners—we cor- 
nered seven of them in one sitting at 
a New York hotel on the eve of their 
departure home—were part of a laun- 
dry and drycleaning section of a 100- 
man French mission studying current 
trends in various American industries. 
Sponsor of the mission was the 
French National Association of Small 
and Medium Business, a quasi-official 
organization similar to the United 
States Chamber of Commerce. The 
entire group made the trip in con- 
junction with the World Trade Fair, 
held last month at the New York 
Coliseum, and included businessmen 
interested in television, radio, electri- 
cal equipment, autos and auto acces- 
sories. 

During a fast-paced tour of several 
cities, including Buffalo, Niagara Falls, 
Chicago, Joliet, Washington and New 
York, the laundry delegation visited a 
number of varied-sized plants where 
they studied methods current in this 
country. The visitors were pretty well 
agreed that average production here, 
with regard to comparative quality 
and wage rates, is much higher than 
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in France, due—in part—to the differ- 
ences in textile weight and quality 
found in the two countries. This per- 
tains to both laundry and drycleaning, 
since most fabrics used in Europe, 
whether linens or garments, are of 
heavier weight and poorer quality 
than those employed in the United 
States. To prove this, we were invited 
to finger the garments worn by the 
French laundrymen. 

According to Lucien Guibert, a 
plantowner from Boulogne and a grad- 
uate of the National Institute of Dry- 
cleaning, American laundry and dry- 
cleaning prices are generally lower 
than in France, The laundries in his 
country, however, offer a similar gamut 
of services to that found here, includ- 
ing complete finish, fluff-dry, bundle, 
etc. 

Although the French laundry indus- 
try is generally moving ahead very 
quickly in the realm of mechanization 
and volume production, some plants 
there still pay a great deal of atten- 
tion to small details and top quality. 
Others are trying to make the work 
as simple as possible by taking only 
all-whites and discouraging fugitives, 
while the remainder of the plants can 
be found between the two extremes. 

Monsieur Guilbert thinks the good 
firms here are very progressive and, 
compared with the situation found 
here six years ago by a similar laun- 
dry delegation from his country, our 
sales volume has increased substan- 


tially in both laundry and drycleaning. 

It was interesting to note that 
French linen suppliers are faced with 
a somewhat greater problem than is 
found here. French restaurant people, 
apparently, are great believers in get- 
ting the most out of linen rentals. A 
typical restaurateur, after removing 
a cloth from a table, will use it for 
wiping glasses or dishes, then carry on 
with the same cloth for cleaning 
kitchen counter tops, stove, etc. By 
the time the cloth gets back to the 
linen supplier it contains enough dirt 
and grease to lubricate a Renault 
sports Car. 

Accompanying us on our visit with 
the group was Harry Cohen, manage- 
ment consultant and frequent contribu- 
tor of articles to STARCHROOM LAUN- 
DRY JoURNAL. Mr. Cohen answered a 
number of technical and semi-technical 
questions put to him by the delegation, 
as a kind of wrap-up to what they 
had seen during their two-week tour. 

The questions and answers, which 
were translated in two directions by 
our helpful interpreter, were mainly 
concerned with production figures, 
employee wage rates, incentives, train- 
ing, marking-in techniques and com- 
parative pricing found in the two 
countries. 


Where's new equipment? 


One particular question posed by 
the group threw us for a bit of a loss. 
Stating that they were regular readers 
of StancHRooM, they asked why they 
hadn’t seen in the American plants 
they visited much of the bright, new 
equipment shown month after month 
in the magazine’s advertising pages. 
We offered the thought that there are 
too few pioneers around. Most plant- 
owners will sit back and wait for 
someone else to try a new piece of 
equipment, Then, when it’s found to 
be a money- or time-saver, everyone 
jumps on the bandwagon. The French- 
men replied with the equivalent of 
“Ain't it the truth.” 

Although it had nothing whatever 
to do with what the Frenchmen found 
here, we were interested to learn that 
one of their group—Victor Martin of 
a commercial laundry in Avignon— 
had visited a number of laundries in 
Russia about a year ago. According to 
M. Martin, the Russian laundry indus- 
try is just awakening, so far as modern 
methods are concerned. The Russian 
laundries have far less mechanical 
equipment than in France or this 
country, depending a great deal on 
hand labor. The demand for laundry 
service is reaching such proportions 
now in the Soviet Union, however, 
that many plants are reluctant to ac- 
cept new customers. (JC) 
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REVOLUTIONARY, NEW 


Liguidtlie 


FOR THE WHITEST, BRIGHTEST 
CLOTHES POSSIBLE 


Tested 2-years and approved* 
by laundries themselves. 


THE PERFECT 
LAUNDRY AID 


Two years of exhaustive tests in leading commercial 
laundries put LIQUID-LITE in a class by itself. 


LIQUID-LITE is absolutely harmless to colored 
fabric. In fact, it makes colors bright as new, fast 
colors can be washed with white. 


LIQUID-LITE does not have an undesirable 
build-up. 

LIQUID-LITE is NOT effected by water hardness. 
LIQUID-LITE is recommended for use in the soap 
step but can be applied in any rinse. 
LIQUID-LITE gives results you can easily see. 


So for BETTER QUALITY — LOWER COSTS — 
MORE SATISFIED CUSTOMERS — MORE 
PROFIT-—give LIQUID-LITE a try. Check your 
distributor. 


A few exclusive distributorships are still available 
in desirable areas. Write or phone for more infor- 
mation. 


NOTHING GETS CLOTHES SO WHITE AS LIQUID-LITE! 


Phone: STerling 1-8456 


CHEMICALS, INC. Glenshaw, Pa. 





‘original quality products far above the ordinary 
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Rhapsody in Celle 


AT LONG LAST I was able to take 
Grenville Whyte up on his invitation 
to visit the home plant of Southern 
Service Company in Pomona, Califor- 
nia. As you might know, I was in 
search of the elusive gadget. There 
was no doubt as to my welcome, the 
plant was mine, I could even tear it 
apart if I wanted to . . . but the con- 
sensus was that I would find nothing 
even faintly resembling a gadget. So, 
gentle reader, see what you think 
about the following items. 





























Firebrick Gas Heater 


First thing at Southern Service to 
catch my beady little eye was a 
king-sized space heater in a big room 
used as a repair shop. If you're fa- 
miliar with California you'll know that 
heat is needed very rarely in the 
southern section, but there’s need to 
take the chill off on cloudy or rainy 
days during the winter months. This 
space heater was fashioned from a 
4-foot length of 14-inch well casing. 
The top was capped with half-inch 
steel plate with a 6-inch hole cut into 
it so a vent could run to the roof, This 
4-foot section of well casing is held 
upright about 2 feet off the floor by 
three legs made of 2-inch pipe. 

A %4-inch gas pipe enters the bot- 
tom of the heater, at the base of a 
short length of 3-inch pipe which acts 
as an orifice for the flame. Parallel 
lengths of pipe inside the heater sup- 
port the firebricks with which it is 
almost filled. It doesn’t take long to 
warm the big room and the heated 
firebricks continue to radiate heat for 
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a long time after the gas is shut off. 
The gas line runs down from the 
ceiling so there is no problem of 
tripping, which generally happens 
when it’s run across the floor. 


Tieless Truck Stencils 


Here’s something I’ve never seen 
before in the way of stencils, South- 
ern Service periodically brings its 
trucks in for a complete repaint job 

. and sign painters come high 
these days. Ordinary stencils don’t do 
so well since it takes a sign painter 
to color in the spaces left by the nec- 
essary “ties” used to position the vari- 
ous parts of each letter, such as the 
center part of the letter “O,” for in- 
stance. And silk screen processing 
doesn’t do so well on uneven surfaces, 
either. 

Well, here’s an answer. Someone in 
the organization dreamed up the idea 
of using lightweight copper sheet and 
cutting the stencils out of it. The 
beautiful part of these stencils is 
there are no obstructing ties to remain 
unpainted during the spraying opera- 
tion. 

Brace-wires of hard copper are sol- 
dered to the copper stencil sheet and 
cross the cut-out spaces about a quar- 
ter or half-inch above the stencil 
sheet. The painter applies the spray 
paint at low pressure and the wires 
don’t interfere. A length of stiff wire 
bent into the shape of a slingshot 


Stencil Cut 


In Thin 


| % Rod ,/s 
“<cingshot” Made Of Heavy Wire, or Koc’, 
Used To Hold Stencil Flat While Spraying. 


fork is used by the painter to hold 
the copper stencil sheet flat to the 
surface along the area being sprayed. 

The stencils are easily cleaned since 


they need only be dipped into a con- 
tainer of solvent, and_ preferably 
steam-cleaned to finish up the job. 
Care should be taken in hanging them 
away for storage so as not to bend 
the wire braces. 

At present the stencils are cut with 
a hammer and chisel, but since this 
sometimes tends to distort the metal 
edges, the use of acid for a smoother 
cut may soon be resorted to. A file is 
used to smooth off the burrs left by 
the chisel. 


Identification for Assembly 


Flatwork and wearing apparel at 
Southern Service Company are 
wrapped out separately since both 
classifications are washed separately, 
a holdover practice from the war years 
when it greatly speeded up service. 
The flatwork distributing department 
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makes use of big 4-by-12-foot tables 
set on pipe frames, for the purpose 
of assembling flatwork orders, A 4- 
inch black stripe painted along the en- 
tire length of the leading edge of the 
long tables is used for chalking on the 
identification marks. 

Another row of flatwork bundles 
can be assembled to the rear of the 
table with identification marks shown 
on a length of 1-by-4 board held 
above the rear edge by metal braces. 
This 1-by-4 black-painted board is 
about 2 feet above the top of the 
table and is held by two metal brack- 
ets. 

These two metal supports are actu- 
ally 34-inch channel iron, with curved 
metal straps at the top so the boards 
can easily be removed for numbering 


by the distributors. OO 
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These Keever products, 
used together, can do it 
and improve quality, too. 


Increased water costs are sending your profits 
down the drain. Stop this flood of waste by 
using Satinette and Ultra-Lite. 

A check-chart analysis will tell you exactly 
what you can save in your plant . . . how you 
increase poundage . . . maintain better quality 
controls. Want proof? 


Ask your Keever Sales-Service Man 


SATINETTE —A balanced blend of wheat and corn for 
proper body and a smooth, pliable finish. Non- 
congealing. No waste. Use it hot or cold. 


ULTRA-LITE—Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84” wheel on a 
48-minute formula running 8 hours per day, you can 
increase production 6,900 Ibs. and save 18,400 gal- 
lons of water per month—222,000 gallons per year. 


THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, Wheat and Other Grain Products for Industry Since 1898 


SMW, UITRA- 


THE FLUORESCENT SOUR : 


A BLEND OF WHEAT AND ay \ 
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The Case of the Fickle Stain 


At first it looked like a cement stain... 
but there was something odd about it 


CERTAIN STAINS may appear from 
time to time on work being processed 
in a linen supply plant that may give 
great difficulty to the plant manager 
seeking to identify and eliminate 
them. One such problem I encoun- 
tered was a stain resembling a type 
that might be caused by linens coming 
in contact with a cement floor or 
other cemented surface. 

In this particular plant the stain 
was first noticed on the sheets and 
pillowcases, after they were ironed. 
The stain had an unusual appearance 
in that there were definite lines show- 
ing where it started and stopped. The 
stain was found in many shapes, but 
it always had these definite lines, 
marking the material with a straight- 
line outline. Never did the stain ap- 
pear as a smudge or as a soap speck. 


Disappearing act 


The stain would appear for weeks 
at a time, and then suddenly disap- 
pear completely. It would disappear 
without any change having been made 
in the plant routine. No changes 
would have been made, for example, 
in washing formula, in supplies being 
used, or in the degree of heat used 
on ironers, For no apparent reason 
it would reappear a few days later 


By HARRY COHEN 
Laundry Management Consultant 


and then it would disappear again. 

Since the stain appeared after linen 
was ironed, it was first assumed that 
the ironer must have some dirt on it 
that was being rubbed off onto the 
fabric as it passed through. To check 
this possibility we ran a cleaning cloth 
of emery and flannel through the 
ironer, This was repeated until the 
chests were absolutely clean. The en- 
tire flatwork ironer was also blown 
down with an air hose, and the auto- 
matic folder was thoroughly cleaned, 
as well. 


Equipment cleared 


However, when all this was done 
and linen was again run through the 
ironer, the stains still appeared. This 
ruled out the possibility of the stains 
being caused by a dirty ironer. 

Our next assumption was that the 
stains might be caused by the conveyor 
that carried the work to the tumblers, 
or by the tumblers themselves. The 
conveyors were thoroughly cleaned, 
as were the tumblers. But when tests 
were run again the stains were still 
present. The conveyors and the tum- 
blers were not at fault. 

The extractors were considered 
next. The baskets were completely 
checked for grease and grime. Since 


stains are sometimes caused by linen 
coming into contact with soil on the 
bottom of dump-type extractor bas- 
kets, these bottoms were given special 
attention. But once again, when tests 
were run off the stains still remained. 


Formulas not guilty 


Having ruled out the possibility of 
the stain being caused by flatwork 
ironers, tumblers, conveyors or extrac- 
tors, consideration was next given to 
the washing formulas. The possibility 
that this cement-type stain might ac- 
tually be a stain caused by lime was 
considered. 

To check this, the tap water was 
tested, and was found to be 3 grains 
per gallon expressed as calcium car- 
bonate, and 20 p.p.m. of bicarbonate 
hardness. 

This plant was using sufficient alka- 
li and polyphosphates in its liquid 
soap tank to overcome hardness in the 
water. Since this was so, the next step 
taken was to make a complete titra- 
tion of every operation to determine 
if sufficient alkali pressure and suds 
level were being maintained, to avoid 
breakdown of soap and subsequent 
formation of lime. 

The break operation had sufficient 

Continued on page 62 





LAUNDRY BUSINESS 


New York 


four weeks ended 
Mar. 30—2.7% more than last year 


M. R. Weiser & Co., New York 


New Jersey 


four weeks ended 
Mar. 30—7.8% more than last year 


M. R. Weiser ¢ Co., New York 


Southeast 


Feb.— 1.0% less than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


Mar. 9—2.5% more than last year 
Mar. 16—3.4 %_more than last year 
Mar, 23—7.3% _more than last year 
Mar. 30—4.6 %o_more than last year 


Carruthers & Co., Boston 
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CISSELL 
LAUNDRY 
TUMBLERS 


Gas-Fired or Steam-Heated. Double Basket ‘Twin 


Single Basket: 36° x 18’, 36 x30’, 42” x 42” 


BIG, HUSKY BEAUTIES 


Modern in cabinet design. If you like, in- 
stall them side by side, yet retain complete 
flexibility of all parts for simple main- 
tenance. Here’s EYE APPEAL TO CUS- 
TOMERS ... EVERY APPEAL TO 
OPERATORS . . . EVERY TUMBLER 
FEATURE YOU WANT AND NEED. 
Available with controls that actually think 
for the operator. 

Compare Cissell Tumblers, point for 
point, — and you'll know why they’re the 
talk of the industry. 


ALSO AVAILABLE: Cissell Steam-Heated Dry- 
cleaning Tumblers: Single Basket: 36” x 18”, 
36” x 30”, 42” x 42” 














keep heat in. 























NO-SAG, NO-SNAG 

BASKET Designed to take the 
load without need of auxiliary 
supports. Shell is welded to 
solid end plates. Heavy metal 
ribs with a sturdy cast spider 
connect ribs and shell into a 
rigid assembly. Basket may be 
removed in less than one min- 
ute. Perforations in basket 
shell are extruded to provide 
a smooth surface that will not 
damage fabrics. 
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DOUBLE WALLS 
Add strength — 


ON GAS-FIRED LAUNDRY TUMBLERS 


AUTOMATIC TIME & TEMP. CONTROL 


Cuts off gas automatically when temperature reaches setting of 
Temp. Control; turns on gas automatically when temperature 
drops below setting. Door switch stops basket motor and cuts off 
gas. Time Switch, in zero position, cuts off gas automatically; 
remains off until Time Switch is re-set by operator . . . ex- 
tinguishes Time Signal Lamp . . . notifies operator that time 
period has elapsed. 


ON CISSELL “TWIN” TUMBLER operator can set temperature 
control at a low temperature for one basket, at a high tempera- 
ture for the other basket . . . or to any degree of heat desired in 
either basket. Then, with no further adjustments, the loads in 
each basket will dry independently at the setting of its temp. 
control. 


ON STEAM-HEATED LAUNDRY TUMBLERS 


BELL TIME ALARM onotifies operator that time period has 


elapsed, Door switch stops basket motor. 


TIME & TEMP. DRY ALARM assists operator in determin- 
ing dryness of load by time . . . Time Switch, in zero position, 
extinguishes Time Signal Lamp . . . notifies operator that time 
period has elapsed. By temperature . . . Wet load placed in 
basket causes exhaust temperature to drop. When dry state 
condition is reached, exhaust temperature is restored to normal. 
Temperature Lamp extinguishes . . . notifies operator that 
temperature of tumbler has reached dry state setting of temp. 
control. Door Switch stops basket motor. 


Cousilt Your Iobler 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.—Cable Code “CISSELL"’. 
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THE ONE AND ONLY GUIDEBOOK 
OF THE LAUNDRY INDUSTRY 


Only STARCHROOM LAUNDRY JOURNAL has readers who, 
from coast-to-coast, pay for the privilege of getting the magazine. 


Only STARCHROOM LAUNDRY JOURNAL publishes the indus- 
try’s famous GUIDEBOOK ISSUE, complete with the big BUYER’S 
DIRECTORY SECTION. 


Only STARCHROOM LAUNDRY JOURNAL can draw from paid 
subscribers the kind of endorsements reproduced on these pages. 


Leadership in publishing for laundrymen? Readers’ comments prove 
beyond a doubt that THE JOURNAL has no equal. Although their 
offices can be cluttered with stacks of literature they get free, top 
laundrymen still pay to get THE JOURNAL .. . then go on record 
with tribute after tribute to the magazine. 


Every GUIDEBOOK we publish is a history-maker—anticipated, 
used, saved and referred to again and again by paying readers who 
agree they couldn't get along without it: 


GUIDE TO LAUNDRY IDENTIFICATION (1956)... 
GUIDE TO BUILDING A GREATER DEMAND FOR 
YOUR PROFESSIONAL LAUNDRY SERVICES (1955)... 
GUIDE TO LAUNDRY ACCOUNTING (1954)... GUIDE 
TO THE EXPANDING LAUNDRY MARKET (1953). . . 


they've all done their share in strengthening professional laundries 
and strengthening the industry. 


THE JOURNAL’s 1957 GUIDEBOOK will be another history- 
maker too. Plans for it—six months before publication—are already 
on the drafting board. Readers will get it in October. In next 
month’s issue, June, they'll get a chapter-by-chapter description of 
it. Watch for the announcement. 


STARCHROOM LAUNDRY JOURNAL 


First in the Laundry Industry Since 1893 
305 East 45th Street, New York 17, N. Y. 
OREGON 9-4000 ABC/ABP 





Continued from page 58 

alkali to require 10 drops of a normal 
hydrochloric acid reagent. The suds 
operation required 8 drops of normal 
hydrochloric acid, while the bleach 
bath required 6 drops of normal hy- 
drochloric acid. Obviously the break, 
suds and bleach operations were of 
sufficient alkalinity to prevent any for- 
mation of a lime deposit on the linens 
being washed. 

All the rinses were found to be of 
adequate temperature, sufficient water 
levels and running time, and were ti- 
trated to the last rinse which required 





only 2 drops of a tenth-normal hy- 
drochloric acid. The rinsing was ade- 
quate to remove all of the alkalinity. 

The plant had automatic washwheel 
controls, all of which were in good 
working order. 

The bleach tanks were inspected 
next. Some plants have bleach tanks 
lined with cement; it is possible for 
particles of this cement to break loose 
and fall into the bleach solution. This 
was not found to be the case, however, 
in this particular plant. The plant, in 
fact, used a rubber liner. 

An inspection was then made of 





Piled high with wash loads, 
Shamrock No. 22 Trucks are 
shown in actual use in a 
metropolitan laundry. Duck 
body is removable for wash- 
ing and sterilizing. Frame is 


rustproof steel. 


choose SHAMROC KS 


Mark-0-Merit® 


for long-wear features like these 


Extra heavy canvas duck—the finest quality 
available—insures longer wear from 
Shamrocks. 





Frame anchored to bottom—spring steel 
frame is securely joined to flat steel grid base 
and hardwood runners. Frame stays firm 


under heavy load. 





Body laced to frame with No. 6 sash cord. 
Another Shamrock extra that helps give max- 
imum strength . . . plus convenience in wash- 


ing, sterilizing. 


Manufactured By MEESE, INC., Madison, Indiana 
SHAMROCK CANVAS BASKETS - HAMPERS - TRUCKS 


SALES OFFICES: NEW YORK—F. R. Tyroler, 55 West 42rd St., PE 6-0615; ATLANTA 
—W. E. Petway, 2577 East Densley Dr., North Decatur, Ga., MElrose 6-3192; FORT 
WORTH—V. M. Hooton, 4220 Normandy Road, JEfferson 6-6564; WEST COAST— 
Petersen-Daniels, Inc., 3311 Beverly Blvd., Montebello, Calif., RAymond 3-7003. Export 
Mer.—R. A. Auerbach, Easton, Pa., Cable Address: “Natly.” 
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the hot-water tank, to see if any of the 
lining on the inside might be breaking 
loose. All of this was found to be in 
satisfactory condition. 

A careful inspection of the wash- 
wheel indicated no lime deposit on the 
inside cylinder. This was inspected 
again on the following day, after the 
first round of washing, and there was 
a lime deposit on the inside cylinder 
wall, This film of lime was not readily 
apparent in a visual check of the cyl- 
inder, But when a piece of cloth was 
rubbed on the shelf of the pocket, a 
very fine film of lime was noted on 
the cloth. 

Apparently, the lime that was pres- 
ent was the cause of the trouble. But 
where did it come from? 

Again titrations were taken, and 
again they were found to be satisfac- 
tory. However, a test of the water in- 
dicated 5% grains of hardness, as 
compared with the 3 grains found on 
the previous day. 


Water supply is culprit 


An investigation of the water sup- 
ply seemed indicated. When this study 
was made it was found that two reser- 
voirs were being used to feed water 
into this city. The water in the first 
reservoir was of 3 grain hardness, and 
the other was of 5%-6 grains. The 
water supply company would change 
intermittently, without giving notice 
to any of its users. 

After this was discussed with the 
personnel of the city water depart- 
ment, they agreed to notify the laun- 
dry whenever they planned to change 
from one reservoir to the other. 

The laundry adjusted its formulas 
accordingly. And the staining prob- 
lem was finally solved. 

These cement-type stains were, in 
reality, lime stains. The clearly defin- 
able lines that had identified the stains 
were caused by the shelf inside the 
washwheel (which was a Y-pocket 
wheel). When the linen remained in 
the wheel after washing and before 
being pulled, it rested on the shelf 
inside the wheel, and the lime from 
the corners of the pocket would come 
into contact with the linen, Although 
the lime stain was not visible to the 
observer when the linen was wet, the 
ironing operation brought out the 
stain. 

Had this plant used a water soften- 
er, of the zeolite type, this condition 
could not have occurred. 

In conclusion, it should be empha- 
sized that the laundry manager who 
finds a puzzling stain occurring on 
linen being processed in his plant 
must take all factors into considera- 
tion in attempting to locate—and so 
correct—the causes. (0 
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“CLEAN LIVING” GIVES A CHEVY ENGINE 


LONGER LIFE! 


«..more evidence that Chevrolet 
Task-Force trucks are engineered better 
and built better for bigger savings! 


This drawing shows, roughly, one of the ways in 
which Chevrolet truck engines minimize a major 
cause of wear—dirt! Now consider this additional 
evidence that Chevy heavy-duty V8’s and 6’s “‘live 
clean” and bring you fleet, dependable power that 
costs less to use! 


Extra filters give extra-clean fuel—Only clean fuel reaches 
the engine—that’s one reason you can depend on a 
Chevrolet truck! All fuel is filtered twice (once in the fuel 
tank and again in the carburetor) to keep dirt and water 
from hampering efficient operation. Chevrolet truck 
V8’s provide a third filter, at the carburetor, for triple 
protection! 

Oil stays clean longer, too—Chevrolet truck V8’s and 261- 
cu.-in. 6’s come equipped with modern high-capacity 
oil filters (V8 filters are of the Full-Flow type). These 
engines keep clean oil flowing to moving parts; parts 
wear less and last longer because of it! 

Even the air is cleaner—Dust and foreign matter in the 





1. Fresh air enters air 
cleaner and is filtered. 


POSITIVE CLOSED-TYPE 
ENGINE Sin 4 





2. Air flows irto 
crankcase 
through oil filler. 
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3. Air stream carries vapors and corrosive 
fumes up through tappet deck. 

















air an engine “‘breathes” can reduce engine life by years. 
Chevrolet minimizes this wear-producing factor by 
providing big oil-bath air cleaners as standard equip- 
ment on all truck engines. 

These are sound under-the-hood reasons why a 
Chevrolet truck will stay on your job and save on your 
job. There are others, too, including short-stroke V8 
design (shortest stroke of any truck V8’s!) and 6-cyl- 
inder engine design that puts out more power than any 
other in the field. You’ll learn about them all when you 
visit your Chevrolet dealer. . . . Chevrolet Division of 
General Motors, Detroit 2, Michigan. 


Biggest sellers ... because they’re biggest savers! 


CHEVROLET TASK: FORCE 57 TRUCKS 


May 15, 1957 





“A LOT OF GooD INFORMATION CONTAINE 


SC esianiiellianal : WE CAN HAND OVER TO OUR LAUNDRY HEAD" IN THEM THAT 


“MOST Iny 
ERESTING AND HIGHLY INFORMATIy 
FE” 








AVE GOTTEN QUITE 
ong METABILIGATE USER | HAVE BO oar 


A LOT OF LPFUL INFORMATIO 





“EVERY DATA SHEET IS JUST WONDERFUL" 
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WASHROOM PRACTICES \ 





Let us add your name-to the mailing list. No charge or obligation. 
Periodically you will receive Data Sheets for inclusion in this book 
with concise information on the many subjects of interest to laundry 
METSO DETERGENTS owners and managers. Examples of these—“Is there a best washing 
formula?”, “What's the right temperature for rinsing?”, “How to 
é3 Ry prevent suds from falling”, “What is pH and how do I measure it?”. 
am Oe Q & A Data Sheets and a Metso Detergent in your washing formula 
at are a team hard to beat. They both help you to produce quality 
work easier. 
PQ SOLUBLE SILICATES Be sure you ask for Metso Silicated Detergents made only by 
Philadelphia Quartz Company. 














PHILADELPHIA QUARTZ COMPANY, 1160 Public Ledger Building, Philadelphia 6, Pa. 
ASSOCIATES: Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, Calif.; Tacoma, Wash.; National Silicates Ltd., Toronto, Can. 
DISTRIBUTORS IN OVER 70 CITIES TRADEMARKS REG, U.S, PAT. OFF. 
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Here's How The SAGER 
CUTS SHEET SHAKING COSTS in HALF 








Pocock’s Corner 


Fifty percent 
MOISTURE 
CONTENT? 
Like ‘ell! FE 

It's a fact that | 
the basic con-/ 
trol of all flat 
work produc 
tion is the 
MOISTURE 
CONTENT of 
the goods. Sure, ™M. A. Pocock 
there are many other factors, 
but what comes by way of the 
extracted goods from your hy- 
dro is the basic answer so far 
as high production is concerned. 
Maximum ironer production is 
impossible unless a moisture re- 
tention of 50%, or lower, is at- 
tained. 

Let us assume that you actu- 
ally average 600 sheets per hour, 
each sheet having a dry weight 
of 1.5 pounds. When these are 
ready to iron (fresh from the ex- 
tractor) with a 55% moisture 
content, the total weight (damp), 
going into the ironer will 
amount to 1395 pounds. There- 
fore, you must evaporate 495 
pounds of water 8.33 = 59.4 gal- 
lons every hour, almost 8 gal- 
lons per chest on your 8 roll 
ironer. For those few plants in 
the U. S. who have attained 900 
sheets per hour, the water evap- 
orated would amount to 89 gal- 
lons per hour. By the way, do 
you know where all this water 
goes? 

Too many laundry operators 
talk of EXTRACTION, some- 
thing you cannot weigh or 
measure. You must think in 
terms of MOISTURE CONTENT, 
that is, the amount of water re- 
tained by the goods, AFTER ex- 
traction—the water that is to be 
evaporated. 


In order to increase ironer flatwork 
production, from and at, the general 
average of 55°/-60% moisture retention, 
you MUST remove more moisture before 
ironing. This may be done by several 
methods. Before I tell you about these 
methods, let me advise you that, in all 
cases, it is necessary to make provision 
for rapid handling to and from SHAKE- 
OUT to the ironers. No foolin'—this is 
serious. See you next month. 


WU. +4. Pocock 
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Speeds Up Flatwork Production 
Increases Your Profits 


»-* 


Increases Production With Fewer Operators 


With a SAGER Spreader, one girl does the work of two or more hand 
shakers and does it easier and faster. With a SAGER “B,” you can handle 
up to 3,000 sheets and spreads per day. Above that quantity, you prob- 


ably need a SAGER “A.” 


Reduces Labor Turnover 





No more _ back-breaking lifting 
and nerve-wracking hand work. 
Your SAGER operators like their 
jobs and stay on them. You know 
what this means to your social se- 
curity accounting, as well as to 
general efficiency. 


View of Sager “B” Spreader. Handles 
1200 to 3000 sheets and spreads per day 


Write For Full Facts 


If yours is a laundry handling 
1,200 or more sheets and spreads 
per day, you can't afford to be 
without a SAGER Spreader in 
these times of high labor and 
tough competition. Write today 
for details and the names of pro- 
gressive laundries all over the 
world which have reduced their 
flatwork ironing costs from 40% 
to 60% with these labor saving 
machines. 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
AA i 13, AAT + 
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Print your name ss 








Left: Students of AIL employee training and leadership course watch intently as other class members demonstrate correct training techniques. 


Right: Al d y g 





teaches ‘employee’ proper method of folding sports shirt. Patience and cordiality are important elements of training 


Leadership Course Accents Training 


LAUNDRY MANAGERS and super- 
visors attended the three two-hour 
sessions of the recent “employee 
training and leadership” course, held 
April 1-3 at the Hotel New Yorker in 
New York City. 

Conducted by Bob Dolhof of the 
American Institute of Laundering, the 
course dealt with supervisors’ respon- 
sibilities, training employees on the 
job, handling of employee problems 
and developing a feeling of pride in 
the laundry. 

Chalk talks and discussions were 
held for the 39 students attending 
from the New York and New Jersey 


area, One of the most interesting dis- 
cussions was held the second night, in 
the session on breaking in new em- 
ployees. 

Several members of the class 
brought bundles, shirts, flatwork, in- 
voices and the like, with which they 
could make a demonstration in train- 
ing a new employee. Demonstrations 
ranged from teaching a girl to shake 
towels and to fold sports shirts to the 
more difficult task of classifying and 
marking. 

A basic pattern was followed by 
most of the instructors. They first pre- 
pared the learner for her new job, in- 


MLI.L.M.A. Holds Press 


PRODUCTION STANDARDS under- 
went close scrutiny at a recent meet- 
ing of the Metropolitan Institutional 
Laundry Managers Association at 
Mount Sinai Hospital, New York City. 


Frank Jacobson, vice-president of 
the group, led the discussion which 
served to caution the members against 
the tendency to compare another 
plant’s press production standards 


Round-table participants include some of 60 institutional laundry managers and allied 
tradesmen who turned out for full-day meeting at Mount Sinai Hospital 
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troduced themselves and put the nov- 
ice at ease. The next step was to give 
a patient and thorough explanation 
of the functions and duties of the job. 
Next the learner performed the task 
herself while the teacher corrected all 
mistakes. Finally a follow-up was 
made to see that the job was being 
performed correctly. 

The premise of the lecture was, “If 
the worker hasn’t learned the instruc- 
tor hasn’t taught.” 

This course was held recently in 
Philadelphia and is scheduled for 
other locations in the near future. 

—Richard Vinocur 


Conference 


with their own. There are just too 
many variables. 

To illustrate this point, he called on 
the members to name some of the fac- 
tors which could affect press produc- 
tion. Heat, light, supervision and 
morale were cited and in 10 minutes 
time his blackboard listed two dozen 
such factors. (The detailed list was 
carried in STARCHROOM’s April issue. ) 

Carrying the theme a step further, 
Mr. Jacobson illustrated the fact that 
production standards should be eyed 
with suspicion since the garments 
themselves are not standardized. 
Nurses’ uniforms, for example, come 
in a variety of sizes, styles and mate- 
rials. As for pressing procedure, it was 
generally agreed that uniforms with 
sleeves and cuffs, no fancy collar, 
opening in front should be processed 
in this order: (1) collar, (2) cuffs, 
(3) sleeves, (4) yoke, (5) left back, 
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If your fender cloths look like this after 6 weeks... 


May 15, 1957 


Both cloths shown here have been used and laundered 6 times, receiving 
identical treatment. What happened to the first one is an old story in the 
rental laundry field—conventional fibers can’t stand up under laundering 
and exposure to chemicals. DYNEL, on the other hand, is unaffected by 
battery acids, stoutly resists the rigors of commercial laundering. That’s 
being demonstrated over and over, in use on the job. For a more profitable 
rental operation, get DYNEL. We’ll be glad to send a list of suppliers. 


DYNEL acrylic fiber ¢ Union Carbide and Carbon Corporation [[q{g 30 East 42nd Street, New York 17, N. Y. 
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(6) right back, (7) left bosom, (8) 
right bosom, (9) center of skirt and 
working to front on right, (10) back 
to front on left of skirt. 

A show of hands also indicated that 
the type of equipment used for finish- 
ing nurses’ uniforms also varied. 
About half those voting used two 51- 
inch presses with one mushroom press 
and one operator. Or two 51-inch 
presses with three mushrooms and two 
operators, Production with these units 
ranged from 10 to 12 uniforms per 
hour, The other half, using one 51- 


inch press and two mushrooms, aver- 
aged around 12 with no touch-up. 

It was concluded that the choice of 
equipment depended on labor and 
floor space available as well as the 
volume of work to be produced. 

During the morning session, the 
members had the opportunity to tour 
the laundry’s various departments and 
witness several demonstrations, 

They saw a simplified vat dyeing 
formula put to use in a regular wash- 
wheel, new techniques in the repair 
room using heat applied precut 


patches, and a demonstration of a 
heat-sensitive tape which identified 
sterilized operating room packs. 

The members also had the chance 
to see a coat and uniform pressing 
demonstration by an operator from 
the New York Hospital through the 
courtesy of that institution’s laundry 
manager, John Kenney. 

A business meeting conducted by 
Frank Sepkowski, the association’s 
president, concluded the day’s pro- 
gram. Mount Sinai’s laundry manager, 
Fritz Field, was host—Henry Mozdzer 


Young Execs Tell “How To” 


FOUR MEMBERS of the Metropoli- 
tan Young Laundry Executives group 
contributed the following thoughts on 
industry problems at last month’s din- 
ner meeting at Cavanagh’s Restaurant 


in New York City: 


Inspire Routemen To Sell: Sam Swerd- 
loff, Emerson Laundry, Elizabeth, 
New Jersey, described a contest which 
has helped to increase his company’s 
eight-route average from $400 a week 
to $590 in four years time. The con- 
test runs all year long with awards 
made every 13 weeks. 

Each man is given a quota based 
on his average sales of the year before. 
At the end of each quarter he re- 
ceives one dollar for every dollar he 
has increased sales over the quota 
average. At the end of the fourth 
quarter the salesman gets $10 for 
every dollar over average, (Price in- 
creases do not count, If prices went 
up 5 percent during the year, the 
man must add 5 percent to his quota 
before he can start counting on his 
bonus.) The two route supervisors are 
also included in the contest receiv- 
ing $2 for each dollar their team in- 
creased at the end of the year. 


Last year the company gave out 
$2,800 in prize money with individual 
awards running as high as $600 and 

700. Management is pleased with 
the results and prefers to use its 
money this way instead of spending 
it on sales promotional material. The 
only thing it uses is bundle inserts. 

Another wrinkle which may sur- 
prise some sales managers is Emer- 
son’s policy of not holding group meet- 
ings more than four times a year. 
Management believes much more is 
accomplished by calling in the men 
individually to discuss their progress 
with the supervisor at monthly inter- 
vals. Such meetings may last any- 
where from 10 minutes to two hours. 

Emerson’s “no-questions-asked”’ 
claims policy also helps route selling. 
All claims are settled with stock or 
cash within two weeks, Last year’s 
claims amounted to 1.6 percent of 
sales. 

Joseph Plonski, Columbian Laun- 
dry, Newark, New Jersey, explained 
the details and mechanics of the New 
Jersey Laundry and Cleaning Insti- 
tute’s Distinguished Salesman’s Award 
program and how it inspires routemen 
to sell. Now in its fourth year, the 


Guest speakers were, left to right, Charles Shacter, Joseph Plonski, Sam Swerdloff and 
Lauritz Schou 


68 


“Oscar Program,” as it is sometimes 
called, has 14 participating plants all 
of whom believe that recognition for a 
job well done can be a bigger stimu- 
lant to sales than money alone. 


Plan a Selling Campaign: Lauritz 
Schou, Pilgrim Laundry, Brooklyn, 
New York, indicated the extent of 
and policies governing sales promo- 
tional activities at his plant and gave 
these suggestions for planning a cam- 


paign: 


1. Plan well in advance to maintain 
better control of the sales dollar. 
2. Follow a course that will coor- 
dinate various programs. 
. Publicize your campaign to your 
staff as well as to the customers. 
. Welcome new ideas from all 
sources. 
. Bea good listener. 
6. Believe in your plant and your 
product. 


Plan for Increased Minimum Wage: 
Charles Shacter, Brighton Laundry, 
Brooklyn, New York, reviewed the 
new state minimum wage law, gave 
some of its implications and offered 
ways in which the increases could be 
met. 

He saw that an increase in prices 
could offer some relief and suggested 
that such increases should be made 
in gradual stages over a period of 
three or four months. A better way, of 
course, to meet the situation was to 
review production standards and to 
get all employees in on bonus or 
incentive plan to improve efficiency. 

Mr. Shacter also suggested that 
management should investigate the 
merits of new machinery and be al- 
ways on the alert for better ways of 
doing things. He concluded with this 
advice: “If you are going to do any- 
thing, start now.”—Henry Mozdzer 
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thanks to Dow Sodium Orthosilicate 
That’s one customer Jim won't have to worry about losing 


Jim, our driver, had told me several times he was worried 
about losing one of his best customers, a heating con- 
tractor. Seems they were complaining about overalls and 
work shirts not being clean enough. 

Then, the other day, Jim started bragging that he hadn't 
had a complaint for a couple of months. Said he even had 
some compliments on the shirts. That figures, I said, 
because a couple of months ago is when we started using 
Dow Sodium Orthosilicate to build our soap. 

Jim looked puzzled, so I explained how it extends washing 


power by a third or more—gets grimy work clothes clean in 
one single cycle. That’s because it neutralizes soil acids, sus- 
pends insoluble soil and prevents it from depositing again. 
Well, Jim is convinced Dow Sodium Orthosilicate is re- 
sponsible for us keeping an important customer. And I'm 
convinced it will help us get a lot of new ones. 


Write today for your copy of the new Dow Sodium Ortho- 
silicate booklet. THE DOW CHEMICAL COMPANY, Midland, 
Michigan, Department AL 601M-1. 


YOU CAN DEPEND ON 


May 15, 1957 








ST. HELENS, ORE.—Mr. and Mrs. 
George Tilley have purchased the self- 
service laundry at Columbia Blvd. and 
Fourth St. Former owners were Mr. and 
Mrs. Clyde Reynolds. 


PORTLAND, ORE.—Northwest In- 
dustrial Laundry Co., 1848 N, W. 23rd 
Ave., has announced another type of 
laundry service, which will include 
cleaning all kinds of canvas and canvas 
sports clothing. The company is also 
located in Eugene, Salem, and Walla 
Walla and Centralia, Wash. 


PHOENIX, ARIZ.—T. H. Fowler has 
opened his third Wash-Rite Laundry & 
Cleaners, at 27th Ave. and Camelback 
Rd, Mr. Fowler also operates Paris 
Cleaners at 1520 N. Central. 


VICTORVILLE, CALIF.—An_ open 
house was held recently at Mission Linen 
Supply, Sixth and Lincoln Sts., in its new 
$200,000 plant. 


LAREDO, TEX.—A storage vault has 
been opened by Laredo Steam Laundry, 
619 McClelland, it was announced by 
Sam Stockbridge, Sr. 


MORRISON, OKLA.—Mr. and Mrs. 
E. E. Burk have purchased Fowler Laun- 
dry from Mr. and Mrs. Lester Fowler. 


LOS ANGELES, CALIF.—Jannette 
Brody has announced plans to purchase 
Hollywood-Gower Laundromat, 6045 
Hollywood Blvd., from Carl L. and Betty 
H. Kaufman. 


POMONA, CALIF.—Mr. and Mrs. 
George Rommell and daughter, Helen 
Acres, have purchased Ideal Curtain 
Laundry, 550 S. Caswell St., from Mr. 
and Mrs. A. R. Huffman. 


PAULS VALLEY, OKLA—I. A. 
Crouse has purchased East Side Laun- 
dry, 602 E. Charles, from V. A. Millsap. 


70 


EL PASO, TEX.—Acme Laundry and 
Cleaners has opened its fifth drive-in call 
office, at 7915 Dyer St. 


LOS ANGELES, CALIF.—Samuel 
Henkin has announced plans to purchase 
Weiss Launderette, 39914 Sawtelle 
Blvd., from Gertrude Weiss. 


CALISTOGA, CALIF.—Airpark 
Laundry was scheduled to be opened in 
the Thompson Cleaners’ Bldg. by Jim 
Maltby, according to a recent announce- 
ment. 


NORTH HOLLYWOOD, CALIF.— 
Joe Alcala has announced plans to pur- 
chase North Hollywood Launderette, 
5003 Lankershim Blvd., from E. L. 
Smith. 


SONORA, TEX.—Thomas B. Thorp 
has bought the interest of Clyde Clem- 
mens in the Sonora Steam Laundry and 
Dry Cleaners. 


DEL NORTE, CALIF.—Announce- 
ment has been made of the sale of the 
Del Norte Laundry. The new owner is 
Robert McKee. 


DENISON, TEX.—Bob Cherry, who 
is associated with his father in Snow 
White Laundry, has been appointed a 
director of the Chamber of Commerce 
of Denison. 


REDONDO BEACH, CALIF.—Sum- 
ner P. Shelly has announced plans to buy 
Boulevard Laundry, 1989 Redondo 
Beach Blvd., from John and Eileen Kirk. 


LOS ANGELES, CALIF.—Prelimi- 
nary plans for an addition to the Rancho 
Los Amigos laundry plant have been ap- 
proved. The addition will cost an esti- 
mated $117,399, it was announced. 


LOS ANGELES, CALIF.—Emery and 
Ethel Radnai have announced plans to 
purchase Adams-Redondo Launderette, 
5232 W. Adams Blvd., from T. Tanimoto. 


TUCUMCARI, N. M.—Sale of the 
Sanitary Laundry at 302 Railroad Ave. 
by Mrs. Roxy Parker to J. L. Snider and 
Herschel Finley has been announced. 


CANOGA PARK, CALIF.—Ben Hook 
has announced plans to buy Canoga Park 
Laundromatic, 19738 Sherman Way, 
from Clarence and Erma May. 


ARCATA, CALIF.—Construction is 
now under way for the new Arcata 
Laundry office and plant, it has been re- 
ported by Miss Eve Sobol and Harold 
Foltz. 


RIALTO, CALIF.—A grand opening 
was held recently by Ray and Mildred 
Fuller at their new laundromat, located 
in the McFarland Bldg., 112 S. Date St. 


LOS ANGELES, CALIF.—Edwin and 
Margaret Robb have announced plans to 
purchase a laundromat located at 4276 
Melrose Ave., from Mrs. Catherine Kir- 


BROOKLYN, N. Y.—Robert G. Young, 
president of Pilgrim Laundry, Inc., was 
appointed the chairman of the Laun- 
dries Division for the 1957 Brooklyn Red 
Cross Fund Drive. His vice-chairman was 
Robert F. Walmsley, Jr., of Peerless 
Towel Supply Co., Inc. 


GRIMSBY, ONT., CAN.—City Laun- 
dry-Drycleaners has opened a branch at 
68 Main St., W. 


HARTFORD, CONN.—Paul E. Leut- 
hold, owner of Pauls 3-Hour Laundry 
and Dry Cleaning Stores, Inc., has 
opened his fifth store, in the Crossroads 
Plaza Shopping Center at Bishop’s Cor- 
ners in West Hartford. 


WEST BOYLSTON, MASS.—A 
branch of Muir’s Laundry Inc. has been 
opened at 205 W. Boyleston St. Mervyn 
E. Richards is president of the firm, 
which has its headquarters at 205 
Chandler St. in Worcester. 


HIGHLAND, N. Y.—Mr. and Mrs. 
William Frisch have opened Highland 
Laundermat on Main St. 


NEW YORK, N. Y.—Consolidated 
Laundries Corp. has purchased property 
at 194 Franklin St. and 65 India St. for 
use in its laundry business. 


CRANFORD, N. J.—Lester Hecht 
and John Striker have opened Cranford 
Laundermat, 108A Walnut Ave. 


NEW YORK, N. Y.—Hilda M. Folk- 
man has been elected chairman and 
president of Home Linen Suppliers, Inc., 
and Rebann Laundry Corp. of Long Is- 
land City, it was announced. Mrs. Folk- 
man formerly was vice-president of both 
companies. 


UTICA, N. Y.—John N. Murray has 
purchased Oneida Square Launderette 
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Milwaukee’s South Side Laundry uses 


VELVA-SOF 4 to bring in 


more business—to make ereater profits 





“Approximately 2 years ago our laundry began using Velva-Soft 
on a trial basis. Today we wouldn’t be without it. Velva-Soft 
turned out to be one of the most profitable service improvements 
we ever made, 

“Our customers like the soft feel and better appearance 
Velva-Soft gives their laundry. And we’ve also found that pro- 
moting our Velva-Soft service is an important aid in obtaining 





new business. 
**Yes, Velva-Soft is something we shout about—and often!” 


Mr. E. F. Luetzow 
South Side Laundry and Dry Cleaners 
2121 S. Kinnickinnic Ave., Milwaukee 7, Wisconsin 








Every day more professional laundries make more money 
because of Velva-Soft. And it’s easy to see why... 


Velva-Soft increases business. Housewives turn to profes- 
sional laundries for the luxurious feel of Velva-Soft treated 
towels—they’re twice as fluffy. Husbands like the way 
Velva-Soft treats shirts—there’s no irritating scratchiness. 





Velva-Soft cuts operating costs. You don’t need bluing, 
a brightener or special fabric oils. What’s more, Velva- 
Soft, because of the lubricity imparted to the fibers, makes 
it easier to pull loads from the wash wheel. 





Water extraction time is also reduced 15 to 20%. You 


© ARMOUR AND COMPANY 


save on electric bills! And shake-out time is faster... easier. 


Statice electricity is almost eliminated when you use 
Velva-Soft. Shirts and uniforms won’t stick to the presses 
—even those beginning to wear around the collars. And 
Velva-Soft slashes tumble drying time by 15%. You finish 
faster with no increase in the number of dryers. 


And totop it off ! Velva-Soft has tried and proved advertis- 
ing and merchandising programs ready togo to work foryou. 





If you’re missing out on the benefits and profits of 
Velva-Soft, don’t wait another day. Send for your trial 
order right now. 





MAIL THIS COUPON TODAY! 


(1) Please have representative call and explain the VELVA-SOFT 
PROFIT PACKAGE. 


(1 Send free VELVA-SOFT booklet and price information. 


(1) Please send me trial order (with a money-back guarantee) of new 
VELVA-SOFT with BLU-BRITE—125 Ib. drum @ $27.50 


Soa Dini 


INDUSTRIAL SOAP DEPARTMENT 


ARMOUR 
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Armour Soap Division, Industrial Soap Department 
1355 West 31st Street, Chicago 9, Illinois 


Name 
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Address__ 
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City. 
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You needn't be a mathematician— 
simple arithmetic proves you save with 


R/M REV@LITE LAUNDRY PADS AND COVERS 


R/M Flatwork Ironer Covers are now 
used exclusively in more than 5000 com- 
mercial, institutional and hospital laun- 
dries. Cost-conscious managers saving 
up to 43% gave these reasons for their 
preference: 

BETTER FINISH . . . REVOLITE Laundry 
Pads and Covers are made of fine-woven 
cloth that puts a smooth, better looking 
finish on all ironed goods. 

HIGHER PRODUCTION .. . REVOLITE Laun- 
dry Pads and Covers can take higher 


temperatures — permit faster machine 


speeds; their long life eliminates stop- 
pages for roll changing. 


LONGER LIFE—LOWER COST. . . REVOLITE 
Laundry Pads and Covers outlast other 
covers several times over—and save 
power and labor through increased 
efficiency. 


Ask your R/M REVOLITE representative 
to tell you the true and exciting story 
of John Glad—it’s an eye-opener! 


RAYBESTOS-MANHATTAN, INC. 
REVOLITE DIVISION, 500 Fifth Ave., New York 36, N.Y. 
Phone: BRyant 9-4390 


RAYBESTOS-MANHATTAN, INC. Laundry Pads and Covers ¢ Asbestos Textiles 
Engineered Plastics ¢ Mechanical Packings ¢ Industrial Rubber ¢ Sintered Metal 
Products * Rubber Covered Equipment ¢ Abrasive and Diamond Wheels ¢ Brake 
Linings ¢ Brake Blocks ¢ Clutch Facings ¢ Industrial Adhesives ¢ Bowling Balls 


from Clifford Onyan. In connection with 
the purchase, Mr. Murray has formed a 
corporation, to be known as Utica Laun- 
derette Inc. 


NEWARK, DEL.—Launderama has 
been opened by Robert I. Williams at 
the Elkton Rd. Shopping Center. 


ELIZABETH, N. J.—Mahlon M. Scott 
was elected vice-president and secretary 
of Morey LaRue Laundry and Dry 
Cleaning Co. at the annual stockholders 
meeting. Other officers of the company 
were reelected. They include his parents, 
Mrs. Helen M. Scott, chairman of the 
board, and Frank Scott, Jr., president, 
also Louis W. Haviland, vice-president 
of production; Lester H. Wright, vice- 
president in charge of sales; Albert L. 
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Ward, treasurer and assistant secretary, 
and Miss ~Agnes M. Lauer, assistant 
treasurer, 


BEAVER FALLS, PA.—Seventh Ave- 
nue Laundromat has been opened at 703 
Seventh Ave., by Mr. and Mrs, Peter 
Gulla. 


TAUNTON, MASS.—Wakefield Laun- 
dry was among the winners of a safety 
award presented during the annual 
Massachusetts Safety Conference in Bos- 
ton to companies whose highway fleets 
went through 1956 without reportable 
accidents. 


ONEIDA, N. Y.—Wilkins-Castle-Wil- 
kins Co., laundry and drycleaning con- 


cern, located in the Drake Block, has 
leased property in the American Stores 
Bldg. on Main St. for the establishment 
of a shirt laundry and one-hour dry- 
cleaning operation. 








GRAND RAPIDS, MICH.—V. B. 
Watkins of Grand Laundry has been 
elected president of the Detroit Institute 
of Laundering for 1957. Other officers 
are Robert Hermans, Troy Laundry, 
vice-president; Horatio B. Lewis, Dy- 
Dee Wash, secretary, and Bernard Milin- 
sky, Wayne Laundry, treasurer. W. L. 
Balkwill is the executive secretary. All 
officers will serve on the board of direc- 
tors with Horace McKnight, Palace 
Model Laundry; Jack Lapides, Quality 
Laundry; John Anker, LaMeasure Laun- 
dry; Walter Risdon, Hoyt Laundry, and 
Nathan Weinstein, Sanitary Laundry. 


ST. LOUIS, MO.—Glick’s Laundry, 
Inc. has purchased the property at Del- 
mar Blvd. and Lake Ave., which it has 
occupied for the past 30 years under 
lease. 


FLINT, MICH.—White Star Laundry, 
1714 N. Saginaw St., has opened a new 
drive-in at 3205 S, Saginaw St. 


GENOA, ILL.—Donald Saari has 
rented the LeKander Bldg. on Main St., 
and plans to establish Genoa Laundro- 
mat and Cleaners there. Herbert Guse 
will manage the business. 


BEXLEY, OHIO—Mr. and Mrs. R. F. 
Brandt have taken over Livingston Laun- 
dromat, 956 E. Livingston Ave. The 
establishment is now operated as Brandt’s 
Laundromat. 


GREEN BAY, WIS.—Robert Theroux 
has announced the establishment of a 
new Laundromat at 1181 W. Mason St. 


HILLSBORO, OHIO—J. E. Brunner 
is the operator of the new Spic-N-Span 
Drive-In Laundry at Key and E, Walnut 
Sts. 


GRAND RAPIDS-MUSKEGON, 
MICH.—Stork Dy-Dee in Muskegon will 
merge with Infant Dy-Dee in Grand 
Rapids, according to an announcement 
by Ray Van Tuinen, president of Dy- 
dee Wash Diaper Service of Grand 
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JUST YOUR DISH FOR EXTRA POUNDS ...EXTRA PROFITS 


A Complete 
Promotional Idea for _, 
H. Kohnstamm’s Exclusive 47 


COLOR WORK “PROCESS 
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Rilo atta Pomac nn ell 

Here’s food for thought: have you ever realized how much more profit you’d 
make if every family you serve added a few pounds to every bundle? We have; 
that’s why we’ve devised the CWP Promotional Idea to help you boost business 

by merchandising your color work. Laundries have shown gains of 15 to 40% asa 
result of the promotion. You can, too. . .because sparkling color work is the best way 
to show women your laundry does safe washing. CWP delivers clear, sparkling 
results — with never a fear of fading or running. Start putting extra pounds in 
your bundles — put CWP to work for you. Write today for details and free booklet, 
“A Plan to Increase the Size of Your Bundles.” 


A complete line of laundry and dry cleaning supplies. Nation- 
wide service. Send for booklet, “Better Way Washing Talks.” 


H.Kohnstamm € co.,inc. 


- NEW YORK 7, 89 PARK PLACE ALBANY - ATLANTA - BALTIMORE - BOSTON - BUFFALO - CINCINNATI 
- CHICAGO 11, 11-13 E. ILLINOIS ST. CLEVELAND - DALLAS - DENVER - DETROIT - GREENSBORO - HOUSTON 


INDIANAPOLIS - JACKSONVILLE - KANSAS CITY, MO. - MEMPHIS 
* LOS ANGELES, (?.0. Address) 2632 E. 54 ST., MINNEAPOLIS - NEW ORLEANS - OMAHA - PHILADELPHIA 


HUNTINGTON PARK, CALIF. yj PITTSBURGH - ST LOUIS - SAN ANTONIO - SEATTLE 
FOREMOST MANUFACTURER AND DISTRIBUTOR OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
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Interested in increasing your business 
with fast, automatic 25 and 50-pound 
open-end washers? Here are four 
Lever soaps which will give you a 
white, bright wash in this type of 
operation: 

LEVER FORMULA 880 — designed for 
delicate fabrics in lukewarm water. 
A built synthetic — spray-dried and 
granular — for difficult water condi- 
tions. Optical whitening agent is sta- 
ble to bleach. 

LEVER FORMULA 770 — simplifies high 
temperature washing of sturdier 





Special Soaps for 
Automatic Washers 


WRITE FOR SAMPLES OF THESE 


LEVER SOAPS 


Lever Brothers Company, 390 Park Avenue, New York 22, N. Y. 
Other Industrial Service Offices: Chicago ® Atlanta ® Los Angeles 


fabrics. Soap, alkalies and whitener, 
scientifically balanced, are spray- 
dried to small, homogeneous beads 
which flow freely. 


LEVER SPUNN DIAMOND 88% AND 
92% — pure, concentrated soaps for 
building your own high-temperature 
wash formulas. 


LEVER NEPTUNE CONTROLLED — gives 
low sudsing in hard or soft water. 
Highly desirable for automatic 
washers, where excessive foam will 
slow down machine action. 














Rapids. Both firms will be consolidated 
under the new trade name, Dy-dee 
Wash. The Grand Rapids location is at 
839 Butterworth St., S. W., and the 
Muskegon location is at 3045 Hoyt St. 


CHICAGO, ILL.—Rainbow Laundry, 
Inc., has announced the purchase of 13 
stores from Orchid Cleaners, Inc., and 
one from Topps Store, in the north and 
west suburbs. 


AURORA, ILL.—Five drivers of the 
Walker Laundry, Cleaners and Dyers 
were honored recently for driving a com- 
bined total of 10 accident-free years. 
Safe driver pins and certificates were 
awarded by the Hartford Accident & In- 
demnity Co, to Oscar Peterson, three 


years; Ralph Gorham, two years; Walter 
Leaf, two years; Frank Elstad, two years, 
and William Reynolds, one year. 


ST. LOUIS, MO.—Construction has 


begun on a new fur storage vault for 


Midwest Laundry and Cleaners, as an 
addition to the existing structure at Skin- 
ker Blvd. and Vernon Ave. 


EAST ST. LOUIS, ILL.—Edgemont 
Launderette has been moved to a re- 
cently constructed building at 8015 State 
St. The establishment is operated by Mr. 
and Mrs, Albert J. Davinroy. 


BAY CITY, MICH.—Hudson Laun- 
derers and Dry Cleaners, 1022 N. Jack- 


son St., was damaged by fire recently, 
with an estimated loss of about $40,000. 


X~2=% 
le 


MEMPHIS, TENN.—Loeb’s Laundry- 
Cleaners has opened a branch at 756 E. 
H. Crump Blvd. In line with its expan- 
sion program, two more branch stations 
are now under construction, one at La- 
mar and Semmes and another at S, Park- 
way and Lauderdale. 


FLORENCE, ALA.—Construction has 
begun on a new $500,000 plant, located 
on Lee Highway, to house National 
Linen Service Corp. 


MEMPHIS, TENN.—White Rose 
Laundry-Cleaners has opened a branch 
at 1775 Raleigh-Frayser Rd. The firm, 
with headquarters at 299 S. Dunlap, has 
seven other branches throughout the city. 


BATON ROUGE, LA.—Frank Kean, 
Jr., partner in Kean’s Laundry, has been 
named to a second term as chairman of 
the United Givers Fund’s public rela- 
tions committee. 


HICKORY, N. C.—A formal opening 
was held recently at Ideal Laundromat 
in its new location at 1452 Second St., 
N. E., by Frank M. Hodges. 


COVINGTON, KY.—Model Laundry 
Co., 2364 Reading Rd., recently ob- 
served its ninetieth birthday, it was an- 
nounced by Henry A. Marks, president. 


MOUNT AIRY, N. C.—James Combs, 
co-manager of Belton Laundry Co., has 
been named to head the 1957 member- 
ship drive of Reeves YMCA. 


OWENSBORO, KY.—Kwik-Way 
Laundry and Cleaners has opened its 
new drive-in at 18th and Lewis Sts. John 
Blocher is the proprietor. 


NEW ORLEANS, LA.—The March 
meeting of the New Orleans Laundry 
and Cleaners Association was held at the 
Monteleone Hotel. Dr. Samuel Machlis 
of Stamford Chemical Co. addressed the 
group. 


JACKSONVILLE, FLA.—Louise 
Mims is the manager of the new Dixie 
Automatic Laundry, Inc., located in the 
Southgate Plaze Shopping Center. 


CONWAY, ARK.—New equipment 
has been installed in Steed’s Laundry 
and Dry Cleaners. Ernest H. Steed is the 
owner. 
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YOU TOO can OWN ANOTHER 
PROFITABLE BUSINESS! 


Laundry stores began to boom in 1946...and ten years later, over 
15,000 laundry stores are serving millions of satisfied customers. 


As an addition to your present business, this is a logical investment 


Today, a new type of Laundry Store—THE COIN-OPERATED COMPLETELY UNATTENDED WESTINGHOUSE 
LAUNDROMAT—is springing up all over America. Originating in Texas less than two years ago, these 
automatic self-service laundry stores have spread through Florida, California...and are now being 
chain-operated in Illinois and Missouri. You, too, can get in on this most profitable mushrooming busi- 
ness in your spare time...and with a very modest investment. 


Briefly, here’s what it’s all about: 


1 Many women prefer to do their own laundry. Machine service and daily maintenance is con- 
We don’t know why, but it’s a fact...and they tracted out to your local repairman and local 
flock to unattended laundry stores where they porter. You visit the store only to collect the 
do-it-themselves...using their own choice of coins. 
soap and other washing materials. 

3 Laundry is a necessity and people, especially Depreciation of equipment for tax purposes is 

in the lower income groups, will walk 3 or 4 rapid, and within a relatively short period of 
extra blocks TO SAVE ALMOST 50% on their time you own a going business that ACTUALLY 
weekly laundry bill. RUNS ITSELF. 
Bachelors, career girls, students and working a ‘ : 
families can only do laundry during hours when Because it takes so little of your time to operate, 
regular laundry stores are closed...AN UNAT- it does not interfere with your regular business. 
TENDED LAUNDRY IS OFTEN OPEN 24 HOURS A Because of almost absentee management, no 
DAY, 7 DAYS A WEEK. Profits are realized in night customer contact, and favorable depreciation 
and weekend hours when other laundries are schedules, it is perfect for chain-store operation. 
closed. 

4 Washers and dryers are coin-metered...every- MM And EACH STORE PROVIDES YOU WITH AN INCOME 
thing works automatically...you empty the OF $4000-$8000 a year, depending on location 
coin boxes 2 or 3 times a month. and equipment. 


There's a great deal more to this story that you should know. We'd like the opportunity of giving you all the important 
investment details. It'll take about an hour of your time. 

This we do know! You will add Thousands of Dollars to your present income every year. Your community wants and needs 
an UNATTENDED, COIN-OPERATED WESTINGHOUSE LAUNDROMAT STORE. As an operator of a laundry and/or cleaning plant, 
you may find this the extra business opportunity you've been looking for. 

We offer advice, store planning, training and advertising. WE WILL FINANCE up to 80% of the NECESSARY EQUIPMENT. Do 
take a look at this investment...it’ll make a difference to you. 

Call, wire or write. We'd like to set a date at your convenience and show you some COIN-METERED LAUNDRY STORES in your 
area. We have representatives throughout the United States. We are a member of the National Better Business Bureau. 


3549 N. Clark St., Chicago 13, IIL, 

8202 Chancellor Row, Dallas, Texas 

7402 Sunset Blvd., Los Angeles 46, Calif. 

69-37th Ave., San Mateo, Calif. 

The Prudential Bldg., Room 1704, Jacksonville 7, Fla. 

ALD New York, Inc., 511 W. Coldspring Lane, Baltimore 10, Md. 
ALD New York, Inc., 10-32 47th Road, Long Island City 1, N. Y. 
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Engineering Section 


Using Boiler Accident Statistics 


To Pinpoint Likely Trouble Spots 


A RECENT REPORT by the chief 
engineer of a larger boiler insurance 
concern* carried in its statistics some 
highly illuminating information. This 
information is compiled, of course, to 
assist insurance companies in deter- 
mining rates and risks. But at the 
same time this material contains a 
lesson for all users of boilers and 
other pressure vessels. 

The statistical report describes the 
accidents in insurance language and 
since the terms used are quite de- 
scriptive, we list them below, The six 
type of accidents in the list cover the 
occurrences which involve damage to 
the boiler itself, to surrounding prop- 
erty, or human casualties. 

They are: 


1. Tearing asunder (explosion, rup- 
ture, bursting) 


2. Crushing inward (collapse) 
3. Burning (overheating) 

. Bulging 
5. Cracking 


. Furnace explosion (explosion of 
fuel) 


For all types of accidents except 
furnace explosions, the analysis is 
made on the basis of three classes or 
types of boilers: steel fire-tube, steel 
water-tube, and cast-iron. The system 
of listing and tabulating accidents as 
set up does not permit subdividing 
the furnace-explosion category to 
boiler types. 

Tabulated results, stated as _per- 
centage of the total number of cases 
in each kind of boiler classification, 
are given in Table I. The results are 
not radically different from what may 
be expected under today’s conditions, 
although it will be surprising to many 
~ * An Analysis of Boiler Accident Statistics, by 


T. R. Hardin, Hartford Steam Boiler Inspection 
and Insurance Co. 
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By JOSEPH C. McCABE 


that such a high percentage of steel 
boilers become “burned” or over- 
heated. 

The higher percentage of water- 
tube boilers in the “tearing asunder” 
category, as compared to the percent- 
age of fire-tube boilers, is accounted 
for by the fact that most tube failures 


in water-tube boilers are classified as 
tearing-asunder cases even though 
overheating may have been a factor. 

“Crushing inward” or “collapse” 
applies only to fire-tube boilers and 
is principally limited to cylindrical 
furnaces or flues. 

The “cracking” category is confined 





Table I—Type of Accident Classification 





Type of Accident 





Tearing asunder (explosion, rupture) 
Crushing inward (collapse) 

Burning (overheating) 

Bulging 

Cracking 

Totals 


Cast-Iron 
Boilers 


Stee! Water- 
Tube Boilers 


Steel Fire- 
Tube Boilers 





No. Cases Analyzed 
1715 989 1362 


4.9% 

41.5% 1.4% 

2.3% — 
Ae, . ash 
100.0% 100.0% 





53.8% 








Table 1l—Part That Failed Classification 





Attachments 

Cast-iron sections 
Cast-metal parts 

Firebox sheets 

Furnaces (integral steel) 
Heads 

Piping and fittings (attached to boiler) 
Shell or drum plates 
Tube headers 

Tube sheets 
Tubes—economizer 
Tubes—fire 
Tubes—reheater 
Tubes—superheater 


Tubes—water (coil type) 

Tubes—waterwall (including roof and 
floor tubes) 

Tubes—not otherwise classified 

Miscellaneous parts 


Totals 


Tubes—water (generating except coil type) .. 


Cast-lron 
Boilers 


7 a 
96.0% 
0.9% 


Steel Fire- Steel Water- 
Tube Boilers Tube Boilers 


1.4% 


0.1% 
1.5% 
1.1% 
2.3% 
0.7% 
12.6% 
50.9% 
13.2% 


14.9% 
0.3% 


i” cee 


100.0% 100.0% 


0.5% 
2.9% 


100.0% 
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Now —A Revolutionary NEW Steam Trap! 


al GE 4 
Ne a FO 


ACTUAL 
SIZE 


SO RUGGED | : SO SIMPLE 
this steam trap practically eliminates maintenance 


Major advance in trap design! 


Imagine a steam trap machined from a solid block of stainless 
| e A CAP steel. A trap with only 3 parts...cap, disc and body...and not 
+ ; even a valve-closing mechanism — the kinetic energy of steam 
closes the valve and ONLY the TD uses this new operating 
principle. 

2 That’s the revolutionary new Sarco type TD. It has only one 
e A DISC moving part...a hardened SOLID stainless steel disc. And it is 
: not affected by superheat, water-hammer, corrosive conden- 

sate. That’s why we can say INSTALL IT—FORGET IT! 


Use the SAME trap for 10-600 psi...for light or heavy loads 
... without seat or valve change or other adjustments. Closes 


J. A BODY 4) J tight on no load—no steam waste. 


$+ <= ) a Ask for a 60 day trial installation of Sarco TD trap and 
> strainer... write for bulletin 257. Sarco Company, Inc., Empire 
State Bldg., New York 1, N. Y. 


i Wl SARCO 


Only Sarco Makes All 5 Types 
That’s why Sarco can give impartial advice on proper steam trap selection. 


SIMPLICITY ITSELF! I 
No valve-closing mechan- : 
isms to wear or stick. No alle O el Gr 


critical clearances to Float Liquid 


choke. No gaskets to leak. | Thermodynamic | Thermostatic | Thermostatic 

J Expansion Camlift Buck 
Only moving part a SOLID Steam Traps Steam Traps Steam Traps Steam Traps Steam Traps ; 
stainless steel disc. 
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Cause 


Inadequate circulation 

Improper design stresses 

Improper selection of material 
Defective castings 

Defective materials other than castings 
Workmanship 


Totals 


Table Ill——Percentage of Failures Due to Design, 
Construction, Etc. 


Cast-Iron 
Boilers 


Steel Fire- Steel Water- 
Tube Boilers Tube Boilers 

3.0% ae 

0.7% —_ 

0.1% 

1.6% 

1 . 2 % 


6.6% 

















Table 1V—Percentage of Failures Due to 
Improper Installation, Etc. 


Cast-Iron 
Boilers 





Steel Fire- Steel Water- 
Tube Boilers Tube Boilers 








Inadequate capacity 
Improper application 


protective devices 
Lack of overpressure protective devices 


Improper condensate return equipment 


Improper or defective baffling 


Totals 


Inadequate relieving capacity of overpressure 

Improper installation of automatic controls .... 
Lack of or improper feedwater equipment ... . 
Improper location of feedwater supply point . . 


Lack of provision for expansion and contraction 


0.3% ms 


—_ 0.2% 


0.4% — 
0.4% 
0.2% 
0.2% 
1.3% — 

0.4% 


2.4% 


0.6% 
0.1% a 


0.6% 
_11.8% 


12.8% 











Table V—Percentage of Failures Due to Defects 
Developing During Operation 





External corrosion 

Metallurgical changes (fatigue, stress, 
embrittlement, etc.) 

Erosion 


Totals 





Cast-Iron 
Boilers 


Steel Fire- Steel Water- 
Tube Boilers Tube Boilers 





_ 0.1% _ 
3.2% 3.3% 3.9% 
1.3% 1.7% 5.4% 


2.5 % 2.8 % 
6.4% — 


12.1% 


1.1% 














to the cracking of cast-metal parts, In 
the case of cast-iron boilers, however, 
it is by far the most common type of 
occurrence. In many cases of cracking 
in cast-iron boilers, over-heating is a 
contributing factor although the final 
occurrence is cracking. 


Failing parts 


Tabulated results of the statistical 
study on the part-that-failed classifi- 
cation for boilers are shown in Table 
II, This classification lists the part of 
the boiler whose failure constituted 
an insured accident. It does not list 
the piece of equipment which may 
have caused the accident. This dis- 
tinction should be kept in mind in re- 
viewing the table. 

From information such as this laun- 
dry management can draw vital aids 
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in the way of operating precautions 
or extra inspections. Equipment man- 
ufacturers can improve their designs. 
Tube failures in fire-tube boilers, 
66.7 percent, may seem unreasonably 
high. This figure, however, is directly 
related to the 74.7 percent of burning 
cases for fire-tube boilers as shown in 
Table I. When a fire-tube boiler is 
overheated the tube ends are gener- 
ally affected first. Since serious leak- 
age at these tube ends results in the 
boiler being shut down, such occur- 
rences are recorded as tube failures. 
Furnace failures in fire-tube boilers, 
while accounting for only 7.5 percent 
of failures, are much more serious 
from an economic standpoint, As a 
matter of fact, the relative percentage 
on a cost basis, the report states, is 
19.3 percent, integral steel furnaces 
being costly to repair or replace. 


Superheater tubes in the water- 
tube boiler group fall in the same 
category as do furnaces in fire-tube 
boilers. They may be very expensive 
to repair or replace, especially if the 
superheat temperature is high enough 
to require the use of special alloy 
materials, 

The relatively high percentage of 
waterwall tube failures in water-tube 
boilers certainly is to be expected in 
view of the trend in modern water- 
tube boiler design. The comparably 
high percentage of coil-type water 
tubes also reflects the increased use 
of small package-type water-tube 
boilers using either coils or loops of 
water tubes. 

Since most cast-iron boilers are 
made up of cast-iron sections assem- 
bled together, it is natural to expect 
that almost any failure would involve 
a section. Cracking of cast-iron sec- 
tions, as Table II shows, is the most 
common mishap of cast-iron boilers. 


Primary causes 


From the standpoint of effective 
accident-prevention work, the pri- 
mary cause of failure classification is 
probably the most important statistic 
since it is designed to indicate where 
the basic cause of an accident lies. 
The rather lengthy list of causes for 
boiler accidents was selected on a 
realistic and practical basis; in most 
occurrences neither the ultimate cause 
nor the immediate cause of failure is 
the one that is readily correctable. 

For instance, the immediate cause 
of an accident due to low water might 
be the failure of a low-water fuel cut- 
off to operate. The ultimate cause 
might foolishly be carried back to a 
labor problem that existed in the 
plant manufacturing the cut-off. The 
practical cause, the one which is most 
readily correctable, is failure to test 
and maintain the device. 

While statistical records are filed 
and tabulated on the basis of a single 
list of causes, it is much more inter- 
esting and informative to make an 
analysis by grouping various causes 
into these five categories: 


1. Design, construction and similar 
causes. 


2. Improper installation and sim- 
ilar causes. 


3. Operational defects which de- 
velop more or less gradually. 


4, Human failures such as careless 
operation, lack of maintenance, in- 
difference, ignorance, etc. 


5. Miscellaneous causes. 
Tables III, IV, V, VI and VII re- 
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SOME GOOD 
ADVICE ABOUT 
WATER SOFTENER 
EQUIPMENT 


ELGIN “DOUBLE-CHECK” 
WATER SOFTENER 


— greatest value ever 


© Up to 44% more soft water 
from a softener of given size. 


® Prevents costly zeolite loss. 
© Automatic or manual. 


3 to 10 times more soft water 
from your present softener 


if your present water softener was 
quolity-built and still has useful life, we 
can boost its soft water output 3 to 10 
times by modernizing it to ‘Double- 
Check” design and refilling it with new 
high capacity zeolite. Let us have our 
nearest representative give you details. 
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The man with the scowl (he might have been in charge of your laundry) 
barked at an Elgin representative: 


“Why didn’t you tell me I was throwing my money 
away when I fell for that cheap water softener?” 


Our rep thought he had properly covered that delicate subiect the day 
Elgin lost out to a lower bid . . . but now we know the warning must 
have been couched in too polite language. This being the case, we are 
now taking off our kid gloves and speaking out in no uncertain terms. 

We speak, not just for Elgin, but for all reputable and established 
manufacturers in the water softening field, when we say: Fight shy of 
the Johnny-come-lately in the water softener business—the upstart who 
says in effect: “‘A water softener is just a collection of tanks and pipes 
and valves; anybody can make it; I can give you the same thing at a 
lower price.” 

The SAME thing? Your first shock will come the day the cheap soft- 
ener is delivered when you discover the woeful lack of real quality con- 
struction. The next blow will be to find its performance is a bitter disap- 
pointment. The final blow will be to find as the months and years roll 
along that as the man with the scowl said: you have thrown your 
money away! 

Harsh words? Yes, but true! Your own experience has shown you 
that in today’s tough competition the SAME thing at a LOWER price 
just does not exist . . . and this is particularly true of water softeners. 
It takes the kind of experience Elgin has had to build the softener you 
see here. It takes the kind of knowledge Elgin has accumulated from a 
half-century of experience to correlate all the elements that contribute 
to efficiency and economy as you find them in Elgin conventional and 
‘Double Check” Softeners. 


For facts, write for literature...or, better still, let us put 
you in touch with your nearest Elgin representative. 


ELGIN SOFTENER CORPORATION 
150 North Grove Avenue ® Elgin, Illinois 


Representatives in Principal Cities * In Canada: G. F. Sterne & Sons, Brantford 





spectively show the percentage of 
failures in each of the categories. 

It will probably surprise many 
readers that the percentages of boiler 


gories. It is a category in which the 
causes are, to a considerable extent, 
controllable by proper inspection and 
maintenance. The 6.4 percent of fail- 


boiler group reflects the susceptibility 
of tubes in boilers of this type to 
erosion by soot-blower action or by 
fly ash from the fuel. 


failures due to design and construc- ures due to erosion in the water-tube- Failure to clean and failure to 
tion causes are so low. The principal 
reason is the almost universal adop- 
tion of the ASME Boiler Code which 
sets the standards of design materials, 
fabrication and construction. Under 
the rules of the Code, all these factors 
are under close control by both the 
manufacturer and an authorized in- 
spector. 

The use of modern nondestructive 
testing methods has undoubtedly 
minimized the unintentional use of 
defective materials. 

If it were not for the high percent- 
age of cast-iron-boiler failures in the 
“lack of provision for expansion and 
contraction category,” Table IV would 
compare favorably with that involv- 
ing design, construction, etc, Many Table Vil—Percentage of Failures Due to Miscellaneous Causes 
plumbers, mechanics and other per- — _- — 
sons who install, repair and service 
cast-iron boilers do not understand 
the purpose of the tie rods and, de- 
spite manufacturers’ instructions, in- 
sist upon tightening the rods exces- 
sively and keeping them tight. 

Table V shows a higher percentage PAE hesan cs ba 
trend than do the two preceding cate- 





Table VI—Percentage of Failures Due to Human Failures 





Steel Fire- Steel Water- Cast-Iron 


Tube Boilers Tube Boilers Boilers 


25.0% 0.3% 
Failure to es or auxiliaries .. 3.0% 1.2% 1.0% 
Failure to test and maintain control devices .. 15.3% 28.7% 
Failure to blow down properly R 1.1% 0.1% 
Failure to maintain water level 14.3% 9.3% 
Failure to regulate properly 3.5% 1.8% 
External causes (blows, freezing, etc.) 2.1% 4.5% 


62.5% 45.7% 





Failure to clean 





Totals 

















Cast-lron 
Boilers 


Steel Fire- Steel Water- 
Tube Boilers Tube Boilers 








6.0% — 

0.6% — 
13.6% 

ut 6% 
25.2% 


Improper water treatment 
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maintain water level, Table VI, are 
two very prevalent causes of boiler 
accidents. Strangely enough, there 
seems to be a rather consistent per- 
centage of boiler owners and opera- 
tors who learn the hard way that boil- 
ers can be seriously damaged if they 
are not kept clean internally and if a 
normal water level is not maintained. 
While the statistical analysis does not 
disclose it, the number of repeat cases 
is known to be high. 

The relatively high percentage of 










fire-tube-boiler failures in the “failure 
to test and maintain control devices” 
group is explained by the rather wide- 
spread use of automatically controlled 
package-type fire-tube boilers in small 
and medium-size commercial and in- 
dustrial establishments. For such in- 
stallations operation and maintenance 
standards are generally much lower 
than in establishments using large 
water-tube boilers under constant su- 
pervision of competent operators. 

Cast-iron-boiler failures in the same 
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Improper or defective baffling 
Failure to clean 
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External causes 






Improper installation of automatic control devices 
Improper installation of fuel burning equipment 

Lack of flame failure protective devices ... 
Failure to maintain appliances or auxiliaries .............. 
Failure to test and maintain control devices 
Failure to regulate properly ............ 


Explosions 
Liquid or 
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group also reflect the lack of attention 
that heating boilers receive. 

“External causes,” which account 
for a relatively low percentage of fail- 
ures, are included in Table VI because 
so many of the items under this head- 
ing are due directly to some careless 
human act. 

Scale in cast-iron boilers as a cause 
of boiler failures might logically have 
been placed in Table IV under “im- 
proper application” since many such 
failures involved using cast-iron boilers 
to supply steam to processes where 
the condensate was not returned. For 
certain reasons it was desirable to seg- 
regate them. 

The “unclassified causes” percent- 
age of 11.6 percent in the case of 
cast-iron boilers seems to be high. 
However, there are many cases in- 
volving cracking of sections on cast- 
iron boilers where the causes cannot 
be positively established. 


Causes of explosions 


As indicated earlier, furnace explo- 
sions were not included in Tables II 
through VII because the system did 
not permit breaking the results down 
on the basis of types of boilers. Fur- 
nace explosions can be classified on 
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Superior Fire Tube Steam Generators, 
are completely factory assembled and| 
tested. Capacities range from 20 to 600) 
b.h.p. for steam or hot water heating and 
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and full 5 sq. ft. of heating surface per! 
b.h.p. provides efficient operation firing | 
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for details 
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for performance you can BA NK on 


SUPERIOR COMBUSTION INDUSTRIES INC. 
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the basis of kinds of fuel involved, and Table VIII shows 
the “primary causes of failure.” As the number of cases in- 
volving solid fuel was negligible, percentages would be 
meaningless and therefore the insurance report did not list 
them. 

Three causes—failure to maintain appliances or auxili- 
aries, failure to test and maintain control devices, and failure 
to ignite properly, Table VIII— account for 85.2 percent of 
the accidents in the case of liquid or pulverized fuel and 
80.1 percent in the case of gas fuel. It will be immediately 
recognized that these three causes fall in the general cate- 
gory of human failures and that the percentages are gener- 
ally in line with the totals shown in Table VI. 

The statistics seem to indicate that gas burners and asso- 
ciated equipment are less affected by poor maintenance than 
are oil or pulverized-fuel burners. However, this advantage, 
if any, is more than offset by the sensitivity of gas fuel to 
ignition errors. 


Conclusions 


The above tables make it appear as if materials, ma- 
chines and automatic controls have become more dependa- 
ble than the human beings who are required to operate and 
maintain them, Whether or not technological development 
and its full impact have expanded beyond the understand- 
ing capacity of the average human being, whether there is 
just a time lag which will eventually be closed, or whether 
a psychological atmosphere of complacency and indifference 
has been created, the insurance report does not state, The 
probabilities are that all three factors are involved. 

In any event, the most likely solution appears to be more 
intensive training and education programs directed toward 
those who are directly responsible for the operation and 
maintenance of power and production equipment of all 


kinds. DOO 
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Engineering Luestions and pbuswerd 


Special Valve Repair 


A friend of ours passed along a special valve repair idea 
that he had heard about for a water float trap on a com- 
pressed air header. In this instance, a 6-inch line on a 100 
p.s.i. compressor had its traps fill up with water and then the 
traps froze. The freezing damaged a 2-inch brass gate valve 
by bulging the bonnet and cracking the union ring. The 
problem was not merely replacing the bonnet and ring but 
doing it without shutting down because the compressed-air 
flow had to be maintained. 

The way they got around this problem was to make up a 
clamp to hold the bonnet securely in place while the gate 























valve was being closed. A hole was then drilled through the 
valve body into the valve gate. Next the hole in the valve 
body was tapped for a %-inch screw (see sketch). The 
gate was then screwed to the valve body holding it fast in 
the closed position. The damaged bonnet and cracked union 
ring could then be replaced. The screw was backed out of 
the gate-valve hold position, sawed off so it would not ex- 
tend into the valve body and yet act as a permanent plug 
for the hole it occupied. 


Water Hammer in Hot-Water Heater 
Engineering Editor: 

Did you ever hear a hot-water-heater tank take to bang- 
ing? Could you suggest a cureP—R. R., Bayonne, N., J. 


The sketch below shows one way of curing what sounds 
to us like water hammer. The hammering here occurs be- 
tween the pressure-reducing valve and the tank. 





-Hot-water 


Check valve, Z in. “ tank 


Ci opper , 
ee sin. 





Trop’ Check volve 








The remedy in this case was to weld a %4-inch nipple to 
the incoming steam line, and then a %4-inch check valve 
into the newly tapped line (see sketch), and finally run a 
length of %4-inch tubing over to the low side of the dis- 


STARCHROOM LAUNDRY JOURNAL 





Have your water storage heater 


Whitlock Type K Storage Heaters, long-time favor- 
ites for laundry installations, are made in a large 
variety of sizes, for various operating pressures, and 
in various constructions. Your local Whitlock Engi- 
neer will be pleased to talk over your requirements 
and recommend the heater that will serve you best. 
Type K Storage Heaters are made in plain steel, 
copper-lined steel, Everdur, and Konkrete-lined con- 
structions. The choice depends upon your local water 
conditions, purity of hot water you desire, and, of 
course, on cost considerations. The Type K is also 
made in both horizontal and vertical models to best 
fit your space requirements and piping layout. Call 
your local Whitlock Engineer today or write for 
Bulletin 40A. 


THE WHITLOCK MANUFACTURING CO. 
90 South Street, West Hartford 10, Conn. 


In Canada: Darling Brothers, Ltd., Montreal 
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charge line trap. In the case shown the copper tubing con- 
nects downstream beyond a check valve in the discharge 
line. This particular hookup very effectively breaks up any 
vacuum in the tank’s heating coil or bundle. 


Preventing Corrosion 
Engineering Editor: 

Can you give me some information on how to protect a 
new black iron hot-water heater from rust and corrosion? 
—A. W. V., Montevideo, Minn. 


The external surfaces of the heater depend upon a good 
coat of paint for their protection. It is true that there are 
certain very special processes like the “plastic cocoons” that 
the Navy and other very large organizations employ in put- 
ting up big pieces of equipment for long-time storage. These 
cocoons are plastic material that upon spraying solidify to 
form a sticky, tentlike enclosure shutting out weather and 
air movement from the equipment under the tent. But these 
sprays are not uiliversally available and, further, may cost 
a healthy price. 

For this reason we recommend a good rust-resistant coat 
of paint for the external surfaces of an unused hot-water 
heater. 

Internally we would recommend the wet method for lay- 
ing up this equipment. By wet method we mean filling the 
tank with water, treated with soda ash to make it alkaline, 
and then closing up the unit. Plugs will have to be put into 
the piping connections on the tank but that should present 
no serious problem. If the tank is kept indoors there should 
be no freezing problem. If the unit is kept outdoors then 
the storage water will have to be treated with an antifreeze 
as well and this requires expert advice. 
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Float Switches 
Engineering Editor: 

We constantly have trouble with float switches. They 
either do not work at all or they are not sensitive enough. 
Do you have any remedies for such a complaint?—F. C., 
York, Pa. 


The most frequent criticism we hear of float-valve opera- 
tion is that their controls are stuck below ground. When they 
do get out of whack you can’t 





get at them to see if all they 
need is an adjustment. 

The accompanying sketch 
shows a very rugged perform- 
er that we saw at work on a 
pump. This one was made of 
cast iron and _ protected 
against ordinary infiltration of 
moisture by a rubber-gasket- 
ed joint. The balanced chain 
permitted adjusting the 
switch stop points for a fairly 
good spread of liquid level 
settings. 

The nice thing about this 
setup is that the pulley need 
not be disconnected to ob- 

















serve or work on the snap- 





action switch. Just moving 
the balance arm manually lets you test the switch at will. 
There are no rods to bind or bend to throw the switch action 
out of whack. The only precaution is to make certain the 
hole into the sump tank is large enough to allow a free chain 
motion. 
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New Detrex Vice-President 


8 


H. R. NORGREN 


A. O. Thalacker, president of 
Detrex Chemical Industries, 
Inc., Detroit, Mich., has an- 
nounced the appointment of 
H. R. Norgren as vice-president 
in charge of drycleaning sales. 

Mr. Norgren became a mem- 
ber of the Detrex sales staff in 
1934. In 1940 he was named 
sales manager of the Dryclean- 
ing Division. He became gen- 
eral sales manager in 1947, an 
assignment he has held until 
now. 


Nicholson Promotes Williams 


W. H. Nicholson & 
pany, Wilkes-Barre, Pa., has 
named David Williams sales 
manager for the Laundry, Dry 
Cleaning and Pressing Equip- 
ment Division. Mr. Williams 
formerly served as production 
manager for the firm. A grad- 
uate of Franklin and Marshall 
College, he joined the organiza- 
tion after Nicholson purchased 
Walter C. Williams Co., with 
which he was connected. Pre- 
viously he had been associated 
with Crane Company in Wash- 
ington, D. C. 

W. H. Nicholson & Com- 
pany entered the laundry, dry- 
cleaning and pressing equip- 
ment field about two years ago 
when it started manufacturing 
this equipment for the U. S. 
Hoffman Machinery Corp. In 
recent weeks Nicholson has 
completed arrangements to take 
over all sales facilities, patents, 


Com- 
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etc., of U. S. Hoffman, and has 
set up a new division for the 
production and sales of the 
former Hoffman line, Mr. Wil- 
liams will direct sales for the 
newly organized division. 


International Harvester 
Changes 


Peter V. Moulder, president, 
International Harvester Com- 
pany, Chicago, Ill., has an- 
nounced a series of personnel 
changes among the company’s 
top management. Shifts in the 
motor truck division are as 
follows: 

Ralph M. Buzard, formerly 
manager of sales, was appointed 
general manager of that divi- 
sion. Mr. Buzard will report to 
vice-president William C. Schu- 
macher, who will continue to 
head motor truck operations. 

Louis W. Pierson, formerly 
assistant manager of sales, was 
promoted to manager of sales, 
succeeding Mr. Buzard. William 
E. Callahan, formerly _ sales 
manager, Eastern region, was 
appointed assistant sales man- 
ager. In this capacity he will 
serve along with D. F. Kuntz, 
whose appointment was an- 
nounced in 1956. 


Chlorine Plant on Stream 


Joseph L. Wood, plant man- 
ager, throws the master switch 
(see photo) that starts up an 
$8 million addition to Olin 
Mathieson Chemical Corpora- 
tion’s chlorine and caustic soda 
plant at McIntosh, Ala. Ralph 
Staker, assistant plant manager, 
looks on. The expanded plant 
can produce 250 tons of chlo- 
rine and 280 tons of caustic 
soda per day. 

Headquarters of Olin is lo- 
cated in New York, N. Y. 


Ajax Honors Belgian Distributing Firm 


For outstanding sales _per- 
formance and dealer excellence 
through 1956 the firm of Emile 
D’Hooge, Ghent, Belgium, was 
awarded the 1956 Ajax Oscar 
presented annually by the Ajax 
Pressing Machine Co., Salt Lake 
City, Utah. Emile D’Hooge 
(center), owner of the firm, 
was guest of honor at a special 
dinner at which he received the 


award from Nicholas Strike 
(right), general manager of 
Ajax. George L. Strike (left), 
sales manager, served as master 
of ceremonies. 

The D’Hooge firm is one of 
the largest privately owned 
manufacturers of laundry ma- 
chinery in Europe. D’Hooge is 
the exclusive distributor for 
Ajax presses in Belgium. 


Two American Laundry Officers To Serve on Board 


RAYMOND ANTHONY 


Stockholders of the American 
Laundry Machinery Company, 
Cincinnati, Ohio, have elected 
Fred H. Allen, treasurer, and 
Raymond Anthony, general 
sales manager, to the company’s 
board of directors. The report 
was made by James M. Garvey, 
president of the firm. 

Fred H. Allen fills the board 
vacancy created by the retire- 
ment of J. F. Allen, former 
vice-president and __ treasurer. 
Fred Allen, who joined the 
American Company in 1930 as 
an auditor, was appointed con- 
troller in 1942 and elected 
treasurer in 1956. Before his 
association with the American 
Company, he was treasurer and 
director of The J. A. Fay and 
Egan Co. 

Mr. Anthony succeeds retired 
general factory manager J. J. 
Dewey. Before becoming gen- 
eral sales manager in 1954, Mr. 


Anthony held the office of as-— 


sistant general sales manager. 


FRED H. ALLEN 


Previously he had been sales 
coordinator for the company’s 
Drycleaning Division and also 
assistant to the general sales 
manager. A graduate of Wil- 
liams College, he joined Amer- 
ican in 1924 and advanced in 
the survey engineering and 
sales departments to become 
manager of the company’s New 
York office before coming to 
the general offices in Cincinnati 
in 1947. 


Cowles Plans Expansion 


Cowles Chemical Company, 
Cleveland, Ohio, recently pur- 
chased 20 acres of land in 
Monroe, Mich., according to R. 
F, Huntley, president. 

“The future expansion of our 
business,” Mr. Huntley said, 
“requires production and distri- 
bution facilities in the Midwest. 
Marketwise, Monroe is strategi- 
cally situated.” 

Mr. Huntley also announced 
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Just watch the profits roll in— 
when you use Ozonite in your washroom! 


A complete soap, scientifically-balanced Ozonite is ready 

for immediate use just as it comes from the factory. 

And because Ozonite is a product of uniform quality, you 
know you’ll get superior dirt removal, excellent 

whiteness maintenance and safety to fabrics—load after load! 


But that’s not all! Even in inexperienced hands, Ozonite always 
gives you quality control because the suds level tells your 
washman when he has added just the right amount. When 

he sees the proper suds level, he’ll know that the 

washing mixture is neither too heavy nor 

too light on soap or builder! 





To see for yourself how much easier— 
and more profitable— washing 

can be, order a supply of 

Ozonite today! 


* the complete, 
ready-to-use soap 


Bulk Soap Sales Department, P. O. Box 599, Cincinnati 1, Ohio 
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CHALLENGE-BUILT | 


Laundry Tumblers 


Nemes of Challenge Loundry Tumbler 


Have Nation-Wide 
ACCEPTANCE 


Careful equipment buyers will appreciate the 
manufacturer-distributor team of “Challenge” 
and “American.” Challenge Manufacturing Co., 
the manufacturer, long established with a high 
financial rating and a reputation for sound 
management. The American Laundry Machin- 
ery Company, the exclusive distributor, with 
offices and service facilities in principal cities 
ready to serve you. 


Dual responsibility of two substantial compa- 
nies assures a sound, economical investment. 


For Efficient, Economical and More Profitable Laun- 


dry Operation, Insist On The Challenge Laundry 
Tumbler. 


“CHALLENGE 


MANUFACTURING \ oj oF 


| named 


the acquisition of an additional 
area of 82 acres at Skaneateles 


Falls, N. Y. 


| Huebsch Assigns Dersch 


FRED J. DERSCH 


The Huebsch Manufacturing 
Co., Milwaukee, Wis., has 
Fred J. (Mickey) 
Dersch as Western sales man- 
ager. Mr. Dersch has been as- 
sociated with many phases of 
the laundry and drycleaning in- 


| dustry since 1936. He will work 


closely with Huebsch dealers 


| and laundries and drycleaners 


in his area, as an adviser on the 
use and sales of Huebsch laun- 
dry and drycleaning equipment. 


| New Hercules Distributor 


Laundry products of the 


| Huron Milling Division of the 


| Hercules 


Powder Company, 


| Wilmington, Del., will be han- 


dled in the Pacific Northwest 


| and other parts of the West 


Coast by Van Waters and 


| Rogers. 


The Huron Milling products 


| which Van Waters and Rogers 


will handle include H.LS., a 


| new instant starch specifically 
| developed to be used dry in 





the wheel for sizing shirts, as 
well as Wheatex and Velvet 
Rainbow. 

The Huron Milling Company 
was acquired by Hercules Pow- 
der Company during the latter 
part of 1956, and is now a divi- 
sion of the Virginia Cellulose 
Department of Hercules. 


Clinton Marks Golden Year 


Clinton Corn Processing Co., 
Clinton, Iowa, recently ob- 
served its fiftieth anniversary, 
according to an announcement 
by H. A. Bendixen, vice-presi- 
dent and general sales manager. 
In reviewing the progress of 
the company, Mr. Bendixen 
pointed out that the daily pro- 
cessing rate has increased from 


the original 3,000 bushels of 
corn in 1907 to 65,000 bushels, 
or 38 carloads, per day in 1957. 

Clinton manufactures five 
types of starch for the commer- 
cial laundry field. The starch 
processing plant was built in 
1923. 


Adell Names Sales Manager 


The appointment of William 
J. Massey as sales manager of 
the Adell Chemical Company, 
Holyoke, Mass., has been’ re- 
ported by Jacob L. Barowsky, 
president of the firm. This new 
position has been created as 
part of Adell’s expansion pro- 
gram. 

Mr. Massey brings to his new 
post an extensive background 
of sales, promotion and adver- 
tising experience. Before join- 
ing Adell, he was associated 
with Hampden Brewing Com- 
pany for nine years and had 
served as general sales manager 
and advertising director. Pre- 
viously he was employed by the 
Harvard Brewing Company, 
Lowell, Mass., for 15 years. 


Ajax Assigns Distributor 


George Strike, sales manager 
of Ajax Pressing Machine Com- 
pany, Salt Lake City, Utah, has 
announced that the Gardner 
Machinery Distributors Ltd. 
has been appointed an author- 
ized Ajax distributor for the 
Province of Ontario. The distri- 
butor is located at 229 Queen 
St. E., Toronto, Ontario, Ca- 
nada. 

Lou Cappe, president of 
Gardner, is in charge of machin- 
ery sales. The firm has under- 
taken a complete program for 
the sales, service and parts for 
the entire line of Ajax laundry, 
linen supply and drycleaning 
presses. 


MacMahon Joins Clayton 


Ray D. MacMahon has been 
named sales manager of the 
Steam Generator Division of 
the Clayton Manufacturing 
Company, El Monte, Calif. The 
announcement came from J. A. 
Cortright, vice-president, sales. 

Mr. MacMahon will be in 
charge of sales activities for the 
Clayton steam generator line 
throughout continental United 
States and Canada. A veteran 
of 25 years with the Southern 
California Gas Company, Mr. 
MacMahon has been active in 
many phases of utility opera- 
tions. He was graduated from 
Oregon State College with Bach- 
elor of Science degree in me- 
chanical engineering. 
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Cowles Promotes Woonton 


NORMAN E. WOONTON 


Norman E. Woonton has 
been elected to the newly 
created position of vice-presi- 
dent-manufacturing, Cowles 
Chemical Company, Cleveland, 
Ohio. Mr. Woonton has been 
manager of Cowles’ Skaneateles 
Falls, N. Y., plant. He will con- 
tinue in this position and will 
make his headquarters there. 
In addition he will be in charge 
of all manufacturing and pro- 
duction operations at Cowles’ 
other plants located at Lock- 
port, N. Y., and Sewaren, N. J. 

Mr. Woonton received his 
degree in chemical engineering 
from Cornell University and 
joined Cowles in 1948. 


Diamond Chairman 
To lonics Board 


Raymond F. Evans, chairman 
and chief executive officer of 
Diamond Alkali Company, 
Cleveland, Ohio, has been 
elected to the board of direc- 
tors of Ionics, Incorporated, 
Cambridge, Mass. 

Diamond and Ionics recently 
established a research partner- 
ship through which the Cam- 
bridge company specialist in 
ion exchange and ion transfer 
will conduct research for Dia- 
mond. Ionics is a major pro- 
ducer of water demineralization 
equipment employing the elec- 
tric membrane process pio- 
neered by the company. 

Mr. Evans joined Diamond 
as a production worker follow- 
ing his graduation from Prince- 
ton University in 1931 with a 
degree in chemistry. He was 
later transferred into research, 
where he spearheaded Dia- 
mond’s research and develop- 
ment program. During World 
War II he served as president 
of Diamond Magnesium Com- 
pany, which the parent concern 
operated for the government. 
He served as vice-president and 
general manager of Diamond’s 


May 15, 1957 


Painesville, Ohio, plant prior to | 
his appointment as executive | 


vice-president in 1946. He be- 
came president in 1947 and 
chairman in 1954, 


Hagan To Move Offices 


Hagan Chemicals & Controls, | 


Inc., will move its main offices 


and research center from down- | 


town Pittsburgh, Pa., to a 27- 


acre site on the Penn Lincoln | 
early in the | 


Parkway West 
summer of 1958. 
William W. Hopwood, presi- 
dent of Hagan, explained that 
the move was decided after 
months of study by the com- 
pany and by outside consulting 
firms. The company will soon 
begin construction on two new 
buildings which will cost ap- 
proximately $1,750,000. 


The new office building will | 


be a two-story structure with 
60,000 square feet of space. 
The research center will have 
floor space of 33,000 square 
feet. It will provide facilities 
and the latest testing equip- 
ment for all chemical research 
activities, including the water 
analyzing service of Hall Lab- 
oratories. 


Olin Sales Manager Named 


W. ADRIAN KING 


The appointment of W. Ad- 
rian King as general sales man- 


ager of the Industrial Chemicals | 


Division of Olin Mathieson 
Chemical Corporation, New 
York, N. Y., has been an- 
nounced by John O. Logan, 
division vice-president and gen- 
eral manager. 

Mr. King has been manager 
of the division’s automotive 
products department, He joined 
the former Mathieson Chemical 
Corporation in 1953 as manager 
of hydrocarbon chemical sales 
and before that was Midwestern 
sales manager of the plastics di- 
vision of the American Cyana- 
mid Company. 


Also reported was the assign- | 
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3 Top quality, durable products developed 


expressly to give superior service for long — 
periods. Perfected to produce a fine, smooth finish on all types 
of work. Also manufacturers of INDUSTRIAL TEXTILES such as: 
TIRE FABRICS » HOSE AND BELT DUCKS « SHEETINGS « CHAFERS 
YARNS + THREADS * COATING FABRICS » WRAPPING TWINES 
DIVERSIFIED COTTON FABRICS. 
Other Available Facilities: 
BLEACHING, DYEING, FINISHING, SEWING 


THOMASTON MILLS, THOMASTON, GA. 
New York Office: 40 Worth Street 











LAUNDRY & DRY CLEANING 


MARKING PEN - 36: 


Black permanent indelible ink will not 
wash out, dry out, bleach out. 


49: 


FED. TAX INCL 
FAIR TRADED 


Especially developed for marking all types of 
fabrics, laundry and dry cleaning . . . for 
home, school, college, camp, hospital, hotel 
..+ for institutional and professional 

use, etc, Giant ink supply in pre-tested 

6” brass cartridge meets Gov't Spec. 

#TT- 1-562. Non-refillable, writes over 
100,000 marks. 

NATIONALLY ADVERTISED 
UNCONDITIONALLY GUARANTEED 
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The world’s finest 


temporary marking machine 


A complete and proven system to give yo 
ACCURACY and speed in every laundry ope 


Polymark Division 


PINNACLE PRODUCTS corp. 


188 Tarrytown Rd., Elmsford, N. Y. 
2007 Broadway, Santa Monica, Calif. 
Canada: Simmonds Products of Canada, 


u greatest economy, 
ration 


Write for brochure and 
name of distributor 
neorest you. 


d Ave., Montreal 
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ment of James F. Newell as as- 
sistant general manager of the 
Industrial Chemicals Division. 
He was formerly manager of the 
products department. Charles C. 
Hightower succeeds Mr. Newell 
as production head, with re- 
sponsibility for operation of the 
division’s 12 plants. He has 
been manager of the Lake 
Charles, La., plant since 1953. 


Hercules Fills Two Posts 


All officers and members of 
the executive and finance com- 
mittees have been reelected by 
the Hercules Powder Company, 
Wilmington, Del. In addition 
E. C. Stump III was elected 
assistant secretary, and Alto J. 
Smith was named assistant 
treasurer. 


Unipress Steps Up Production 


Major steps in a moderniza- 
tion program at The Unipress 
Company, Minneapolis, Minn., 
include the acquisition of two 
plants in the city. These have 
been bought to increase the 
production of Unipress laundry 
presses. 

According to Ira C. Maxwell, 
president of Unipress, orders 
for Unipress equipment taxed 
the manufacturing facilities of 
the main plant to a point where 


deliveries were running several 
months behind. Plans are being 
made to set up around-the-clock 
manufacturing. 


Carman Man Retires 


C. R. Conley, president of 
Carman-Conley, Inc., Chicago, 
Ill., has announced the retire- 
ment of Al Lamsey. Mr. Lam- 
sey has been associated with 
the Carman organization for 
the past 23 years. Before this 
he had been active for some 
time with other allied trades 
firms in the Midwest. 


New Pantex Chief 


At the annual stockholders 
meeting of Pantex Manufactur- 
ing Corporation, Pawtucket, 
R. I., Robert J. Beede sub- 
mitted his resignation as presi- 
dent. He was again elected to 
the board of directors. Norbert 
H. House was elected president 
of the company. Mr. House, as 
treasurer of Pantex for many 
years, has been closely associ- 
ated with Mr. Beede, and was 
named a director in 1950. 

The board of directors elected 
are: Robert J. Beede, Philip C. 
Gifford, Daniel W. Hickey, 
Norbert H. House and Timothy 
J. Mee. 
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signed to handle heavy conden- 
sate loads. The four-page book- 
let outlines the operation of the 
Series 40 Trap, gives sizes and 
capacities, lists typical applica- 
tions and shows dimension, 
weights and prices. 

Copies are available on re- 
quest to Yarnall-Waring Com- 
pany, 129 Mermaid Ave., Phila- 
delphia 18, Pa. 


Washer-Extractor Booklet 


Washex has released a new 
bulletin with essential points 
for the plantowner on the oper- 
ating benefits of washer-extrac- 
tors. The bulletin serves as an 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
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aid in the selection of equip- 
ment. 

According to J. P. Diepen- 
brock, vice-president, sales, the 
booklet is now available free 
upon request to Washex Ma- 
chinery Corp., 192 Banker St., 
Brooklyn 22, N. Y. 


New Truck Body Presented 


The 1957 version of the Mer- 
chandiser “Better Built” deliv- 
ery truck has been announced 
by Boyertown Auto Body Works, 
Boyertown, Pa. Built of high 
tensile steel, the body has a 356- 
cubic-foot payload capacity. 

Among the new features are 
modern front-end styling, a new 
recirculating hot-water heater 
with full-width defroster cham- 
ber, a driver’s seat safety latch 
and new full-sweep, bottom- 





BOCK-O-MATIC 85 


85 LB. (DRY WT.) CAPACITY 


@ SELF-BALANCING 
© FLUID DRIVE 
@ OVER 1625 RPM 
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@ DEEP 30’ BASKET 
@ FULLY AUTOMATIC 


SEE YOUR DEALER FOR DETAILS 


BOCK 
LAUNDRY MACHINE CO. 
TOLEDO 2, OHIO 


10, 15, 25, 50, 85 LB. EXTRACTORS 
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mounted windshield wipers. 
Boyertown has also provided 
easily removable floor panels 
for faster access and speedier 
service of the engine and chassis. 


Forse Shows New Silk Unit 


A decrease in operator fatigue 
and an increase in production 
through the use of its new silk 
unit is claimed by the Forse 
Corporation. With this machine, 
known as the Forse-Elrod Press- 
Master Model 42 YOF, the op- 
erator no longer works in front 
of an elevated, heated head. The 
head, instead of hinging open, 
raises off the buck and then 
slides back out of the way be- 
hind the press. 

A convenient knob just below 
the padded buck brings the head 
over the buck. The left pedal 
(vacuum ) brings the head down 
against the buck and holds it 
there after the knob is released. 


The gauge above the head 
shows pressure, which may be 
adjusted. As soon as the foot is 
removed from the pedal, the 
head opens. 

The Press-Master uses wrist- 
size cylinders’ with Forse O- 
Rings, which eliminate piston 
cups. Air valves are the Forse 
stem-operated type also with 
O-Rings to eliminate stuffing- 
box leakage. The head is of 
steel construction throughout, 
tested to 250 pounds pressure. 

The firm’s air-operated Puff 
Master combines with the offset 
press to form a one-girl silk 
unit. This machine permits the 
operator to work with both 
hands. 

Forse has also announced the 
Press-Master Utility Press and 
the Magic-Dial Convey-Master, 
which are said to keep laundry 
and cleaning together in half the 
space normally required. 

For information on any of this 
equipment write to the Forse 
Corporation, 1507 W. Second 
St., Anderson, Ind. 


New Detergent Literature 


Two handy booklets describ- 
ing two new detergents, Mini- 
sudz and Lydet, have been is- 
sued by Beach Soap Company. 

As its name implies, Mini- 


sudz is a nonionic detergent de- 
signed to produce a medium- 
low suds and controlled to elimi- 
nate oversudsing. Effective in 
both soft and hard water, it re- 
moves all types of soil and holds 
it in suspension, Minisudz is 
also said to prevent the forma- 
tion of lime soap scum on goods 
and washwheels. 

Lydet is an all-purpose liquid 
detergent used for removing 
deeply embedded soil. This is 
accomplished without lengthen- 
ing the washing formula, Beach 
states. 

For copies of the brochures 
write to Beach Soap Company, 
125 Lawrence St., Lawrence, 
Mass. 


Calgon Offers Whitener 

A new fabric whitener and 
brightener, Calglow, has been 
introduced by the Calgon Com- 
pany, Pittsburgh, Pa. A quick- 
acting laundry product, Calglow 
is said to work well with the 
cleansing action of soaps and 
detergents. There is no build-up 
and the new product maintains 
tensile strength and longer fab- 
ric life by reducing the amount 
of bleach required in normal 
laundering. 

This new product, according 
to Calgon spokesmen, is harm- 
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less to all textile fabrics and 
colors as well as to the skin. 

Literature about Calglow may 
be obtained by writing to Cal- 
gon Company, Hagan Bidg., 
323 Fourth Ave., Pittsburgh 22, 
Pa. 


Automatic Water Softener 


A new, completely automatic 
water softener, known as the 
Kis-Ca-Matic, has de- 
veloped by The Kisco Boiler & 
Engineering Company. It is 
simple in design and is com- 
pletely contained in a compact, 
white enamel cabinet with por- 
celain-enameled top and front 
panel, It is designed to operate 
almost without attention. It is 


been 


TIME 
RECORDER 


Lost time eats up laundry profits. Eliminate this loss 
by reducing tardiness inexpensively with a 
Lathem Time Recorder. 





Gentlemen: 


on my part. 


Name. 


LATHEM TIME RECORDER CO. 
92 Third St., N.W., Atlanta, Georgia 


Please send me full information on the Lathem 
Time Recorder. | understand there is no obligation 


























and four LPG-fueled valve-in- 
head, six-cylinder engines is 
available. Horsepower ratings 
of these high-torque power- 
plants range from 112 to 154. 
Design features of the line in- 
clude a new 65-inch-wide cab 
and a sweeparound windshield 
that offers 1,181 square inches 
of visibility. 


only necessary to add salt sev- 
eral times a year. Regeneration 
is accomplished by means of a 
timer and automatic mechanism. 
Catalog literature on the Kis- 
Ca-Matic water softener is avail- 
able on request from the Water 
Softener Division, Kisco Boiler 
& Engineering Company, 2400 
Dekalb St., St. Louis 4, Mo. 


Anderson Issues Catalog 


Anderson’s 1957 catalog item- 
izes the principal applications 
of the firm’s purifiers, New in- 
formation has been included on 
improved types of internal puri- 
fiers for installation inside evap- 
orators, boilers and other proc- 
ess vessels. Buying information 
also is given on line-type puri- 
fiers for installation as a com- 
pact unit on pipe lines and re- 
ceiver-type scrubbers for hand- 
ling large slugs of liquid. 

A selection chart shows rec- 
ommended sizes of line-type 
Hi-Ef purifiers at various steam 
flows on different pressures. 

Anderson has also issued a 
4-page bulletin containing spec- 
ifications and prices of all prin- 
cipal types of Super-Silvertop 
traps. The construction and op- 
eration of these inverted bucket- 
type traps are described. Data 
are also contained on self-clean- 
ing strainers and the company’s 
steel series steam traps. 

For a complimentary copy of 
the purifier catalog, Bulletin 
801, or the Super-Silvertop trap 
bulletin, No. 154, write The 
V. D. Anderson Company, 1935 
W. 96th St., Cleveland 2, Ohio. 


Anniversary Truck Line 


om ay, 


One of the featured models 
of the anniversary truck line in- 
troduced by International Har- 
vester Company is the light- 
duty Model A-110, Distinctive 
styling, a high-efficiency truck 
engine and greater driver com- 
fort and maneuverability are 
the special characteristics noted 
by the manufacturer. Rated at 
4,200-5,400 pound gross vehicle 
weight the A-110 has a 7-foot 
panel body and offers optional 
third curbside door. It is pow- 
ered by a 141 hp. engine with a 
154 hp., 264 cubic inch engine 
optional. 

The new International A-line 
offers a complete selection of 
models from 4,200 to 33,000 
pounds GVW in four- and six- 
wheel and all-wheel-drive con- 
ventional and new cab-forward 
design. A choice of five gasoline 


Convention Calendar 
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North Carolina Association of 
Launderers and Cleaners, Inc. 
Fiftieth Anniversary, O’Henry 
Hotel, Greensboro, North Car- 
olina, May 15-16, 1957 


Idaho Launderers and 

cl s A — 
Rogers Hotel, Idaho 
Idaho, May 16-18, 1957 





Falls, 


Illinois Laundry Association 
Wagon Wheel Lodge, Rock- 
ton, Illinois, May 16-17, 1957 


Midwest Cleaners and 
Launderers 
(Kansas Association of 
Launderers & Cleaners and 
Associated Cleaning Services 
of Missouri) 
Robidoux Hotel, St. Joseph, 
Missouri, May 16-18, 1957 
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California Laundry and 
Linen Supply Association 
Del Monte Lodge, Pebble 
Beach, California, May 16-18, 

1957 


Wisconsin Institute of 
Laundering 
Plankinton Hotel, Milwaukee, 
Wisconsin, May 17-18, 1957 


New Hampshire Laundry and 
Cleaners Association 
Eastern Slopes Inn, North 
Conway, New Hampshire, 

May 19, 1957 


Oregon State Laundry 
Owners’ Association 
Gearhart, Oregon, May 23-25, 

1957 


Pennsylvania Laundryowners 
Association 
Shawnee on Delaware, Penn- 

sylvania, May 23-25, 1957 


Southeastern Linen Supply 
Association 
Roosevelt Hotel, New Orleans, 
Louisiana, June 20-22, 1957 


Laundry and Cleaners 
Allied Trades Association 
Mount Washington Hotel, 
Bretton Woods, New Hamp- 


chien, lene 68, J00T West Virginia Laundry & 


Dry Cleaners Association 
Daniel Boone Hotel, Charles- 
ton, West Virginia, June 21- 
22, 1957 


Mountain States L 
Dry Cl s A 

Stanley Hotel, Estes Park, 

Colorado, June 13-15, 1957 


Obituaries 


Esmond C. Barlow. 67, former owner of Barlow’s Laundry, 
Catskill, New York, died April 2 in St. Petersburg, Florida. Sur- 
viving are his wife and daughter. 


dry and 
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Normand V. Dion, 45, former owner of H. P. Dion and Son 
Laundry, New Bedford, Massachusetts, died recently. He is sur- 
vived by his wife and three children. 


Wentworth F. Gantt, owner of Launder-it-Here Washeteria, 
Daytona Beach, Florida, died recently. Surviving are his wife, 
daughter and mother. 


Otto Herold, 81, chairman of the board and former president 
of the Oriental Laundry and Cleaning Company, Dallas, Texas, 
died recently. He was active in the State Fair of Texas, having 
served as vice-president and president, and was general manager 
of the Texas Centennial in 1936. He belonged to all Masonic 
bodies and was also a member of the Elks. Surviving are his wife 
and son, Alvin, now president of Oriental. 


Michael Mofsky, 48, vice-president and secretary of Lilac 
Laundry, Rochester, New York, died March 25. Mr. Mofsky was 
treasurer of the Genesee Valley Laundry Association. He is 
survived by his wife, a daughter and a son. 


Paul E. Morgan, 77, co-operator of Modern Laundry, Gaffney, 
North Carolina, died March 14. Mr. Morgan operated the laundry 
with his son, Paul, Jr. Other survivors include his wife and 
daughter. 


Robert Merriman Pitz, vice-president and assistant general 
manager of Pitz Foundry, Inc., Brooklyn, New York, died April 
4, Mr. Pitz was the fourth generation in the management of the 
Pitz Foundry, a family-owned company of which Loyal Textile 
Machinery is a division. 


Morton J. Platt, 75, president and treasurer of McCoy Laundry 
Company, Springfield, Illinois, died recently. Mr. Platt was past 
president of the Illinois Laundry Owners Association. He was a 
member of Springfield Consistory and Ansar Shrine, and past 
exalted ruler of the Elks. Surviving are his wife, daughter and 
two sons. 


Martha M. Riches, 64, co-owner with her husband of Riches 
Automatic Laundry, Corona, California, died recently. A son and 
daughter also survive. 


Arthur Saunders, 44, district manager of G. A. Braun, Inc., 
Syracuse, New York, died February 20 from injuries received in 
an auto accident near Coldwater, Michigan. Surviving is his wife. 


Abe L. Stein of Carman-Conley, Inc., Chicago, Illinois, died on 
March 22, Mr. Stein became associated with the Carman organ- 
ization as a salesman in 1924, and was well-known throughout 
the Chicago area. He is survived by his wife and three children. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 
insertion of same ad. Minimum charge $1.00 (new or repeat). 


Minimum charge—$2.00 (new or repeat). 
consecutive 
Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., 


New York 17, N. Y. 














LAUNDRIES and CLEANING PLANTS FOR SALE 





HELP WANTED 





THE OROVILLE LAUNDRY AND DRYCLEANERS. WELL ESTABLISHED 
IN FAST-GROWING NORTHERN CALIFORNIA COMMUNITY, LOCATED 
AT THE GATEWAY OF THE BEAUTIFUL FEATHER RIVER COUNTY 
AND SITE OF PROPOSED OROVILLE DAM. GOOD LAUNDRY AND 
CLEANING EQUIPMENT. NEW 1956 DELIVERY TRUCKS. GOOD STEADY 
VOLUME. FOR SALE WITH OR WITHOUT REAL ESTATE. P. O. Box 
#1410, OROVILLE, CALIF. 1202-2 
Modern laundry and drycleaning plant. Excellent location fast-growing 
San Francisco peninsula, grossed $300,000 in 1956. Owner retiring. AD- 
DRESS, Box 1465, STARCHROOM LAUNDRY JOURNAL. -2 
Central Florida—Complete_ laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 
Complete small laundry in center of fast-growing Virginia town for sale. 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
1201, STARCHROOM LAUNDRY JOURNAL. -2 


Enjoy living profitably in MAINE. Efficient and profitable laundry in 
growing area. Only other plants 35 and 60 miles away. Near major 
cities. Owner going fishin’. ADDRESS, Box 1502, STARCHROOM LAUN- 
DRY JOURNAL. -2 
NORTHERN NEW JERSEY—Complete laundry. Gross over $55,000. Ex- 
cellent location, room for expansion to keep up with fast-growing section. 


ADDRESS, Box 1510, STARCHROOM LAUNDRY JOURNAL. 2 


MODERN LAUNDRY AND DRYCLEANING plant and business in South- 
ern California. Gross over $300,000. Fast-growing community. Unusual 
opportunity. Will sell all, or lease buildings. Require one-third down 
and will finance the balance. Wish to retire. Write for full details. AD- 
DRESS, Box 1506, STARCHROOM LAUNDRY JOURNAL. -2 
FOR SALE—We have a splendid proposition for a good laundry and dry- 
cleaning man. Pay as rent on a 12,000 square foot brick building 
equipped with a 100 HP. boiler and a 400 amp. power. Industrial town 
of 50,000. No other laundry within 20 miles. Upstate New York location. 
Write for details. ADDRESS, Box 1523, STARCHROOM LAUNDRY JOUR- 

















NAL. -2 
Launderette in fastest growing town in U. S. A. Logging mills, tourists, 
and longest fishing season on Rogue River. 
ADDRESS, Box 1526, 


Trailer space included. 


STARCHROOM LAUNDRY JOURNAL. -2 











SITUATIONS WANTED 





PRODUCTION MINDED LAUNDRY SUPERINTENDENT—22 years expe- 
rience in all phases of laundry operations; some sales, advertising ex- 
perience. Sober, reliable, 9 years last position. Good record of labor 
relations, low productive costs. ADDRESS, Box 1528, STARCHROOM 
LAUNDRY JOURNAL. -5 





MANAGER FOR INDUSTRIAL LAUNDRY—We have obtained five top- 
flight managers as a result of previous advertisements. We still need 
more men who have had managerial and operational experience in 
either the industrial laundry or linen supply industry. If you are aggres- 
sive and want to get ahead, communicate with NATIONAL INDUSTRIAL 
LAUNDRIES, 1100 Sherman Avenue, Elizabeth, N. J. 1406-7 


PROGRESSIVE MANAGER, for New England's most modern plant, who 
has proven ability in laundry, cleaning and sales. Salary commensurate 
with your ability, $8,000 up. J. A. Baggott, Country Club, Inc., Warren, 
Rhode Island. 1332-7 


MANAGER—Drive-in drycleaning and shirt laundry plant under con- 
struction. Must be take-charge man—willing to work. State experience, 
education, present employment, age and present salary. No interview 
without COMPLETE information. All replies confidential. ADDRESS, Box 
1498, STARCHROOM LAUNDRY JOURNAL. 7 


LAUNDRY CONSULTANT—Management consulting firm wants survey 
analyst to inspect laundries, make cost and equipment studies, write re- 
ports, advise top executives. Should know laundry production, have 
college education or equivalent, business judgment. Limited travel. We 
provide new car. Attractive salary, career opportunity. Replies confi- 
dential. Submit resume. ADDRESS, Box 1511, STARCHROOM LAUNDRY 
JOURNAL. -7 


DO YOU KNOW THIS MAN? The man we're seeking is one who can 
quickly be employed for a position in the Laboratory Division of our 
Production and Engineering Department. The services of this department 
are so popular that A.I.L. members have the lab ‘‘snowed under’’ with 
analysis of problem fabrics and requests for help in washroom operation. 
Chemistry is the basic requirement for this job. A knowledge of textiles 
will help a lot, but this can be learned on the job. The man we seek 
should be able to dictate good letters and accurate reports. If you are 
this man—or if you know where A.I.L. can get such a person—won't you 
please write us NOW for full details? C. H. Lanham, Director, Education 
and Personnel, AMERICAN INSTITUTE OF LAUNDERING, Joliet, Illinois. 

1521-7 








SALESMEN-DISTRIBUTORS WANTED 


Experienced, aggressive man fo sell laundry and drycleaning machinery 
and equipment in eastern part of the state of Tennessee, for distribu- 
tor with sterling reputation throughout area. Answer in own handwriting, 
giving age, marital status, all experience, and references both business 
and personal. ADDRESS, Box 1512, STARCHROOM LAUNDRY JOURNAL. 
-14 











Laundryman with 16 years ‘experience, “desires job as washman. Good at 
maintenance and know boilers. I am 42 years old and very dependable 
worker. Can work as assistant to supervisor or foreman, Reply to Laundry 
Man, 14037 Bee Street, Dallas 34, Texas. 1499-5 


Laundry supervisor, years experience ‘in all F phases of business. Produc- 
tion my specialty. ADDRESS, Box 1464, STARCHROOM LAUNDRY 
JOURNAL. 5 
SALES MANAGER—with proven ability, excellent background and a 
college education, would like to affiliate himself. with a growing laun- 
dry and drycleaning plant in or around the New Jersey area. ADDRESS, 
Box 1455, STARCHROOM | LAUNDRY JOURNAL. 5 


Laundry production manager, years experience all phases linen supply 
and steam laundries. Qualified to organize and supervise personnel. 
Guarantee successful efficient operation. Best of references. ADDRESS, 
Box 1463, STARCHROOM LAUNDRY JOURNAL. 5 


Laundry or “drycleaning "superintendent or manager. Good “background, 
15 years experience. Age 37, married. Can assume full responsibility 
for profitable operation and growth. N.I.D. graduate, both courses. 
ADDRESS, Box 1525, STARCHROOM LAUNDRY JOURNAL. 5 


PLANT MANAGER AND/OR GENERAL MANAGER. Excellent back- 
ground in AAA-1 plants. Executive caliber. Emphasis on producing qual- 
ity at low cost wage incentive. Work simplification—systems—methods. 
Desire position in New York City area. Address, Box 1527, STARCH- 
ROOM LAUNDRY JOURNAL. 5 
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BUSINESS SERVICE 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost ‘‘CLEANER TOONS" and verses. For FREE proofs write: LILLY 
CARTOONS, Box 167, Long Beach, California. 1392-10 


HAVE YOU TRIED OUR EXQUISITE, FRESH, HAWAIIAN ORCHIDS? 
OUR EXPERIENCE PROVES THAT YOU WILL SHOW INCREASED SALES 
AND EXCITED CUSTOMER INTEREST. CAPITALIZE ON THE HAWAIIAN 
TREND! USE OUR MAGIC FORMULA—GIVE—HAWAIIAN ORCHIDS— 
COST AS LITTLE AS 10¢ EACH. WRITE FOR FURTHER INFORMATION. 
FLOWERS OF HAWAII, 670 S. LAFAYETTE PARK PLACE, LOS ANGELES 
57, CALIFORNIA. 1443-10 











MERCHANDISE FOR SALE 


Write for catalog: Hy Navis, Box 
1479-45 





CANVAS baskets, hampers, trucks. 
#27, Rochester 1, New York. Jobbers write. 


ADJUSTA-FORMS rebuilt completely in every detail including new bag. 
Model P-1 Adjusta-Forms lowest price in America. Only $169 guaranteed. 
Saxe- Freeman Co., Omaha, Nebraska. 1493-45 


MANUFACTURER SELLING OUT SURPLUS 24 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. SUPPLY COM- 
1350-45 


PANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW YORK. 
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MANUFACTURERS REPRESENTATIVES 


MACHINERY FOR SALE 





MANUFACTURERS REPRESENTATIVE—well-known dynamic operator 
with following among jobbers, salesmen in New York, New Jersey and 
Pennsylvania would like one or two additional lines of sound national 
companies. ADDRESS, Box 1501, STARCHROOM LAUNDRY JOURNAL. 

-19 








PROFESSIONAL NOTICES 


BULLETIN—the statistical Bulletin for the laundry and 
tries—weekly sales reports—monthly cost trends and 
articles “of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 





CARRUTHERS’ 


a 





FOR SALE—Brand-new 36 x 36” Troy and American all-wood, one- 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicago 
Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois. 1306-4 


FOR SALE: i—American 120” flatwork ironer, 2-roll chest-type ribbon 
return feed varidrive motor and tachometer. 1—American 8-roll chest- 
type 100” with automatic folder. 1—American Norwood 42 x 54” stain- 
less-steel, 2-pocket, motor-driven washer. CHICAGO USED & NEW 
LAUNDRY EQUIPMENT CO., 3128 West Lake Street, Chicago 12, Ill. 
NEvada 8-7764. 1342-4 
HOT-WATER HEATER, used, excellent condition. SELLERS 15-SP, indirect 
gas-fired; 420 gal. capacity; 3’ x 8’ horizontal, 720,000 BTU input, blast 
type. Will raise 1,080 gal. per hour 60 degrees; 760 gal. per hour 85 
degrees. Cost $1,980. Janitt Car Washing Corporation, 34 Winton Road, 
North, Rochester 10, New York. 1495-4 














SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular 





16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





Davenport, 
654-13 


C. ©. D, CLEANING & DYEING CO., 1430 Harrison St., 


Iowa. 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men, Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 

1228-37 











CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 











POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil with 
new tubes, 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill. 711-36 
BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na- 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp.,; each guaranteed to excellent condition, sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 











MACHINERY WANTED 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 





54”, 50” and 48” Notrux extractors; 8- and 6-roll American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY JOURNAL. 3 





When you advertise in classified columns, 


GET NOTHING BUT THE BEST! 


Leading laundrymen place more classified 
ads in 

STARCHROOM LAUNDRY JOURNAL 
than in any other magazine in the field. Cur- 
rently, the JOURNAL's classified adver- 


tising is 24 times greater than the second 


magazine's and 36 times greater than the 
third magazine's! 











; WOOD WASHERS REBUILT WITH 





| fornia. 





AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press; Forse 

53” tapered garment press; Forse mushroom presses. Very reasonably 

Lays Chicago Used & New Laundry Equipment Co., 3128 West Lake 
, Chicago 12, Ill. NEvada 8-8849. 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on “both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Availabl diate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


Metal Washers: 42 x 72—2-pocket, 2-door, American, 42 x 42—1-pocket, 
1-door, American, 42 x 72—4-pocket, 4-door, Henrici. All rebuilt in A-1 
Condition. Talley Laundry Machinery Co., Greensboro, N. C. 1437-4 
2-roll, 100” American ironer. Rebuilt, A-1 condition. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1438-4 


























Wood cylinders and shells, any size; also all sizes new and rebuilt wood 
washers. Talley Laundry Machinery Co., Greensboro, N. C. 1439-4 





Complete stock of synthetic and solvent drycleaning unifs all sizes, all 
makes and models. Talley Laundry Machinery Co., Greensboro, N. C. 
1440-4 


TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality producti hi Very r bly priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 























| 48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 


ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


Purkett 72” shaker tumbler, good condition, Includes two stainless-steel 
loading trucks and hoist. 220 volt, 3-phase, 60 cycle. 1 complete 4-op- 
erator TILTOR shirt unit, good condition, best unit to use if you have 
military shirts. Redlands Laundry and Drycleaners, Inc., Redlands, Cali- 
1507-4 
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MACHINERY FOR SALE (Cont'd) 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40” “AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” “AMERICAN ZEPHYR, "HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


MODEL 75, AMERICAN VACUUM ‘STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct “motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Sreehtys jy. 4755-4 


AMERICAN “120”, ‘12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. 647-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 lb. Columbia unit. 1165-4 


IMPERIAL LAUNDRY ‘MACHINERY co. ee 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 


SIX-ROLL AMERICAN 120” IRONER, ‘rebuilt and guaranteed, like new. 
Talley Laundry Machinery Co., Greensboro, N. C. 1271-4 





48” AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
Laundry Machinery Co., Greensboro, N. C. 1272-4 
20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. c. pecolins 1267-4 
36 x 54 AMERICAN CASCADE WASHER, Monel metal, 2-pocket, 2-door 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 
PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 











60# PANTEX-PERK DRYCLEANING UNIT, two years old, "excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. c. gars 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Greensboro, N. 5 en x 1276-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. ‘Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL “ae factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY, Talley Laundry Machinery Co., Greensboro, 
N. C. (1281- 4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. % 
Ev-9-6585, has we stock of new and rebuilt equipment on floor ready 
for insp ble prices and terms, one year guarantee. 
Individual nadine or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 
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AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 


24 x 120” -RETURN.-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn” 4 LN. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS ‘HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT o1 or : MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH ss” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten a Eyck | Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


IMPERIAL LAUNDRY ‘MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, 
Ellis 54 x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42 x 72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. ¥ 6983-4 





Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2- 2621. 188-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


40” Troy Mercury receiving top extractor. 2-girl Prosperity shirt unit. 4- 
roll American 120” ironer. This equipment all surplus due to consolida- 
tion. Crystal Laundry & Drycleaners, Inc., Manchester, N. H. 1505-4 


42 x 84” Troy and Smith-Drum Monel washers, 2-pockets, 2-doors. Ma- 
chines running in a local hospital, can be inspected. SPECIAL PRICE 
$1,995 each. Washers motor-driven, guaranteed in good running con- 
dition. Excellent buy. WILLIAMS LAUNDRY MACHINERY CO., INC., 
37-37 9th Street, Long Island City 1, N. Y. STillwill 6-6666. 872-4 


1 Hedd on Ruffle Ironer, 115 Volts, A.C. or D.C. foot rheostat control, 
hardly used. The Amy Company, 10321 Jasper Ave., Cleveland 11, 
1492-4 


Ohio. 


NOTICE TO ADVERTISERS 





In order to maintain a regular publication 
schedule, all classified advertisements must be 
received no later than the Ist of the month 
in which the advertisement is to appear. 




















MACHINERY FOR SALE (Cont'd) 


CASCADE WASHER-EXTRACTOR. Demonstration machine, used very | 
little, priced at over $500 saving. 32 x 24”, 50-lb. capacity, two-pocket | 
cylinder with two doors; motor drive, 220-60-3 AC. Furnished with two- | 
compartment balancing truck. The American Laundry Machinery Co., 
Cincinnati 12, Ohio. 1514-4 
17 x 28 COOK OPEN-END WASHER. Stainless-steel construction, 25 lbs. 
capacity; motor-driven, 220-60-3 AC. Factory rebuilt. The American Laun- 
dry Machinery Co., Cincinnati 12, Ohio. 1515-4 





42 x 84” R.H.P. CASCADE WASHER. Two pockets with removable hori- 
zontal partitions, one vertical partition, four cylinder doors. Equipped 
with air-operated outlet valve, dial-type thermometer, water-level gauge; 
motor drive, 220-60-3 AC. Used only three months, new-machine guaran- 
tee, priced at substantial saving. The American Laundry Machinery 


Co., Cincinnati 12, Ohio. 1516- 4 
30” AMERICAN EXTRACTOR. “Solid ourh, “ special- deep. ‘tree, ‘with | wate- 
matic safety cover; motor drive 220-60-3 AC. Factory rebuilt. The Ameri- 
can Laundry Machinery Co., Cincinnati 12, Ohio. 1517-4 


HYDRAXTOR EXTRACTOR. Model EA, 2 ‘H. P. Motor, « any , standard cur- 
rent. The American Laundry Machinery Co., Cincinnati 12, Ohio. 1518- 4 


AMERICAN ROLL FLATWORK IRONER. Completely ‘rebuilt 110” dant- 
ing frame type with leveling blocks, new padding, apron and ribbons, 
wide apron brackets, ribbon feed, automatic stop, power roll-raising 
device, speedometer; V-belt motor drive, any standard current. The 
American Laundry Machinery Co., Cincinnati 12, Ohio. 1519-4 


AMERICAN PERRY 54” U UNLOADING EXTRACTOR, with 2 sats : of baskets 
and hoist. IN VERY GOOD OPERATING CONDITION. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
New York. 1522-4 


GIGANTIC LIQUIDATION SALE OF FINE LAUNDRY “AND DRYCLEAN- 
ING MACHINERY OF THE CHARLESTON LAUNDRY AND DRYCLEAN- 
ING COMPANY, CHARLESTON, WEST VIRGINIA. SALE NOW GOING 
ON—BARGAINS GALORE! 1—8-ROLL 120” FLATWORK IRONER WITH 
TRUMATIC FOLDER. 5—42 x 84” AMERICAN MONEL METAL WASH- 
ERS. 5—42 x 96” AMERICAN METAL WASHERS. 200 H. P. MUND 
BOILER. 6—PROSPERITY COMPLETE SHIRT UNITS. POWER CIRCLE. 20 
ARMSTRONG TUMBLERS. MISCELLANEOUS EQUIPMENT OF ALL 
DESCRIPTIONS USED IN A LAUNDRY PLANT. DRYCLEANING EQUIP- 
MENT. ALL METAL WASHROOM, MOTOR-DRIVEN, WITH FILTERS, 
PUMPS, STILLS, HOFFMAN DRYCLEANING PRESSES, 30” AND 48” EX- 
TRACTORS. 1—KLEEN HAMPER DRAPER FORM. PLEASE CONTACT 
TALLEY LAUNDRY MACHINERY COMPANY, CHARLESTON, WEST 
VIRGINIA—TELEPHONE, DICKENS 2-8181, OR GREENSBORO, NORTH 
CAROLINA—TELEPHONE, BROADWAY 4-1594—3-8428—2-6254. EVERY- 





THING MUST BE SOLD! 8082-4 
Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 
HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” 


6864-4 


Leundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from SEVERAL PLANTS AND INSTITUTIONS. ACT FAST FOR BAR- 
GAINS! American 8-roll 120’ FLATWORK IRONER; American 6-roll 120” 
FLATWORK IRONER, 42 x 84” American Norwood Cascade MONEL 
WASHERS, 2 pockets; 42 x 96”, 3 pockets; 42 x 96”, 8 pockets; 30 x 30” 
American Cascade MONEL WASHERS; 24 x 36” 
MONEL WASHERS; American 54” NOTRUX EXTRACTOR, 3 sets of 
MONEL CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 
30” copper starch EXTRACTOR, all direct motor-driven, AC 220 volt, 
3 phase, 60 cycle. And a NUMBER of OTHER ITEMS too numerous to | 
mention in this issue. WRITE, WIRE OR ‘PHONE: Sole liquidator: WIL- 
LIAMS LAUNDRY MACHINERY, 37-37 9th St., Long Island City 1, N. Y., 
STILLWELL 6-6666. 790-4 | 


ASHER ironers : 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr eun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 | 


FOR IMMEDIATE SALE—Miller 50 x 60 dump ‘washers—eutomatic con- | 
trols. Miller 44 x 36 open-end washer (automatic). Fletcher 54” stainless 
extractors with baskets. Huebsch 42 x 42 four-coil driers, Whitlock type 
K 84” x 192” hot water tank with coils. Whitlock 2-stage preheater with 
baffles and guides. LR 400-50 Cleaver-Brooks—package-type 500 horse- 
power—complete for gas and oil 200 lb. pressure design. Filer Stowell 
—high-speed vertical steam engine, and generator—rated 100 KW or | 
125 KVA (600 KPM). Two Permutit automatic Zeolite water softeners. | 
Other boiler room equipment. If interested write for details. All equip- 
ment in excellent condition. Wolf Sanitary Wiping Cloth Co., 515 Wanda | 
Ave., Ferndale, Michigan. JOrdan 4-6637. 1524-4 | 
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BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 


American Cascade | 


THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand. ......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 
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Iu “She Wash... 


Likes Oscar Program 


To the Editor: 

We think the Distinguished Sales- 
man Award Program (mentioned in 
the March 15 issue of STARCHROOM) 
sounds like a wonderful idea. Would 
you be kind enough to give us the 
name and address of the headquarters 
of the New Jersey Laundry and 
Cleaning Institute so that we can get 
all the details on this? 

G. R. WETLAUFER, Manager 
City Laundering Company 
Oelwein, Iowa 


Other readers seeking further infor- 
mation on DSA may contact Harold 
Buckelew, Executive Secretary, New 
Jersey Laundry & Cleaning Institute, 
24 Lyons Avenue, Newark 8, N. J. 

—EDITOR 


If the Shoe Fits 


To the Editor: 
Ours is a medium size family plant 
offering a very complete list of serv- 


ices, including drycleaning, storage, 
rug cleaning, pillow cleaning, dyeing, 
tailoring, etc. We operate four routes, 
two stores and a call office at the main 
plant. 

Do you have any information re- 
garding the success or lack of it in 
plants that have tried a shoe service? 
It seems to me that some years ago I 
read an article in STARCHROOM where 
it was ventured as an opinion that a 
shoe service went well with a “price” 
operation, but that it did not blend 
well with the services offered by a 
family plant. My thinking, I think, has 
been colored by that article, but now 
I should like to reexamine the subject. 

One thing that strikes me rather 
forcibly is that the routemen already 
have a whole host of services to keep 
informed about and to try to do justice 
to from a sales standpoint. I think it 
very possible that their attentions and 
their efforts are split too many ways 





Let’s Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











already. However, I should appreciate 
any information you might have in 
your files on the subject, or if you 
could put me in touch with a plant 
that has had experience with a shoe 
service. 
RaupH E, DANIELS JR. 
Individual Family Laundry 
Haverhill, Mass. 


If you were thinking about the same 
article on shoe repair that we found 
in our back files, let us first compli- 
ment you on your memory. The article 
dates back to August 1940. Here's 
what it said: 

“Laundries with drycleaning de- 
partments which have installed shoe 
repair departments report (with ex- 
ceptions) highly unsatisfactory volume 
and inability with either advertising 
or price inducements to break even. 
Observation indicates that shoe repair 
is a cash-and-carry business, handled 
best by low-priced cleaners; is not a 


Visitors to Japan 


To the Editor: 

I am very happy to notify you that 
we had distinguished guests from the 
United States visit Japan and also see our 
plants in Tokyo. 

Mr. and Mrs. Jerome Andrews, general 
manager, Linen Supply Section, Consoli- 
dated Laundries Corporation, New York, 
arrived at Japan on March 30, 1957. 

After fifty years of faithful service to 
the Consolidated Laundries Corporation, 
they are taking a leisurely, ’round-the- 
world tour. 

As you may know, Mr. H. Matsumato, 
managing director of my company, visited 
the Consolidated Laundries Corporation 
on his trip three years ago. And I have 
visited the United States five years ago. 


” 


route salesman proposition at all. 

Apparently, the picture hasn't 
changed much since we can’t recall 
a single family plant in the last hun- 
dred called on that carried this side- 


line. —Ep1ror 


A Friend Identified 


To the Editor: 

On page 66 of your March 15 issue 
you show a picture of the Linen Sup- 
ply Panel in Las Vegas. To our right 
of Ollie Gardner is a man you show as 
“a friend.” This able gentleman is Lou 
Luechauer, Linen Conservation Direc- 
tor for the American Linen Supply 
Company. He is an extraordinarily 
competent person and I thought you 
would want to have his name for your 
files. 

Sam SHAPIRO, Manager 

Linen Supply Association of America 

Chicago, IIl. 


Therefore, I am very happy to pay back 
by showing Mr. and Mrs. Andrews some 
of the very interesting places of Tokyo 
when they were in Japan. I sincerely 
hope that they have enjoyed their visit 
to Japan as much as we have enjoyed the 
warm and kind visit in the United States. 

The picture with the guests holding 
the Japanese-paper parasols was taken at 
the famous Japanese garden of Chinzanso 
where we had typical Japanese dishes for 
lunch. 


TAKEO IcGARAsHI, President 


Hakuyosha Co., Ltd. 
Tokyo, Japan 


The photograph shows Mr. and Mrs. 
Andrews with Mr. Igarashi and Mr. Mat- 
sumato.—EpITor 
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... Sar Performance 


Everything is bigger and better in Texas. 
When the White Star Laundry of San 
Antonio built its new $250,000 plant, the 
latest type, modern time-saving equip- 
ment was installed throughout to insure 
maximum operating efficiency. 


It is the washroom installation where the 
greatest saving in manpower is reported. 


Here the new ELLIS equipment includes 
three 42” x 84” Open-Pocket Unloading- 
Type Washers with semi-automatic con- 
trol, and one 54” Unloading Extractor. 


ELLIS builds a full range of sizes in both 
Standard and Unloading Type AUTO- 
MATIC WASHERS. The extra economies of 
these machines quickly pay for the original 


As a result of the unloading feature, ease 
of control and faster washing, one man 
can do the work it took six men to ac- 
complish in the company’s old plant. 


7c ELLIS@ DRIER 


2444 NORTH CRAWFORD AVENUE 


Cita aad CHICAGO EDK oar 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 


investment. 





DRISUDZ 


Just add DRISUDZ in one operation. Put enough DRISUDZ ‘ 


on the break to raise a good heavy suds. Run a carry-over— 


maybe two or three on heavy soil—then bleach, and your load is washed 


Let your Cowles Technica! 
Man show you how easy it is 
to turn out bright snappy 
loads in a hurry+with this 
simplified one-shot DRISUDZ 
Quick Service Formula. 


and half-rinsed. Simple, isn’t it? 


CHEMICAL COMPANY 





7016 Euclid Ave. Cleveland 3, Ohio 





